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Abstract 
Radical social and economic changes have transformed the employment opportunities 
available to black men in South Africa, and consumer magazines like Destiny Man have been 
quick to respond. Historical shifts in the configuration of an ideal black masculinity have 
been proposed over time in magazine representations of black men. Critiques of the 
representations of black men in consumer magazines pre- and post- independence interrogate 
the politics of the ways in which black masculinity has been, and is, configured around 
classed identities.  
In this study, I present the findings of a critical discourse analysis (CDA) on the construction 
and representation of masculinity within a contemporary South African’s men’s lifestyle 
magazine, Destiny Man. This study presents an analysis of the subject positions that this 
magazine constructs for its male readers. Destiny Man proposes particular kinds of discursive 
subjects in its sets of representations, both in word and image. The images and copy validate 
a neo-liberal elite masculinity achieved through self-surveillance and a variety of 
technologies of self, with the ultimate focus on material success. I argue that these 
representations have implications for the development of masculinities in a context marked 
by extreme inequality. 
Key words 
Apartheid, black, construction, critical discourse analysis, discourse, discursive, elite, 
femininity, gender, hegemonic, knowledge, magazine, masculinity, middle-class, post-
apartheid, power, poststructuralism, representation, ruling, South Africa, subject, truth. 
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Introduction 
Masculinities in South Africa are highly contested, and they always have been: more than 
ever, what it means to be a man in South Africa today is not self-evident. That there is a 
“crisis” of masculinity is a kind of common sense: too much violence, unemployment, the 
“breakdown” of “the black family”, and HIV – men seem beset by struggles of one kind or 
another. A key struggle is about what kind of masculinity is important: “modern” and 
“traditional” masculinities appear to contest with each other in an era of “rights”. This 
struggle comes after a long history of masculine identities also being powerfully constructed 
by “struggle” and “labour” when apartheid effectually emasculated black men in diverse 
ways. At the same time, South Africa faces many challenges, politically, economically and 
socially, that need attention and leadership. 
This study critically examines the representations of masculinity in Destiny Man, a popular 
South African consumer magazine, established in 2009. Destiny Man is uniquely aimed at a 
niche audience of upwardly mobile middle-class and elite black men and combines business 
advice with fashion, grooming and lifestyle content (Destiny Man 2013). As such, the 
magazine addresses a growing audience of Black Diamonds (Chevalier 2007) who were 
excluded during apartheid from “white-collar” work in the formal economy (Simpson 2013). 
The purpose of this study is to examine the representations of black men in the editor’s notes, 
covers and cover stories of Destiny Man and offer an analysis of the subject positions that this 
magazine constructs for its male readers.  
To carry out this examination, I make use of Hall’s (1997) poststructuralist concept of 
representation. This study locates itself within a Cultural Studies framework which addresses 
culture as a circuit in which meanings are produced, consumed and exchanged at 
interconnected moments (Johnson 1987). Hall (1997) describes representation as the process 
by which meaning is produced through language and subsequently negotiated between 
members of a culture. As meanings are not uncontested, a discursive approach to 
representation which draws on Foucault’s (1981) notions of discourse informs this 
investigation of the contesting discourses surrounding masculinity in Destiny Man. 
Discourses provide particular positions from which people can make sense of the world, 
which Hall (1997) calls subject positions. 
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This study will undertake a critical discourse analysis (CDA) within the qualitative research 
tradition. A qualitative approach is deemed appropriate as it emphasises the social 
construction of meaning. The use of the term ‘critical’ in CDA indicates its concern with 
critiquing the relations of power legitimated within textual representations. It takes “an overt 
moral and political position with regard to the social problem analysed” (Richardson 2007:2), 
in this case, gender and class inequality. The analytic approach is an eclectic one, informed 
by both linguistics and media studies approaches. This study draws on Fairclough’s (1995) 
model of CDA as an accessible method of social analysis which focuses on the dialectical 
relationship between texts and their social environment (Fairclough 1995; Jørgensen & 
Phillips 2002; Richardson 2007). Lexicalisation, syntax and transitivity analyses will be used 
alongside media studies approaches, including semiotic, narrative and genre analyses.  
In addition and in line with the qualitative research tradition, I interview the editor of Destiny 
Man in order to gain an insight into the editorial position of the magazine. This takes the form 
of a semi-structured interview. Although ethical concerns are limited in this study, I sought 
and obtained consent and permission to record the interview. In order to analyse and identify 
the patterns and themes of my interview with the editor, I will also make use of the 
qualitative approach of thematic analysis. As the researcher, ethics in terms of honesty and 
trustworthiness will be implemented throughout this study. 
My interest in carrying out this study is mainly influenced by Jangara’s (2011) study on the 
representation of femininity in Destiny (women’s) magazine. The findings of her study 
suggest that Destiny offers women complex subject positions which simultaneously challenge 
and reassert patriarchy. I was therefore interested in looking at the men’s version of Destiny 
magazine – its brother publication, Destiny Man – to understand in particular how black men 
and masculinity are constructed and represented within its pages. This is an important point. 
In view of the fact that femininity has no meaning except in relation to masculinity and is 
experienced within the broader framework of the relationship between men and women, it 
seemed only fitting and relevant to look at the men’s version of Destiny magazine. What also 
sparked my interest in doing this study, is the relative paucity of research and attention given 
to understanding of how black masculinities are mediated within the context of South Africa, 
specifically post-independence. It therefore seemed that this study would be an important and 
fruitful space within which to look at contemporary South African masculinities.   
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I begin this study with chapter 1, where I provide an overview of Destiny Man magazine and 
its readership. I continue with a synopsis of the political, social and economic state of affairs 
which have shaped the lives of the black men who form the target audience of the magazine. 
This context is then used to situate the review of the research literature on South African 
magazines. Here I focus on the historical shifts that have characterised the representations of 
black men found in South African men’s magazines.  
Chapter 2 provides a discussion of the theoretical foundations that underpins this study. I 
begin with an overview of poststructuralist understandings of the discursive construction of 
gender. The concept of representation as discourse is explained, including its links to power, 
knowledge and truth and the way in which discourse produces subjects and subjectivities. I 
then provide a discussion of the structure of gender relations, followed by an in-depth look at 
the concept(s) of masculinity and hegemonic masculinity. This will include a synopsis of 
Connell and Messerschmidt’s (2005) discussion on the evolving understandings of 
hegemonic masculinity. I conclude this chapter with a discussion on the construction of black 
men/masculinity, pre- and post-apartheid South Africa and men’s response to these changes.  
In chapter 3, I justify my choice of research methodology, which is a qualitative one. The 
methods through which the data is gathered are given in detail with the intention of showing 
how they may enhance the gathering of the data necessary for answering the research 
questions and to meet the goal of the research. Put simply, this chapter deals with the why, 
what, where, and how of the research approach. 
Chapter 4 and chapter 5 provide the research findings and analysis of this study. Chapter 4 
starts with a discussion of the editor’s role which contextualises my interview with Kojo 
Baffoe. It then moves on to present the findings and analysis of the editor’s note of my 
sample texts found in Destiny Man. Chapter 5 looks at the findings and analysis of the covers 
and cover stories of Destiny Man.  
In the final conclusion and discussion I draw inferences about the discursive work done by 
Destiny Man based on my findings discussed in chapter 4 and chapter 5. I relate these 
findings in chapter 4 and 5 to the literature discussed in chapter 2 and chapter 3 and also 
place them within the broader context of the background outlined in chapter 1. 
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Chapter 1: Research context 
1.1 Introduction 
Black South African men were legally excluded from participating in the political, economic 
and social life of the country during apartheid. However, in post-apartheid South Africa, 
radical social, political and economic changes have transformed the employment 
opportunities available to middle-class or upwardly mobile (elite) black men, and provide 
black men in general with more opportunities for professional work and to participate in the 
economy.  Media, such as Destiny Man, have not been slow to respond to this change, and I 
begin this chapter with an overview of Destiny Man magazine and its readership. I then 
provide a synopsis of the political, social and economic state of affairs which have shaped the 
lives of the black men who form the target audience of the magazine. Here I focus on the 
historical shifts that have characterised the representations of black men found in South 
African men’s magazines. 
1.1.1 Destiny Man 
Ndalo Media launched Destiny Man in July 2009, following the success of the women’s 
edition, Destiny. Ndalo Media is a publishing company jointly owned by its managing 
director Khanyi Dhlomo and publishing group Media24. Media24 is wholly owned by 
Naspers, a South African multinational media company. Destiny Man magazine is a business, 
lifestyle and social networking site (Destiny Man 2013). The essence of this men’s magazine 
is captured in its tagline: “Bold, distinguished you” which stands in contrast to the woman’s 
tagline, “Beautiful, powerful you”. In this way, the producers differentiate between what 
distinguishes a successful man from a successful woman. An interactive online extension of 
the publication was developed alongside the print edition: DestinyMan.com. Managing 
director Khanyi Dhlomo describes the platform as first and foremost “a social networking 
site, relying on members of our community to generate content via blogs and forums” 
(Dhlomo 2009 cited in Media Update 2009:1). DestinyMan.com complements its printed 
publication with business, sports, lifestyle and entertainment news including forums, live 
feeds and blogs (Media Update 2009). This encourages interaction and enables readers to 
participate by reading and commenting on blogs, creating their own blog posts, commenting 
on existing topics and watching exclusive behind-the-scenes footage of Destiny Man cover 
stars on Destiny Man TV (Media Update 2009). 
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1.1.2 Readership 
Destiny Man is a bi-monthly publication aimed at a niche audience of middle-class or 
upwardly mobile elite black men and combines business advice with fashion, grooming and 
lifestyle content (Destiny Man 2013). It has a readership of approximately 68 000 with its 
target audience in Living Standards Measure (LSM) 8-10 (SAARF 2013). The January-June 
2013 circulation figure of the magazine was 18 730. Destiny Man thus positions itself as a 
publication aimed at affluent readers who are likely to spend money on a wide variety of 
upmarket consumer items. The ideal Destiny Man reader is a professional or entrepreneur, 
well-educated and ambitious. The producers boast that the Destiny Man reader is “brand 
loyal”, “with 61% of its readers saying they stick to brands they know and trust” (Media24 
2013:1). The majority of Destiny Man readers have completed a high school education with 
40 percent of its readers studying further – either obtaining a Technikon diploma or a 
University degree (Media24 2013; SAARF 2013). Statistics also show that 76 percent of 
Destiny Man’s readers are black, with 71 percent of the readers being men and 29 percent 
women (SAARF 2013). So although Destiny Man is aimed at a male readership, it is also 
able to attract a significant number of female readers. The readership is distributed evenly 
across age groups between 25-49 years of age, with a small group of readers above the age of 
50 (SAARF 2013).  
1.2 Black men and work in apartheid South Africa 
It is easy to forget, looking at the alluring images of economically successful, cosmopolitan, 
urban black men in Destiny Man that such representations are relatively new – not because 
such images were forbidden, but because there was no such general class of black men to 
represent during the days of apartheid. During the pre-apartheid era (also known as the 
segregation period, 1910-1948), racist laws implemented by The Union (the government at 
the time) enabled white-owned mining companies to control black workers and keep wages 
very low. In return, the white miners gained immense profits from the diamonds and gold that 
these black miners extracted from the earth (Magubane 2000). The need of mining capital to 
control black labour had profound social consequences. Magubane (2000:59) explains:  
“the exploitation of diamonds in Kimberley from 1867, followed by gold in 1886, 
meant that the desire to exploit Africans as cheap disposable labour became 
institutionalised in the migrant labour system”.  
Most black miners had no other choice but to work in the mines and become migrant 
labourers. This meant that they would spend nine to eleven months of the year working in the 
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mines and spend the majority of the year away from their families. Wives stayed in the rural 
areas to look after the children and maintain the homesteads. In addition to these social 
consequences, the diamond and gold mines also imposed “pass laws”. These “pass laws” 
were implemented for “all blacks to carry identification (identity cards) and to have 
authorisation before entering restricted white areas” (The Union of South Africa (SA) 
1952:1017). If they did not have their identity cards with them at hand they would be arrested 
and imprisoned. These pass laws also continued through to the apartheid era. However, the 
only thing that changed was that it was renamed to the Natives (Abolition of Passes and Co-
Ordination of Documents) Act of 1952. The initial purpose of the law continued and 
remained the same during apartheid: “black South Africans over the age of 16 were required 
to carry around their identity cards whilst in white areas” (The Union of SA 1952:1017). The 
law also stipulated “where, when and for how long black South Africans could remain” in 
these white areas (The Union of SA 1952:1017).  
The Union further tightened state control over blacks through the implementation of the 
Natives’ Land Act of 1913. The Act was aimed at regulating the possession of land by 
“natives”. The term “natives” was a common term used to describe and often exploit and 
humiliate Africans, specifically African men (Mahlangeni 2013:2). The Act allowed Africans 
only 7.3 percent of the total of South African land “reserves” to accommodate the African 
population. This also meant that Africans were restricted from buying or owning land outside 
these “reserves”. Simultaneously, the Act banned whites from acquiring or occupying land in 
these “reserves”, as it was stated in Parliament at the time that the purpose of the Act was to 
ensure the “territorial segregation of the races” (Wolpe 1995 cited in Beinart & Dubow 
1995:71). Life in these “reserves” was harsh, with illnesses and malnutrition prevalent. For 
many citizens, migration to wage-earning jobs in cities and mines became one of the only 
ways to pay taxes and survive. As a result, the number of Africans living in urban areas 
tripled between 1904 and 1936. Despite the de facto settlement of blacks near urban areas, it 
was not until the 1980s that blacks were legally (i.e. without being controlled by the “pass 
laws”) allowed to live permanently near (but not in) urban areas (rather than in reserves). 
Furthermore, black South Africans also received limited access to education. At the end of 
the pre-apartheid era with the transition to the apartheid era, the new government of the time 
(known as the South African National Party) imposed what became known as Bantu 
education. Bantu education was a type of education specifically designed for black South 
Africans – both male and female (Nkabinde 1997). The aim of Bantu education was to 
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produce the docile traditional subjects envisaged by apartheid “separate development” 
polices. The idea was that black education had to “fit” them to their position in within the 
“natural” racial hierarchies and social structures of South Africa. It wasn’t only about low 
wages and menial labour. Furthermore, “Bantu education was a deliberatively inferior form 
of basic education that trained blacks exclusively for menial, low-wage positions in a racially 
structured economy” (Evans 1992 cited in Nkabinde 1997:6). Where black male and female 
South Africans did have access to education, “the quality and standard was not adequate 
enough to ensure a satisfactory supply of potentially productive members of the labour force” 
(Moleke 2003:206). 
Due to the educational and employment policies of the pre-apartheid and apartheid eras, “the 
economy was plagued by chronic labour shortages and the labour market were constrained by 
a closed economy and legal constraints to black entrepreneurship” (Nattrass 2003; Altman 
2003:158). As a result, many unemployed black South African men had to queue outside 
urban factories or sit without work in overcrowded rural areas (Nattrass 2003). During the 
apartheid era, “race was the determining factor in the allocation of people to jobs, particularly 
those that required a professional qualification” (Moleke 2003:204). This was already a 
disadvantage for black South Africans as they were restricted and limited to Bantu education. 
Even in these occupations, job opportunities were largely reserved for whites, especially 
white men. For example, skilled and supervisory jobs were reserved for white workers, while 
black workers were restricted to unskilled, low-paid jobs like mining and agriculture. 
Webster (1985 cited in Daniel, Habib & Southhall 2003:205; Moleke 2003:205) notes: 
“efforts to employ Africans in higher-level positions reserved for whites were thwarted by 
closed-shop agreements and other prescriptions such as higher wages for certain 
occupations”.  
In this section I have discussed and focused on black men and work in apartheid South 
Africa. I have discussed how black South African men (and women in general) were legally 
excluded from social, political and economic participation: i.e employment, education, 
having access to basic social and physical infrastructures (i.e acquiring land) during both the 
pre-apartheid and apartheid eras. However, such exclusion for black men (and women) has 
changed over the years with the transition to democracy in 1994. This where the newly 
elected African National Congress (ANC) government “decided to take active measures to 
address the needs of black South Africans men and to this end implemented transformatory 
socioeconomic policies” (Ncube, Shimeles & Verdier-Chouchane 2012:7). In the next section 
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I pay close attention to this radical shift from the pre-apartheid/apartheid eras to post-
apartheid South Africa and the opportunities that are now made available and possible for 
black South African men and women to be a part of. 
1.3 The economy in post-apartheid South Africa  
Since the first democratic elections held in 1994, South Africa’s economy has undergone 
some radical changes: “economic sanctions were dropped, labour restrictions were lifted and 
policies were put in place to advance the interests of black workers, who had been 
marginalised for many decades” (OECD 2010:212). As The Recommendations on Post-
Apartheid Economic Policy (1990:2) observed: 
“the South African economy is in fundamental crisis. This arises out of the distortions 
of the apartheid system, problems in the sphere of domestic production and 
reproduction and the changing and destabilising international environment. It has not 
been able to meet the needs of the great mass of the country’s people. Neither are 
current state and capital strategies likely to alleviate poverty and mass deprivation. To 
achieve these goals, a non-racial and democratic state would follow an economic 
strategy that aims to achieve economic growth through a process of increasing 
equality in the distribution of incomes, wealth and economic power”. 
As such, one of the first initial economic policies implemented after the elections in 1994 by 
the new ANC government was a neo-Keynesian programme called the Reconstruction and 
Development Programme (RDP). The RDP’s primary objective was to remove racial biases 
in a bid to address poverty and socioeconomic inequalities inherited from the previous 
regime. Achieving poverty alleviation and a stronger economy were seen as deeply 
interrelated and mutually supporting objectives:  
“development without growth would be financially unsustainable, while growth 
without development would fail to bring about the necessary structural transformation 
within South Africa's deeply inequitable and largely impoverished population” 
(Kearney & Odusola 2011:6).  
However, the RDP ran into some problems: of these was the slower growth rate than that 
promised by the RDP with 1.4 percent in 1993, 3.0 percent in 1994 and 3.0 percent in 1995. 
However, this was “far too low to fund the necessary public investment in education, 
housing, health and employment opportunities” (Lundahl & Petersson 2009:5). As a result, 
the RDP was discontinued. 
Consequently, the ANC government then implemented a more conservative macro-economic 
strategy informed by neoliberal principles introduced as the Growth, Employment, and 
Redistribution (GEAR) programme in 1996. This neoliberalist approach was reputedly able 
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to “lower labour costs, reduce social spending, limit the domestic role of the national 
government, and weaken the influence of social movements” (Abramovitz & Zelnick 
2010:100). The adoption of neoliberal policies like the GEAR programme would arguably 
“assist the rate of economic growth by increasing wage employment, better wages for 
employees and greater equality in distribution of income and wealth” (Peet 2002:74). Wade 
(1992) agrees that neoliberal policies such as GEAR was regarded as an effective means for 
underdeveloped countries (like South Africa) to join the global economy. 
Since the adoption of the GEAR programme, the economy had been growing relatively faster 
than it did during the pre-apartheid and apartheid eras. For instance, during the years 1994 to 
2004, growth as measured by Gross domestic product (GDP) averaged about 3 percent per 
year. This was a considerable improvement on the decade before 1994 when growth averaged 
only 1 percent per year (Weeks 1999). Since 2004, growth had exceeded by 4 percent for 
each year, reaching about 5 percent in 2005 (Weeks 1999). These growth figures mask the 
extent to which the structure of the economy has changed. They have also masked the 
consequences for the structure of the labour market (Altman 2003).  
Despite GEAR’s initial success in terms of economic growth, the policy has also been 
criticised “for failing to perform anywhere close to its own expectations for growth and job 
creation” (Webster, Lambert & Bezuidenhout 2008 cited in Alexander 2012:47). So although 
the economy did grow, the type of growth that the South African labour market needed for 
job creation and other economic objectives was not sufficient. As Alexander (2012:47) notes 
“the rate has not been as high as predicted and therefore the country has failed to make room 
for the increasing number of those looking for employment”. It was for these reasons that the 
Congress of South African Trade Unions (COSATU) strongly opposed the shift in policy to 
GEAR, and took issue with the ANC’s adoption of this policy. Zwelinzima Vavi (1997:1), 
the General Secretary of COSATU, argued that the policy had been “forced down the throats 
of the majority. We warned then and we continue to warn that GEAR will not deliver to the 
poor”. As a result of the programme’s failure to meet the objectives of improving and 
increasing economic growth and thus creating more job opportunities, the programme was 
discontinued and in 2005 a new policy was implemented by the ANC government called the 
Accelerated and Shared Growth Initiative of South Africa (ASGISA).  
ASGISA is a structural adjustment programme which aims to make the state and private 
sector more efficient in order to facilitate economic growth, and thereby creating more 
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employment opportunities for black South African men and women (The Annual Report 
2006). By 2004, economic growth had exceeded the average 3 percent growth per year of the 
first 10 years of democracy (The Annual Report 2006). Initially, the policy failed to gather 
momentum as a result of the “shaky” role of the then President, Thabo Mbeki, “but overall 
the consensus is that there is no doubt that ASGISA has had a considerable impact in the 
fight against poverty and unemployment” (The Annual Report 2006:34). 
1.4 Black men and the post-apartheid economy  
As noted earlier, black men’s participation in the economy during apartheid was largely 
restricted to low paid, unskilled jobs such as mining and agriculture. However, in post-
apartheid South Africa, socioeconomic policies such as GEAR and ASGISA officially 
provide black men with more opportunities for professional work including jobs as managers. 
For example, statistics show that black managers and professionals in parastatals and the 
public service make up 67 percent and 62 percent accordingly (Ndletyana 2014). This is a 
significant change and improvement from the pre-apartheid and apartheid eras where black 
men were restricted and only allowed to occupy and participate in menial jobs like mining 
and agriculture. Other factors that have provided black men with more opportunities for 
professional work include, Black Economic Empowerment (BEE), Affirmative Action (AA), 
credit availability, access to education, winning of government tenders, large-scale projects 
involving mineral extraction and construction and general economic growth.  
These opportunities, according to Dürr (2013), have led to more job creation. Due to the 
increased level of income, young emergent black middle-class men are now targeted by 
advertisers as potential of consumers of upmarket goods. In a study conducted by Deloitte 
(2013:1), the black middle-class has tripled over the last 30 years. The numbers of this class 
have grown to 4.2 million from 1.7 million in 2004. As (South) African economies grow, the 
“trickle-down” effect has arguably resulted in Africa now having the fastest growing middle-
class in the world (Deloitte 2013:1). In effect, South Africa has witnessed the replacement of 
racial apartheid with what is increasingly referred to as a “class-apartheid”: “a systematic 
underdevelopment and segregation of the oppressed majority through structured economic, 
politic, legal, and cultural practices” (Bond 2004:47). The emergence of this “class apartheid” 
is evident in the rise of the new super-rich black-elite or the black bourgeoisie (Bond 2004). I 
discuss this in detail later on in this section, but in the interim I provide the ways in which the 
different classes are positioned and analysed at the end of apartheid.  
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Seekings (2003:5) provides four ways in which the “social stratification” of classes can be 
analysed. First, societies can be analysed in terms of the categories which people themselves 
use. Second, class can be seen in simple progressive terms, for example, according to the 
income one receives. Thirdly, class can be defined in terms of the productive assets (land) or 
entitlements (a pension) ‘owned’ by individuals or households. The fourth way of analysing 
class is in terms of the relations between classes (Seekings 2003).  
Specifically, in South Africa, the class structure of post-apartheid South Africa can be 
envisaged as comprising of three major groups, namely; the top, middle and bottom 
(Seekings & Nattrass 2002). At the top is an increasingly multi-racial upper-class or elite 
group, the group which Destiny Man addresses. At the middle-class are the workers, who 
include a range of other classes: the semi-professional class, the intermediate class and the 
urban industrial working class. Finally, at the bottom are the marginalised sections of the 
working-class and households where no one is employed (Seekings & Nattrass 2002). 
A special term that has been invented for members of the emerging class of elite black men: 
they are known as the Black Diamonds and they are referred to as leading a bling lifestyle 
(Martínez-Roca & Vazi 2011:1). These Black Diamonds “are members of the new black 
middle-class who are well-educated, professional and affluent” (Chevalier 2007:4). This 
group’s growth as a class of consumers has been and still is a measure of success in the 
transformation of South Africa’s society and politics (Chevalier 2007). Many of those 
belonging to this new class have moved out of the townships and rural areas to live in the 
suburbs or urban areas. These black-elite or Black Diamonds drive luxury cars and are able to 
afford the high school fees of private education for their children (Dolby 2001 cited in Smith 
& Langa 2010).  
While black middle-class consumption is such that it is said to be fuelling the economy 
(Steyn 2013), it is important to consider the implications and consequences of these shifts. 
The black middle-class’ passion for consumption leads them to high level of indebtedness 
(Chevalier 2007). This is because the Black Diamonds allegedly don’t know how to manage 
their finances. As a result, excessive spending and household debt was considered to be a 
national problem, and therefore prompted (amongst other reasons such as generally poor 
lending policies and “sub Prime”) the government to pass the National Credit Act of 2007. 
The Act required the banks and other credit institutions to undertake closer scrutiny of their 
clients’ financial capacities (Chevalier 2007). The black middle-class depends for its very 
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existence on government policies: the Black Diamonds are criticised for staying too close to 
the ANC government, since they owe their social and economic position to this relationship 
(Chevalier 2007).  
While my discussion on black men and the economy focuses mainly on black middle-class 
men, it is important to keep in mind that the majority of the black working-class do not have 
formal jobs due to racially based inequalities, limited access to and low-quality education and 
the general lack of job opportunities (Aliber 2003; Duncan 2013). Recent statistics show that 
South Africa’s unemployment rate (between January 2000 and January 2012) across the 
racial divide is severe: 30 percent of black South Africans are unemployed whereas only 6 
percent of whites are unemployed (The Department of Trade and Industry 2013).  
The social and political implications of this continued social injustice and gross inequality via 
the enrichment of the few over the needs of the many is due to many different political and 
economic shifts that have occurred over the years since 1994. These include exchange rate 
fluctuations, pre-tax profit share soaring, the increase of water and electricity prices, the 
decline of public health services, toxic dumping and incineration, water scarcity, and the 
close relationship between government and trade unions (Bond 2004; Duncan 2013). 
However, the most detrimental of these that have had damaging effects on job losses and high 
rate of unemployment is the soaring rise of pre-tax profit share during the late 1990’s, the 
fluctuation of the exchange rate between 1996 and 2001, and the close relationship between 
government and trade unions (Bond 2004; Duncan 2013). This relationship between the 
government and trade unions “has led to a series of strict labour regulations that have resulted 
in tough restrictions on hiring and firing staff, which has tended to discourage job creation 
and encourage capital-intensive production” (Duncan 2013:1). Furthermore, the soaring rise 
of pre-tax profit share and the fluctuation of the exchange rate have also resulted in drastic 
interest rate increases that sapped growth (Bond 2004). Additionally, “Pretoria also cut 
primary corporate taxes dramatically (from 48 percent in 1994 to 30 percent in 1999) and 
maintained the deficit below 3 percent of GDP by restricting social spending despite the 
avalanche of unemployment” (Bond 2004:1).  
As a result, there was a total decline of 19 percent of income in the average black South 
African household (Bond 2004). So it is fair to assume that inequality in South African has 
“strong racial underpinnings where significant differences between the population and 
income shares exist” (Sudhanshu 2012:1). In 2008 for example, black South Africans 
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consisted of 79 percent of the population, and captured only 44 percent of the income and 41 
percent of the total expenditure (Woolard, Leibbrandt & McEwen 2009). On the other hand, 
white South Africans consisted of 9.2 percent of the population, and captured 40.3 percent of 
the income and 40.9 percent of the total expenditure (Woolard et al. 2009). Thus, inequality 
has continued to worsen since after apartheid (Bond 2004). It must be noted, that although 
these social and political implications largely affected black South Africans, and ultimately 
employment and job creation for this population group, it is important to remember that it 
also had an immense impact on South Africans in general.   
I use this discussion to situate my next discussion on the research literature on South African 
magazines, specifically the historical shifts that have characterised the representations of 
black men found in South African men’s magazines.  
1.5 South African magazines 
Historical shifts in the configuration of an ideal black masculinity have been proposed over 
time in magazine representations of black men. Critiques of the representations of black men 
in consumer magazines pre- and post-independence interrogate the politics of the ways in 
which black men and masculinity have been, and are, configured around classed identities. 
Here I draw out the most prominent themes relating to the changes of representations of black 
men found in South African magazines. As there are only a few black South African men’s 
magazines that have been published, I pay particular close attention to Drum and Bl!nk 
magazines and the changing representations of black men found within their pages.  
Most of the research conducted on these local men’s magazines is broadly concerned with the 
themes of identity formation, gender, race and consumerism (Laden 2003, Clowes 2004, 
Viljoen 2007, 2012, Hunter 2010 & Bertelsen 1998). These themes assist me in 
foregrounding my critical discussion on the changing representations of black men found in 
Drum and B!ink magazine. This discussion forms an important part of my study as it provides 
an essential historical and contextual background on how black men have been represented 
over the years in South African men’s magazines.  
1.5.1 Drum  
The first edition of Drum appeared on South African shelves in March 1951. The post-World 
War II society into which the magazine was introduced was one in which the “twin processes 
of industrialisation and urbanisation had catalysed a significant change in South Africa's 
racial demography” (Clowes 2004:89). As noted earlier, the late 1930s saw more black South 
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African men moving into urban areas and leaving the rural areas. Moving to urban areas 
provided black men with the opportunity to work at the mines and receive an income. This 
was the only way that black men could pay taxes, survive and look after their families. So it 
was these urban black residents who were to become Drum's main audience as they were the 
only ones who had the money to purchase the magazine (Clowes 2004:90). 
The early Drum (1950s) represents a manhood which was achieved through the social 
recognition of the male roles of husband and father, brother and uncle, son, grandson and 
grandfather. Ouzgane and Morrell (2005:11) note that: 
“Drum acknowledged complex and mutually supportive relationships centering on 
family members inside and outside the home and provided public recognition of 
social manhood rooted in a wide variety of domestic obligations inherent in these 
roles”.  
Articles found in Drum about “soccer stars, musicians and community leaders acknowledged 
that the mothers and wives also played significant roles in these men's public lives” (Clowes 
2004:91). Advertisements also suggested that husbands – and men generally – were 
acquainted with mundane household matters such as buying washing powder. Here Hunter’s 
(2010) discussion of the design of township housing, by apartheid administrators who 
envisaged the black family as nuclear, headed by a ‘paterfamilias’, is salient. This early Drum 
is congruent with notions current at the time of the ideal black family.  
Furthermore, the early Drum was also seen as providing a valued resource for identity 
formation as it “recreated the voices, images and values of a black urban culture and in the 
process helped to redefine and recuperate the position of blacks within a society separated by 
apartheid” (Morrell 1998:627). Recent analyses of post-apartheid black consumer magazines 
suggest that:  
“they portray the members of South Africa’s black middle-class as having chosen to 
disregard conventional affiliations of politics, race and religion in order to forge a 
sense of participatory citizenry and a seemingly apolitical bourgeois solidarity” 
(Laden 2003:202).  
Magazine content here can be understood as resources or cultural tools which black men were 
able to appropriate and use for identity formation and (re)organising their lives. These 
messages however are critiqued as tending to privilege consumption over social justice 
(Bertelsen 1998 cited in Nuttall & Coetzee 1998).  
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Subsequently, in later periods of Drum (1960s) “a shift in the representations of men within 
the editorial copy and advertisement began to disregard the role of black men within their 
families in line with the trends of the white publications of the time” (Prinsloo 2006 cited in 
Richter & Morrell 2006:140). Clowes (2004:106) affirms this and states that “the ‘modern 
man’ of the 1960s became constructed as self-made and without the nexus of family 
relationships of a decade earlier”. Photographs of men busy with household chores or playing 
with their children grew scarce. This was also evident in advertisements. For example, 
advertisements for household products tended to portray women and children rather than 
men. As Clowes (2004:89) notes, “Drum arguably recognised fewer familial commitments 
and men were represented as having few domestic obligations beyond that of financial 
provider”. This was illustrated through images of men that established manhood primarily 
through relationships with independent and autonomous interactions with non-kin men and 
through sexual relations with other women (Clowes 2004). The articles and advertisements 
constructed men as “solitary and autonomous individuals who inhabited a public world away 
from the home, with vulnerable women and dependent children occupying a private world 
inside the home” (Clowes 2004:100). In essence, men were constructed as the breadwinners 
and women were constructed as the housewives caring for the home and nurturing the 
children.  
Drum, in the post-apartheid era, is still a feature on magazine shelves across South Africa. 
Although Drum has always been under “white guidance” it has now moved into a new era of 
“white dominance” in the post-apartheid era (Rauwerda 2007:396). Drum is now part of a 
trio of general interest and lifestyle magazines. These include: YOU and Huisgenooit. This 
trio of magazines operates under the same editorial team at Media24 (Hardy 2011). The 
‘new’ Drum features more typical urban, modern topics ranging from sport, fiction, music, 
pictorial features and investigative journalism pieces (Rauwerda 2007). The representations 
of Drum in the post-apartheid era have now shifted to include instructions for black middle-
class readers on business, managing personal finances, health, housekeeping and dealing with 
family relations.  
1.5.2 Bl!nk  
Bl!nk was a short-lived but popular post-apartheid South African consumer magazine. The 
first edition of Bl!nk was launched in October 2004 by Oryfunt Holdings as an “upmarket 
magazine aimed at young black males” (Viljoen 2007 cited in Hadland, Louw, Sesanti & 
Wasserman 2008:331). Bl!nk was envisaged as “showing the rest of the country that the 
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affluent black male has not only emerged, but will, given the time, increasingly be the 
backbone of the South African economy” (Mype 2006 cited in Viljoen 2012:653). In 
addition, the magazine’s images of this affluent black man were premised on a rejection of 
staple elements of consumer magazine representations: 
“we had also realised and wanted to show this man to be much more than soccer, 
BMW’s and bling. We wanted to show that he was also passionate, compassionate, 
intelligent, worldly, sensitive, politically aware and discerning” (Mype 2006 cited in 
Viljoen 2012:652).  
Thus Bl!nk was primarily concerned with articulating a black masculine ideal as “a man who 
is every bit an African as he is worldly. A man who is well read, he challenges outmoded 
perspectives and is not afraid to stand alone in conviction” (Mype cited in Viljoen 2012:332). 
The articles, editorials and interviews of Bl!nk “offered a progressive and enlightened view of 
black masculinity that seemed intent on abrogating hegemonic representations” (Viljoen 
2012:654). With regard to its readers, Bl!nk seemed intent on stressing the rationality, 
maturity and integrity of its readers. The magazine was less concerned with giving its readers 
a sense of eternal youthfulness than interested in projecting a prudent, adult masculine ideal. 
Bl!nk thus not only successfully challenged stereotypes of black masculinity, but manhood in 
general. Viljoen’s analysis claims that black male identity was further differentiated from 
white male identity within Bl!nk, “through an emphasis on political responsibility that 
underscored the Afro-centric nature of the magazine” (Viljoen 2012:654).   
A contrasting analysis of Bl!nk can be found in Hunter’s (2010) study, Love in the Time of 
Aids. While Viljoen’s work focuses on the ways in which Bl!nk may have challenged 
prevailing stereotypes of masculinity, Hunter locates the content and consumption of Bl!ink 
within the materiality of gender relationships in a post-apartheid township. This context is 
marked by extreme inequality and a struggle for basic survival. He argues that Bl!ink’s 
representations of the elite black man, whose “status is determined by his wealth and his 
modern outlook, not only his bodily strengths or good looks” (Hunter 2010:160), constructs 
an ideal masculinity centred around a man’s ability to provide as the head of the household. 
This is an ideal that very few men in poor township settings are able to attain. Hunter’s 
critique is important as he captures some of the implications of such representations in social 
contexts marked by inequality. This last observation is pertinent to the investigation of 
Destiny Man which raises questions about the implications of such representations for social 
justice, particularly in relation to classed divisions among men. 
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1.6 Conclusion  
It is evident that black men in South Africa have faced a long history of gender and class 
oppression along racial lines. Although the transition to democracy came with new policies 
which were intended to advance social equality and ameliorate class injustice, South Africa 
remains a deeply unequal society. Extreme income inequality, to a large extent a legacy of 
the apartheid era employment and education policies, remains the greatest challenge facing 
South Africa today. Consumer magazines such as Drum have historically participated in the 
construction of classed identities, with important political consequences. The struggle to 
construct and assert a “new” black identity post-apartheid continues to take place within the 
realm of representation. Destiny Man is one such site of struggle in which representations of 
desirable masculinities are produced and circulated. Masculinity, the social meaning of being 
a man, is the topic of the following chapter, in which South African men and masculinities 
are contextualised with the wider field of gender relations.  
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Chapter 2: Literature Review 
2.1 Introduction  
This study is located within the broader framework of Cultural Studies, a field of study 
concerned with the processes of production, circulation and consumption of popular culture 
forms (Fiske 1987a cited in Allen 1987; Johnson 1987). Central to Cultural Studies is the 
concept of representation, which is a key concern of poststructuralist theory. Hall (1997) 
describes representation as the process by which meaning is produced through language and 
subsequently negotiated discursively between members of culture. A discursive approach to 
representation which draws on Foucault’s (1981) notions of discourse informs this 
investigation of the contesting notions of masculinity in Destiny Man. Discourse refers to the 
sets of statements that provide a way to speak meaningfully about and produce knowledge 
about a particular topic (Hall 1997). Connecting representation back to lived culture, 
discourses provide particular positions from which people can make sense of the world, 
which Hall (1997), drawing on Foucault, calls subject positions.  
I begin this chapter with a discussion of the poststructuralist concept of representation as 
discourse. This will include the elements of discourse, power/knowledge and truth, and the 
subject in relation to gender, as found in the discursive approach to representation. Then, 
drawing on Connell’s understanding of gender as socially constructed, I argue that 
masculinity is produced by and in social practice, including representation. Bearing in mind 
the historical specificity of the masculinities represented in Destiny Man, I use Connell and 
Messherschmidt’s (2005) theorisation of hegemonic masculinity to reflect on post-apartheid 
debates concerning the ‘crisis’ of black South African masculinity. Below I provide a 
synopsis on representation as a precursor to an in-depth discussion on the construction of 
gender relations through discourse.  
2.2 Poststructuralism  
2.2.1 Representation 
Representation is a necessary part of the process by which meaning is produced and 
exchanged between individuals of the same culture (Hall 1997). It involves the use of 
language, signs and images which stand for or represent things (Hall 1997). Representation 
“is the link between concepts and language which enables us to refer to either the real world 
of objects, events or people or the imaginary world of fictional objects, people and events” 
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(Hall 1997:23). This happens via two interlinked processes, or what Hall refers to as 
“systems”, of representation. First, there is the system by which all objects, people and events 
are correlated with a set of concepts or mental representations which we carry around in our 
heads (Hall 1997). Without these concepts or mental representations, we would not be able to 
interpret or make sense of the world around us (Hall 1997). The second system of 
representation “consists of different ways of organising, clustering, arranging and classifying 
concepts and, of establishing complex relations between them” (Hall 1997:23).  
Hall rejects two approaches to representation as inadequate for understanding the 
complexities of its processes. He rejects the ‘mimetic’ or ‘reflective’ approach in which 
meaning lies in the object, person, idea or event in the real world, and where language 
functions like a mirror to reflect the true meaning as it already exists in the world (Hall 1997). 
He also rejects the ‘intentional’ approach, which suggests that individuals use language to 
convey or communicate things that are unique to them. Hall (1997:24) notes:  
“given that the foundation of all communication are shared codes and linguistic 
conventions, our private intended meanings must enter into the rules codes and 
conventions of language to be shared and understood and individuals cannot for this 
reason be the sole or unique origin of meaning”.  
Hall instead advocates a constructivist approach to understanding the processes of 
representation. This approach “recognises the public and social character of language, which 
means that neither things in themselves nor the individual users of language can fix meaning 
in language” (Hall 1997:25). It is important that one does not confuse the material world and 
symbolic practices, as the material world does not convey meaning; rather, it is the language 
system which individuals use to represent their concepts (Hall 1997). There are two aspects 
to the constructivist approach which are important in this study: semiotics and discourse. 
Semiotics is useful for conceptualising gender as constructed through processes of meaning 
making and interpretation within culture (Hall 1997). On the other hand, the discursive 
approach to representation is perhaps more useful as it goes beyond language and engages 
with the play of power in processes of meaning making (Hall 1997).  
In the context of this study, if we think of gender as constructed through discourse we can 
understand that first, it is the sexed body (its male or female form) that is constituted as a 
sign: meanings are ascribed to it and the male body means this, the female body means that; 
gender is born. The body then becomes a site of discursive practice: we behave “as men” and 
“as women” (and we are punished or rewarded according to how well we are able to perform 
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these roles). Second, interpretations of gender provide material for identity formation and 
third, interpretations of gender inform and are informed by social practice (Hall 1997).  
Above I have provided a discussion on representation. In the next section I discuss discourse. 
The concept of discourse is fundamentally concerned with representation (Weedon 1987, 
1997).  
2.2.2 Discourse 
Although the term discourse is usually used as a linguistic term, I am interested in Foucault’s 
meaning of discourse which Weedon (1987:108) refers to as: 
“ways of constituting knowledge, together with the social practices, forms of 
subjectivity and power relations which inhere in such knowledges and relations 
between them. Discourses are more than ways of thinking and producing meaning. 
They constitute the ‘nature’ of the body, unconscious and conscious mind and 
emotional life of the subjects they seek to govern”.   
Foucault is concerned with discourse both as language and practice. His concept of discourse 
attempts to overcome the traditional divide between what one says (language) and what one 
does (practice). From Foucault’s (1972) perspective, discourse constructs a topic, it defines 
and produces the objects of our knowledge and governs the way a topic can be talked and 
reasoned about. For Foucault (1972:74), “a discursive formation presents the principle of 
articulation between a series of discursive events and other series of events, transformations, 
mutations, and processes”. These “discursive events” are groupings of texts, statements, 
actions and sources (Foucault 1972:74; Hall 1997). They do not all have the same status, but 
instead there exists a “gradation of discourse” (Foucault 1981:56). For example, some 
discourses are dominant due to their unlimited recurrence in texts, while other discourses are 
less dominant (Foucault 1981).  
2.2.3 Knowledge/power and truth 
Discourses refer to the ways in which knowledge is produced at specific points in history 
through groups of statements which are taken to be ‘true’ (Hall 1997). These statements 
regulate what can be regarded as knowledge, or meaningful, within a field. Knowledge is 
inevitably linked to power (Hall 1997). As Foucault (1972:27) notes, “knowledge is always a 
form of power, and power is implicated in the questions of whether and in what 
circumstances knowledge is to be applied or not”. For Foucault (1972:27), the application 
and effectiveness of power/knowledge is more important than the question of its truth: 
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“knowledge linked to power, not only assumes the authority of the truth but has the 
power to make itself true. All knowledge, once applied in the real world, has real 
effects, and in that sense at least, becomes true. Knowledge, once used to regulate the 
conduct of others, entails constraint, regulation and the disciplining practices. Thus 
there is no power relation without the correlative constitution of a field of knowledge, 
nor any knowledge that does not presuppose and constitute at the same time, power 
relations”.  
This relationship between knowledge and power has implications for the conception of truth. 
Hall (1997:47) notes that “knowledge about gender, linked to power, can profess to be true 
and has the power to make itself true”. Every discourse is constituted of ‘truths’ and errors. 
As Foucault (1981:60) notes, “the formation of bodies of knowledge has to do with the 
inclusion of some truth claims and exclusion of others”. As a result, a discourse can only 
produce a certain kind of knowledge and not an absolute truth. So therefore, discourses 
referring to gender, for example, only produce a certain kind of knowledge (Hall 1997). It can 
therefore be concluded that representations of gender do not reflect an overarching truth but 
instead constitute discourses that support what Foucault (1981) terms a “regime of truth” 
which has concrete effects (Hall 1997:49).  
As this study offers an analysis of the subject positions that Destiny Man constructs for its 
male readers, the discussion of subjects, subject positioning and subjectivity in this magazine 
forms a central part of my analysis and study. 
2.2.4 Subjects, subject positions and subjectivity 
Power in discourse does not only produce particular bodies but also subjects (Hall 1997). 
Foucault was critical of the traditional Western concept of the subject, which views the 
individual as a person “who is fully endowed with consciousness; an autonomous and stable 
entity, the core of the self, and the independent, authentic source of action and meaning” 
(Hall 1997:55). This understanding of the subject gives an individual a privileged position in 
relation to meaning, “which suggests that although other people around us may 
misunderstand us, we always understand ourselves because we are the source of meaning in 
the first place” (Hall 1997:55).  
In contrast, the subject in discourse is produced in two different ways: first, a discourse 
produces subjects with particular characteristics, and second, the discourse produces a 
position from which the subject can make sense of the discourse and thus become subjected 
to its meanings, power and regulation (Hall 1997). In other words, “for us to become the 
subject or bearer of a discourse’s knowledge/power, we must locate ourselves in a position 
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(within the discourse) from which it makes most sense to us” (Hall 1997:56). The subject of 
discourse is therefore “a willing participant within his own subjection to a discourse. Subject 
positions delineate who may speak with authority and in what context” (Hall 1997:56; 
Foucault 1981).  
2.3 The social construction of gender 
As the purpose of this study is to identify and examine the discourses of masculinity in 
Destiny Man, the analysis requires a theoretical framework within which and by means of 
which the concept of masculinity can be understood. Connell’s model of gender provides 
such a framework and is central to the theoretical foundations of this study. Gender relations 
permeate all areas of social life and activity (Connell 1987, 2002). A distinction has been 
made since the 1970s between the concept(s) of sex and gender (Connell 2002). While sex is 
the biological fact of difference between male and female, gender is the social fact 
concerning masculine and feminine roles (Connell 2002). From this perspective, there is no 
fixed dichotomy between male and female and societies and individuals are theoretically free 
to choose whatever gender patterns they wish. Connell’s definition and understanding of 
gender focuses on social relations, and she defines gender as “the structure of social relations 
that centres on the reproductive arena and the set of practices that bring reproductive 
distinctions between bodies into social processes” (Connell 2009:11). 
Humans have long acted on sexual differences in order to create gender distinctions through 
social processes such as allocating certain kinds of work to certain sexual groups (Connell 
2002). It is the result of these actions upon sexual differences which produces the history of 
gender (Connell 2002). This history produces what Connell terms the “gender order” and 
“gender regimes” (Connell 1987, 2002). Gender regimes are the patterns of gender 
arrangements in institutions such as families (Connell 1987, 2002). They exist within a 
broader formation of the gender order, which is the wider pattern of gender arrangements in a 
society (Connell 2002). “Gender regimes” and the “gender order” do not determine how men 
and women interact but rather set limits as to what forms of behaviour are acceptable 
(Connell 2002).  
Therefore, Gender is not predetermined but rather a matter of doing (West & Zimmerman 
1987). West and Zimmerman (1987:126) explain that:  
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“doing gender involves a complex of socially guided perceptual, interactional, and 
micropolitical activities that cast particular pursuits as expressions of masculine and 
feminine natures”.  
For example, men are not inherently masculine. Instead of possessing or having masculinity, 
individuals produce masculinity by engaging in masculine practices. Thus, masculinity is an 
identifiable set of practises that occur across space and over time. This idea is similar to 
Butler’s notion of ‘performativity’, in which gender is produced through and within social 
practice (Butler 1990:25).  
If masculinities and femininities are produced by social relations, Connell identifies four 
dimensions which are central to such constructions: power relations, production relations, 
emotional relations and symbolic relations (Connell 2002). Connell emphasises that these 
four aspects of gender relations are not separate but work together in complex ways.  
2.3.1 Power relations 
Power is defined as the “control over resources, people, and things” (Wolf & Fligstein 1979 
cited in Elliott & Smith 2004:365). Connell (2009) provides two levels in which one can look 
at power: institutional power and discursive power. In the first, central to Women’s 
Liberation, is the concept of patriarchy in terms of power as a dimension of gender. The idea 
here is that men as the dominant “sex class” exercise power over women, for example, 
husbands have power over their wives and fathers over their daughters and men are 
considered to be the “head of the household” (Connell 2009:76). This patriarchal power is not 
just a matter of direct control over women in the household but it is also recognised through 
the state (Connell 2009). Burton (1987:424) describes this as the “mobilisation of masculine 
bias”, and by this she means the “pervasive tendency in organisations dominated by men, to 
favour criteria and procedures that favour men”. The second level is discursive power and it 
draws on Foucault’s (1972) notion of discourse, central to poststructuralist understandings of 
how power operates. Here power: 
“operates discursively through the ways we talk and categorise people. It impacts 
directly on people’s bodies as discipline and on their identities, constituting subject 
positions that people take up” (Connell 2009:78).  
It is through discourse – the way people use language and particular practices attached to it – 
that we sustain unequal (gender) relations (Hall 1997; Connell 2009).  
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2.3.2 Production relations 
Central to Connell’s (2009) discussion of production relations is the sexual division of labour. 
Such divisions of labour are mainly influenced by the different kinds of education and 
training men and women receive (Connell 1987). In examining the division of labour, it is 
also important to consider the design and organisation of particular kinds of work. An 
example of what is considered to be ‘men’s work’ is mining due to the physical requirements 
mining demands. A more modern example is secretarial work. This was considered to be a 
man’s job originally, but in the mid twentieth century it had become ‘woman’s work’. These 
structural differences result in what Connell (2009:79) refers to as the “gendered 
accumulation process”.  
2.3.3 Emotional relations 
Central to emotional relations is sexuality (Connell 1987, 2002). The hegemonic form of 
sexuality is organised on the basis of gender and presupposes heterosexual relations based on 
individual attachment. In most modern societies, “households are expected to be formed on 
the basis of romantic love, a strong individual attachment between two partners” (Connell 
2009:82). Another example found in the household is the emotional connection between a 
parent and a child. Usually this emotional connection is the mother’s responsibility whereas 
the father is expected to be emotionally distant (Connell 2009). The workplace is another 
example where emotional relations are found, known as “gendered-type jobs” (Connell 
2009:83). A flight attendant for example, is closely associated with femininity because they 
are trained to cater to the emotional needs of the passengers, whereas a debt collector is 
related with masculinity because debt collectors usually display a level of verbal 
boastfulness.  
2.3.4 Symbolic relations 
Central to the poststructuralist understanding of gender is symbolic relations. I have 
discussed poststructuralism earlier on in this chapter, but here, I focus on the discursive 
construction of gender which is the ways in which the sign of ‘man’ or ‘woman’ is made to 
mean: “when we speak of a woman or man, we call into play a tremendous system of 
understandings, implications, overtones and allusions that have accumulated through our 
history” (Connell 2009:83). Symbolic relations can be found in dress and in the media. In the 
media, for example, older male actors are overrepresented in popular films and are usually 
paired with younger female actresses in a nonplatonic relationship (Connell 2009).  
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In discussing the four kinds of gender relations above, I have alluded to their potential for 
change: “the transformation of gender arrangements is possible because gender categories are 
inherently unstable; meaning there is no necessary relationship between gender identities and 
the bodies to which they refer” (Connell 2002:71). The fluid nature of gender explains why 
gender arrangements change but the concept of “crisis tendencies” helps to explain how 
change occurs (Connell 2002:71). These “crisis tendencies” that Connell (2002:71) refers to 
are “internal contradictions or tendencies that undermine current gender patterns and force 
changes in the gender structure itself”. They can be identified in the four structures of gender 
relations as I have discussed above. 
2.4 Masculinity and hegemonic masculinity 
The purpose of this study aims to look at the representations of masculinity found in Destiny 
Man. These representations make available possible repertoires of desirable or valued 
masculinities to which individuals may ascribe. In order to contextualise these representations 
of elite black men I start with a discussion of what Connell calls hegemonic masculinity 
before moving on to outline the ways in which hegemonic masculinities have been theorised 
in South Africa pre- and post-apartheid.   
2.4.1 Understanding the concepts: masculinity and hegemonic masculinity   
Masculinities are arranged hierarchically and compete for power and legitimacy (Connell 
1993). What Connell (1993, 2005) suggests here is that within masculinity there are relations 
of dominance, subordination and alliance, which include and exclude different types of men. 
The dominant form of masculinity is hegemonic masculinity. In order to understand the 
concept(s) of (hegemonic) masculinity it is important to firstly explain and understand the 
different concept(s) of hegemony. First, “hegemony refers to the dominance of a group, 
achieved not through brute force but principally by means of winning the active consent of 
those groups who are subordinated within it” (Hall 1982:85). Second, “hegemony does not 
depend on complete cultural dominance or an elimination of alternative ideas but rather, it is 
achieved through finding a balance that subordinates certain groups and alternative ways of 
thinking” (Connell 1987). From these concept(s) and understanding(s) of hegemony, we can 
understand that hegemonic masculinity is: 
“the configuration of gender practice which embodies the currently accepted answer 
to the problem of the legitimacy of patriarchy, which guarantees the dominant 
position of men and the subordination of women” (Connell 2005:77).  
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So, hegemonic masculinity subordinates all forms of femininity and other forms of 
masculinity (Connell 1987). This is an important point. There exist other possible forms of 
masculinity which may not define men as primary breadwinners. However, these 
masculinities are subordinated under hegemonic masculinity. All kinds of femininity are 
subordinated to hegemonic masculinity but hegemonic masculinity favours a particular kind 
of femininity (Connell 1987). This, according to Connell (1987:187), is an “emphasised 
femininity” which depends on compliance with the dominance of men. While Connell (1995) 
suggests that there are multiple femininities, her focus is more on the relationship among 
masculinities. Although “emphasised femininity” is central to men’s dominance over women, 
it is not the only method ensuring men’s dominance over women (Connell 1995, 1987:187). 
For Connell (1995:79), “the ascendancy of hegemonic masculinity over other subordinate and 
marginalised masculinities is equally important for gender hegemony”. 
Such challenges ensure that, despite its power, hegemonic masculinity’s ascendency is 
precarious. It is this specific construction of its precarious ascendancy that Connell and 
Messerschmidt (2005; also Petersen 1998) argue must be interrogated in order to understand 
how its hegemony is maintained. This stance informs my examination of the construction of 
hegemonic masculinity within Destiny Man. Connell and Messerschmidt (2005) have 
reformulated and provided a comprehensive re-examination of the concept of hegemonic 
masculinity addressing four key areas: the nature of gender hierarchy, the geography of 
masculine configurations, the process of social embodiment and the dynamics of 
masculinities. I discuss these four key areas in detail.  
The first point is that “gender is always relational and patterns of masculinity are socially 
defined in opposition to some model of femininity” (Connell & Messerschmidt 2005:848). 
Women are essential to many of the processes constructing masculinities. For example, 
woman act as mothers, wives, sexual partners and workers. Gender hierarchies – men and 
women being superior to one another – are affected by new configurations of women’s 
identity and practice. For this reason, Connell and Messerschmidt (2005:848) suggest that 
contemporary research on (hegemonic) masculinity needs to “pay closer attention to the 
practices of women and to the historical interplay of masculinities and femininities”. In order 
to achieve this, Connell & Messerschmidt (2005:848) suggests that: 
“masculinity needs to incorporate a more holistic understanding of gender hierarchy, 
recognising the agency of subordinated groups as much as the power of dominant 
groups and the mutual conditioning of gender dynamics and other social dynamics”. 
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Secondly, given the growing attention to globalisation, “the significance of transnational 
arenas for the construction of masculinity” is an important point to discuss (Connell & 
Messerschmidt 2005:849). Connell and Messerschmidt (2005) have suggested a framework 
where the existing concept of hegemonic masculinity can be analysed at three levels, namely, 
local, regional and global. Adapting this framework will enable one to “recognise the 
importance of place without making generalisations about independent cultures or 
discourses” (Connell & Messerschmidt 2005:849). With regard to this study, I examine a 
specific historical moment in a specific place in which a particular form of masculinity is 
ascendant and increasingly powerful. However, it is not totally idiosyncratic or unique as it 
draws on global discourses of masculinity and masculine success. 
Third, the concept of hegemonic masculinity in relation to the representation of men’s bodies 
has been recognised since the earliest establishment of its concept and idea. Until now, the 
pattern and understanding of social embodiment involved in hegemony has not been 
persuasively theorised (Connell & Messerschmidt 2002). In order to understand this we need 
to understand that bodies are objects of social practice as well as agents in social practice 
(Connell 2002). Connell and Messerschmidt (2005:852) explain:  
“there are circuits of social practice linking bodily process and social structures which 
add up to the historical process in which society is embodied. These circuits of social 
embodiment may be direct and simple, or long and complex, passing through 
institutions, economic relations and cultural symbols without ceasing to involve 
material bodies”.  
This understanding of social embodiment is evident in the daily lives of elite masculinity or 
ruling-class men – for example – “in their sports, leisure and eating habits they deploy their 
wealth and establish relations of distance and dominance over other men’s bodies” 
(Donaldson & Poynting 2004 cited in Connell & Messerschmidt 2005:852). This 
understanding is pertinent to my study, as the visual images and written representations found 
in Destiny Man depict this embodiment and rehearse the relations of power that they 
implicitly endorse. 
Lastly, “masculinities are configurations of practice that are constructed, unfold, and change 
over time” (Connell & Messerschmidt 2005:852). As gender relations evolve and women’s 
involvement in society (socially, politically and economically) increases, the dynamics of 
masculinities may see a complete shift of power and a more equal relationship between men 
and women (Connell & Messerschmidt 2005). This is also an important point in my study as 
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the examination of the shifts in masculinity in this social context has revealed how different 
forms of masculinity come into ascendency at particular historical moments in specific social 
and cultural spaces. My research enables me to question to what extent and with what 
implications Destiny Man’s representations of masculinity enable such transformation given 
the current state of play.  
Above I have discussed the boarder concept(s) of masculinity and hegemonic masculinity. I 
now turn to a more specific and relevant discussion on black masculinities in South Africa – 
pre- and post-apartheid.  
2.5 Black masculinities in South Africa: pre- and post-apartheid   
In the apartheid era, masculinity was historically associated with white Afrikaans men. 
Afrikaner masculinity as it was referred to then, was characterised by an authoritative, 
punitive and unforgiving form of [hegemonic] masculinity (Morrell 2001). Whereas, in 
contrast, black men, black masculinity during the apartheid era generally fell under the 
category of what Connell (1993, 2005) refers to as ‘non-hegemonic masculinity’. The term 
‘non-hegemonic’ referred to the “minorities” and was “defined in terms of race, class, 
ethnicity or sexual orientation” (Morrell 2001:7). Such constructions of black men and black 
masculinity were intertwined with inequalities and injustices (Morrell 2001; Ouzgane & 
Morrell 2005). For example, black men experienced high levels of violence, such as 
homophobia, xenophobia, racism and ethnic violence (Morrell 2001; Ouzgane & Morrell 
2005).  
More specifically, the apartheid era gave rise to two types of specific black masculinity: a 
“traditional” African masculinity and a “modern” urban black masculinity. Traditional 
African masculinity was the hegemonic form in rural areas which became synonymous with 
an African identity characterised by close ancestral and tribal ties (Morrell 1998:615). Within 
the urban environment however, black masculinity was “informed by a black urban culture 
characterised by the culturally diverse and racially inclusive areas of Sophiatown and District 
6”, and by “new styles of dress, violent modes of behaviour and an open scorn of country 
simplicity” (Morrell 1998:625). At the same time, this urban masculinity was characterised 
by “hard and dangerous work, demanding endurance and physical strength” (Morrell 
1998:622), particularly in the context of mine work. Black masculinity was generally 
associated then with physical labour and ethnicity. However, during this period, as much as 
black men were emasculated and excluded in certain respects, contact with their homesteads 
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in which men took on dominant roles and women played subservient roles, ensured that black 
masculinity remained hegemonic in these rural spaces (Morrell 1998). Similarly, the violence 
expressed through the armed struggle can be argued to have been used as a means by which 
black workers and township dwellers were able to affirm their sense of manhood as well as 
take revenge and act against the power inequalities of the era (Ratele 1998, 2006, 2008).  
In post-apartheid South Africa, “a ‘crisis of masculinity’ has become the most prominent 
explanation for high rates of violence (against women) and the gendered nature of the 
HIV/AIDS pandemic” (Lemon 1995, Decoteau 2013:141). This is due to the increasing 
pressure that men in contemporary society have to face (Lemon 1995). This “crisis” is 
attributed to the influence of feminism and global struggles for gender equality: “the 
previously unchallenged place of black men in the gender order is seen as experiencing a 
crisis of legitimacy” (Whitehead & Barrett 2001 cited in Smith 2008:30). The term ‘crisis’ 
does not assume “a homogenous account of men’s experiences, but rather aims to highlight 
the current dilemmas men are facing in terms of role confusion and experiences of 
uncertainty pertaining to identity” (Smith 2008:30). In terms of black men’s responses to the 
profound social changes or pressures of post-apartheid, what becomes clear is the different 
and contradictory nature of these responses. Sideris (2005 cited in Reid & Walker 2005) 
contends that as much as new forms of masculinity are indicative of less authoritarian and 
violent practices, it seems that these are not stable but rather indefinite.  
Indicative of this “indefiniteness” is the emergence in the post-apartheid era of two very 
different types of black masculinity: heroic masculinity and ruling or elite masculinity. An 
example of heroic masculinity can be identified with the example of former President Nelson 
Mandela. Heroic masculinity encompasses patience, peace, domestic responsibility, 
compassion, democracy and introspection (Morrell 2005). On the other hand, and in contrast 
to this heroic form, is the rise of ruling or elite masculinity (Ratele 2006), with which this 
study is primarily concerned. This type of masculinity is embodied by our current President, 
Jacob Zuma (Ratele 2006). In defining this ruling or elite masculinity, Ratele (2008) 
illustrates how it is the result of a concatenation of a range of political, social and economic 
forces. His definition 
“seeks to encapsulate and emphasise how the specificities of highly inequitable 
economic relations, political arrangements, culturally embedded relations and colonial 
histories observable in societies such as South Africa shape how men behave, think 
and relate to others.. It is a position which males strive to inhabit discursively and 
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materially and from where they interpret their world, behave and interact with others” 
(Ratele 2008:21). 
Ruling or elite black masculinity is an overt example of hegemonic masculinity and is a 
highly desirable and popular form of masculinity in contemporary society, and it is not 
surprising to see it validated within the pages of Destiny Man magazine (Ratele 2008). This 
type of masculinity is constituted of “assertive heterosexual, control of economic decisions 
within (and outside) the home, political authority, cultural ascendancy and support for male 
promiscuity” (Ratele 2006:51). Furthermore, it is characterised by “the values of 
aggressiveness, courage, strength, drive, ambition (career-orientedness) and self-reliance” 
(Lipenga 2014:2). Other ways in which ruling or elite men might exercise power is through 
the mobilisation of race, money, physical strength and multiple sexual partners (Ratele 2008).  
Certainly pertinent for this study then, being employed and financially independent serve as 
important signifiers in attaining a socially valued masculinity (Barker & Ricardo 2005 cited 
in Lyncha, Brouard & Visser 2009:2). This ‘economic man’ can be understood as neoliberal 
(hegemonic) masculinity. The neoliberal (hegemonic) masculinity “is the main form for 
[black men] to be recognised as an economic citizen and participant of the market” (Sauer 
2010:18). Furthermore, this neoliberal subject is also a:  
 “individual who is morally responsible for navigating the social realm using rational 
choice and cost-benefit calculations grounded on market-based principles to the 
exclusion of all other ethical values and social interests. Neoliberal subjects are 
constituted as thoroughly responsible for themselves and themselves alone because 
they are subjectified as thoroughly autonomous and free” (Hamann 2009:37-42).  
From this description and understanding of the neoliberal subject, three key words emerge: 
“choice, freedom and empowerment” (Chen 2013:440). These key words are “used to 
celebrate a rhetoric of individual choice and freedom which is often measured in terms of 
commodity consumption” (Chen 2013:440). This description and understanding of the 
neoliberal subject is easily found in the cover celebrities of Destiny Man. These men are 
constructed as the ‘modern man’, the ‘new hero’, and the ‘economic man’. They are always 
on a quest for self-improvement and self-actualisation, always learning and looking for, or 
being, a saleable commodity. This quest or journey that these featured men in Destiny Man 
embark on exemplify what Foucault (1988a cited in Martin, Gutman & Hutton 1988) refers 
to as technologies of the self. These technologies of the self: 
“permit individuals to effect by their own means or with the help of others a certain 
number of operations on their own bodies and souls, thoughts, conduct, and way of 
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being, as to transform themselves in order to attain a certain state of happiness, purity, 
wisdom, perfection, or immorality” (Foucault 1988a cited in Martin et al 1988).  
Having a job and earning a salary “may be the chief socially recognised functions for adult 
males and key components of men’s identities” (Barker 2005:104, Ratele 2008:529). 
However, that being said, being employed and earning a salary is more than just about 
money. Employment and receiving a monthly income “afford black men choices, including 
the choice on how to participate in the world, eating what one desires, and living in 
conditions of one’s choice” (Ratele 2008:529). It also gives them the choice to embark on the 
journey of self-actualisation and self-realisation while they work towards success. In the 
analysis that forms the content of chapters four and five, I map the permutations of this 
ruling, elite masculinity, and probe the various ways in which it is constructed and validated 
for its audience.  
2.6 Conclusion 
In this chapter, I have outlined the theoretical framework that informs this study. I have 
discussed the social construction of gender which consists of power, production, emotional 
and symbolic relations. I have argued that gender is produced through discourse and thus 
masculinity is a discursive construct. An attempt has been made to summarise and 
conceptualise the different perspectives surrounding the idea of masculinity by explaining, 
defining and challenging the different forms of masculinity. Drawing on Connell’s 
understanding of gender as socially constructed, I argue that masculinity is produced by and 
in social practice, including representation. Bearing in mind the historical specificity of the 
masculinities represented in Destiny Man, I used Connell and Messherschmidt’s (2005) 
theorisation of hegemonic masculinity to reflect on post-apartheid debates concerning the 
‘crisis’ of black South African masculinity. In the next chapter, I discuss the research 
methods used to make this study possible. 
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Chapter 3: Research methodology  
3.1 Introduction 
Based on the key arguments and debates in the previous two chapters, it can be concluded 
that masculinity, gender, representation and discourse have emerged as core concepts found 
in this study. This chapter introduces the different approaches to critical discourse analysis as 
a research method. I first justify my choice of a qualitative approach to research and then 
discuss critical discourse analysis and semi-structured interviews as appropriate qualitative 
research approaches. In addition, and in line with the qualitative research tradition, I also 
provide a brief discussion on thematic analysis. The processes of analysing the dimensions of 
text, discursive practice and social practice are then outlined. This is followed by a discussion 
on the feasibility of this study. This will also include a synopsis of the ethical considerations, 
reliability and validity found in this study.  
3.2 Qualitative research 
There are two main methodologies used in social science research today: quantitative and 
qualitative. To put it simply, the main distinction between the quantitative and qualitative 
research tradition is essentially the distinction between numerical and nonnumerical data.  
In this research study however, I make use of the qualitative research tradition. Babbie and 
Mouton (2001:53) describes this research paradigm as follows: “it refers to that generic 
research in social research according to which research takes its departure point as the insider 
perspective on social action”. Hancock (2002:2) states that the main aim of qualitative 
research “is to help individuals understand the world in which individuals live and why things 
are the way they are”. Qualitative research focuses on the different aspects of society and 
searches for answers and insights as to why human beings behave in a certain way, the 
formation of attitudes and opinions and the development of different cultures (Hancock 
2002:2).  
Furthermore, it emphasises the way in which individuals interpret their world. Since different 
research approaches are suited to different research goals, the qualitative approach is most 
appropriate in this study as it goes beyond pure descriptions but provides space for new 
analyses and insights (Cantrell 1993 cited in Mrazek 1997; Bryman 1988; Lincoln & Guba 
1988 cited in Fetterman 1988). Going beyond pure description enables me to understand what 
is going on in a particular context. Informed by such an approach, I offer a critical reading of 
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the representations of men found in Destiny Man magazine and interrogate the ways in which 
masculinity is made to mean.  
3.3 Population and sampling 
As a researcher, it is impossible to study an entire population or phenomenon, therefore, the 
selection of the study sample is an important phase in the research process (Babbie & Mouton 
2001). A sample is the segment of the population that is selected to investigate – it enables a 
researcher to study the phenomenon through analysing a small section of the target 
population (Deacon, Pickering, Golding & Murdock 1999). As it is impossible for me to 
analyse all of the covers, cover stories and editor’s notes of Destiny Man magazine since its 
inception in 2009, I will make use of a purposive sampling technique which enables me to 
deliberately select the elements to study closely (Deacon et al. 1999).  
There are different kinds of purposive sampling techniques (snowball, chain sampling, 
stratified purposeful sampling, critical case sampling etc.) used in research today but for this 
study I make use of a typical-case sampling technique (Deacon et al. 1999). Typical-case 
sampling “selects units that are considered typical of the phenomenon to be studied. This 
sampling approach highlights what is normal or average” (Ary, Jacobs, Sorensen & Walker 
2014:457). By employing this sampling technique, I attempt to select the most frequent or 
typical-case (purposive) of the phenomenon being studied (Deacon et al. 1999).  
Out of a population of all monthly issues of Destiny Man since its inception in 2009, I have 
selected a sample of six magazines between January 2012 and November 2013. From these 
six Destiny Man magazines, I will analyse the words and visual imagery of the editor’s notes, 
covers and cover stories, which together form the units of analysis of this study. A unit of 
analysis refers to the type of unit a researcher uses when measuring data (Neuman 2003:156, 
du Plooy 2009:100). It determines how a researcher measures variables or themes. In short, 
the question could be posed: what will be studied? In this case, the editor’s note, covers and 
cover stories of each of these issues are a useful unit of analysis as they are a constant feature 
in each issue (Babbie & Mouton 2001). Featuring prominent businessmen, professional men 
and entrepreneurs like those in my samples texts found within the pages of Destiny Man are 
likely to provide rich data on discourses of success and the notion of an ideal manhood. 
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3.4 Approach: Critical discourse analysis  
This study will undertake CDA within the qualitative research tradition. CDA according to 
van Dijk (1988a:3): 
“is a field that is concerned with studying and analysing written and spoken texts to 
reveal the discursive sources of power, dominance, inequality and bias. It examines 
how theses discursive sources are maintained and reproduced within specific social, 
political and historical contexts”.  
The use of the term ‘critical’ in CDA indicates its concern with critiquing the relations of 
power legitimated within textual representations. It takes “an overt moral and political 
position with regard to the social problem analysed” (Richardson 2007:2). CDA is described 
“as a shared perspective in doing linguistic, semiotic or discourse analysis” (van Dijk 1993 
cited in Wodak 2002:7). CDA aims to link linguistic analysis with social analysis:  
“language ought to be analysed with social context in which it is being used and the 
social consequences of its use, and, more specifically, the relationship(s) between 
discourse and its social conditions, ideologies and power relations needs to be 
examined” (Richardson 2007:45).  
My own research is concerned with critically analysing the use of language and visual 
representations of masculinity in Destiny Man magazine in order to determine to what extent 
such uses support or challenge gender and class relations in South Africa.  
In addition to this, and in line with the qualitative approach taken to the study, I make use of 
a semi-structured interview. Here I interview the editor of Destiny Man in order to gain an 
insight into the general editorial position of the magazine and the editor’s role in shaping that 
position (Appendix A). “Interviews are verbal interchanges where one person, the 
interviewer, attempts to elicit information from another” (Dunn 2005 cited in Clifford, French 
& Valentine 2010:105). There are three types of interviews: structured, unstructured and 
semi-structured. Structured interviews follow a fixed and standardised list of questions 
whereas a semi-structured interview “has some form of predetermined structure but enables 
flexibility in the way issues are addressed by the interviewee” (Dunn cited in Clifford, French 
& Valentine 2010:105). This type of interview and the flexibility it allowed was the best 
suited method for this study as it enabled me to add a few questions which were not on the 
original list of questions I asked the editor of Destiny Man.   
To interpret this data gained from the interview with the editor of Destiny Man, Kojo Baffoe, 
I make use of thematic analysis. Thematic analysis helps to move the analysis from a broad 
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reading towards discovering patterns and developing themes of the data. Thematic analysis 
“involves the identification and analysis of themes and patterns of similarity within 
qualitative research” (Braun & Clark 2006:77). Braun and Clark (2006:79) provide the 
advantages and disadvantages of using thematic analysis in research.  
One of the advantages of using thematic analysis is that it is a relatively easy and quick 
method to learn and do, and is accessible to researchers who have little or no experience in 
qualitative research. In addition, utilising thematic analysis in research is its flexibility. Braun 
and Clarke (2006:4) note that “through its theoretical freedom, thematic analysis provides a 
flexible and useful research tool, which can potentially provide a rich and detailed account of 
data”. On the other hand, one of the disadvantages of using thematic analysis is that it tends 
to be too descriptive and it may be difficult for the researcher to establish reliability and 
validity of the research study.  
So thematic analysis is best suited for this study as it helps me to interpret and understand the 
data collected from the interview with Kojo Baffoe – it will help me uncover trends and 
patterns from the data.  
3.5 Fairclough’s model of CDA  
In this study an eclectic approach is taken to CDA, informed by both linguistics and media 
studies. This study makes use of Fairclough’s (1995) model of CDA as it is an accessible 
method of social analysis which focuses on the dialectical relationship between texts and 
their social environment (Fairclough 1995; Jorgenson & Phillips 2002; Richardson 2007). 
CDA has been described as both an approach and method for the analysis of how institutions 
and individuals use language and other forms of representation which are informed by 
particular discourses and are located within and influenced by the broader social environment 
(Richardson 2007). Fairclough’s (1995) model is a holistic approach that addresses three 
interdependent dimensions, namely, text, discursive practice and social practice. Briefly, the 
first step is textual analysis (description), which involves a critical description of what is in 
the text and this is used to carry out a linguistic and visual analysis (Fairclough 1995). 
Lexicalisation, syntax and transitivity analyses are some of the methods of analysis used here. 
Within the media studies approach, the focus will be on narrative, argument and genre 
analyses. Secondly, discourse (interpretation) practice analysis relates specifically to 
production and reception processes, especially in terms of the way in which the readership is 
guided to a preferred reading (Fairclough 1995). Finally, social practice analysis 
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(explanation) requires an examination of the situational context, the wider context of 
institutional practices, and the broader society and culture in which the sample texts are 
located (Fairclough 1995). Fairclough’s (1995) model is the most appropriate for my study as 
it assists me in analysing the sample texts found in Destiny Man. Below, I discuss and explain 
the process of analysis in each dimension, beginning with textual analysis. 
3.6 Textual analysis 
The first analytical focus of Fairclough’s three-part model is text. Textual analysis involves a 
critical description of what is in the text and is used to carry out a linguistic and visual 
analysis (Fairclough 1995). Linguistic analysis: 
“involves an examination of the following textual elements: vocabulary, semantics, 
grammar, sound and writing systems, as well as the cohesion of sentences, 
conversational structure, and the overall structure of the text” (Fairclough 1995:57).  
Analysis of these textual elements can be divided into two categories: semiotics, which is 
concerned with the visual and textual detail. Here I draw on the concepts and tools suggested 
by Richardson (2007). The second focuses on the broader workings of a text which sets out to 
understand the workings of a text as a whole. Here I employ analytic approaches to narrative, 
genre and argument analyses as proposed by Prinsloo (2009). It will also include some of 
Richardson’ (2007) insights into the analytic approach. Finally, for visual analysis, I adopt 
tools suggested by Rose (2001).  
3.6.1 Semiotic analysis 
In the first stage of textual analysis, the following analytic methods are used in this study, as 
proposed by Richardson (2007): 
Lexicalisation 
Lexicalisation is the analysis of words used in a text. Richardson (2007:47) notes “words 
convey the imprint of society and of value judgements; they convey both connoted and 
denoted meanings”. For example, nouns, adjectives and verbs convey both connoted and 
denoted meanings. So therefore, it is important to analyse word choices for both their 
possible, obvious and associated meanings (Richardson 2007).  
Naming and reference  
Names in a text may reveal who the named persons wishes to be identified with or perhaps 
who the author wants the named persons to be associated with (Richardson 2007). This is 
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what Richardson (2007:47) refers to as “referential strategies”. Referential strategies “are 
social categories which may be chosen to refer to a person and these choices have specific 
consequences for how the person is viewed” (Richardson 2007:47).  
Predication 
Relevant to the analysis of texts are the choice of words used to represent more directly the 
values and characteristics of social actors (Richardson 2007). These values and characteristics 
of social actors can be more directly represented through “predicational strategies” 
(Richardson 2007). Predicational strategies are mainly realised through specific forms of 
reference such as the use of adjectives, prepositional phrases, pronouns, metaphors and 
similes (Richardson 2007).  
Syntax and transitivity 
Transitivity analysis examines the structure of sentences which are represented by processes, 
the participants involved in these processes, and the circumstances in which processes and 
participants are involved (Nguyen 2012). Richardson (2007) provides the process of 
transitivity analysis in detail: 
 The participants: are those involved in the process. These roles are typically realised 
by noun phrases in the clause (Richardson 2007). 
 The process: this will be expressed by the verb phrase in a clause. Richardson (2007) 
proposes four kinds of processes that can be used in a text: first, verbal processes, 
such as speaking, shouting or singing. Second, verbs can be mental processes such as 
thinking, dreaming or deciding. Third, relational processes of being, such as have, 
seem and are. Finally, material processes which is divided into: “transitive action” and 
“intransitive action” (Richardson 2007:55). Transitive action involves two or more 
participants whereas intransitive involves only one participant (Richardson 2007).  
 The circumstances: usually associated with processes that may be changed. For 
instance, by using adverbial or prepositional phrases or through the structuring or 
framing of relations (Richardson 2007).  
Rhetorical tropes 
Rhetorical tropes take words and use them to denote or connote something apart from their 
ordinary meaning (Richardson 2007). Some examples of commonly used rhetorical tropes in 
this study include hyperboles, metaphors and/or puns.  
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3.6.2 Narrative and genre analysis 
The second level of linguistic analysis involves narrative, genre and argument analysis 
(Prinsloo 2009). In this section I discuss narrative and genre analysis by looking at the 
different models as proposed by Prinsloo (2009). Focusing on and utilising narrative analysis 
“offers insight into how a story can be organised and presented” (Saldana 2003:218). Thus 
narrative analysis as a structuralist method is important in this study for qualitative enquiry. 
Narrative analysis of the sample texts analysed in this study involves an examination of their 
syntagmatic and paradigmatic structures. Syntagmatic analysis identifies and describes “the 
structure of the formal organisation of the text following the chronological order or the linear 
sequences of the narrative events” (Prinsloo 2009:131). Todorov (1981) and Propp’s (1968) 
models are examples of syntagmatic analysis which I use in this study. The paradigmatic 
model “seeks to identify the deeper, latent patterns or organisations which underpin the story” 
(Prinsloo 2009:131). Levi-Strauss’ (1955) method of myth analysis is an example of a 
paradigmatic analysis.  
In detail, Todorov’s (1981) narrative model is useful for identifying how a particular 
narrative has been structured (Prinsloo 2009). Todorov’s (1981) narrative model consists of 
five different stages: first, a state of equilibrium constitutes and implies harmony or order. 
The second stage involves a disruption of this equilibrium as the result of an action. This 
action may be as a result of a person, a group of people or a natural phenomenon. The 
narrative then attempts to set the disequilibrium right. This is dependent on there being a 
recognition that a disruption has occurred found in the third stage. The fourth stage is an 
attempt to repair this disruption. The final stage is the establishment of a second equilibrium, 
which differs from the initial equilibrium (Prinsloo 2009). This is because the narrative 
involves a transformation where either the character(s) or the situation(s) are transformed 
through the progress of the disruption (Prinsloo 2009).  
Propp’s (1968) model of narrative analysis provides a more detailed interpretation of the 
events that constitute the narrative. Propp (1968) argues that characters in any story serve 
particular functions or purposes in moving the story along (Prinsloo 2009). Propp (1968) 
identifies seven character functions: the hero seeks to restore equilibrium, the donor provides 
the objects that help to restore equilibrium, the helper helps the hero to move the action 
towards resolution, the princess (not always a female) leads to the climax of the narrative by 
being threatened by the villain, the dispatcher sends the hero off, the villain blocks the action 
and the false hero appears good but is eventually revealed as flawed (Prinsloo 2009). All 
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characters may not be present in a narrative but within every story there is a hero. There are 
two kinds of heroes that Propp (1968) proposes: the seeker hero and the victimised hero. The 
seeker hero is sent on a quest to accomplish a specific task and can be dispatched or 
voluntarily go on this quest, and the victimised hero tries to overcome an imposed struggle 
(Propp 1968). These character functions are divided into six consecutive stages: preparation, 
complication, transference, struggle, return, and recognition (Prinsloo 2009).  
I now move to paradigmatic analysis which is useful to interpret the deeper meaning of the 
narrative using Lévi-Strauss’ method of myth analysis (1955). This deeper structure is 
“evidence of the underlying contradictions in society and is a symbolic way of negotiating 
such tensions” (Fiske 1987:131; Prinsloo 2009:142). To illuminate these “underlying 
contradictions”, it is necessary to analyse the characters, settings and actions in a narrative in 
terms of their relations of similarity and difference (Fiske 1987:131; Prinsloo 2009:142). This 
is known as binary oppositions. Identifying these binary oppositions in my sample texts 
found in Destiny Man enables me to “identify and probe the textual orientation as the binary 
construction does not merely present neutral opposites, but is linked to a social context and 
history that is marked by contestation” (Prinsloo 2009:142). When we identify the binary 
oppositions we are able to identify the way in which the real is being defined and produced, 
and what or who is being valued or devalued (Prinsloo 2009).  
3.6.3 Argument analysis 
An examination of the structuring of an argument in a narrative is an important aspect in 
telling a story (Prinsloo 2009). This is because an author tries to convince readers about a 
particular point of view (Prinsloo 2009). Argument analysis will help me understand how this 
is done. Argumentation can be defined as: 
 “the verbal and social activity of reason aiming at increasing (or decreasing) the 
acceptability of controversial standpoint for the listener or reader, by putting forward 
a constellation of propositions intended to justify the standpoint before a rational 
judge” (Richardson 2007:155).  
So at this stage, argument analysis of my sample texts is informed by a rhetorical approach, 
and this views argument as a process of persuasion and an attempt at influencing action 
(Richardson 2007). Richardson (2007) proposes a rhetorical triangle which consists of the 
arguer, audience and argument. An arguer may use three forms of rhetorical practice: 
forensic, epideictic and deliberative (Richardson 2007). A forensic argument (sometimes also 
known as a judicial argument) focuses on past actions (Richardson 2007). An epideictic 
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argument focuses on the present character or reputation of a person(s) (Richardson 2007). It 
attempts to persuade the audience to admire them for their goodness or dislike them for their 
dishonour (Prinsloo 2009). Finally, a deliberative argument concentrates on future actions 
(Richardson 2007). Deliberative argument seeks to persuade or dissuade the audience in 
relation to a future course of action (Prinsloo 2009).  
Utilising rhetorical argumentation can be improved by deciphering which mode of persuasion 
to use (Richardson 2007). There are three modes of persuasion which can be used in a story: 
the first is ethos, which is dependent on the character and quality of the arguer (Richardson 
2007). The second mode of persuasion is through an appeal to pathos or emotion (Richardson 
2007). Through pathos, the audience can be moved to fear, pity or anger in order to assist in 
the work of persuasion by the arguer (Richardson 2007; Prinsloo 2009). The third mode of 
persuasion is an appeal to the logos (Richardson 2007). Here the arguer uses evidence and 
reasoning to persuade the audience (Richardson 2007).  
3.6.4 Visual analysis and imagery  
The first step to visual imagery in CDA is to take the images viewed seriously (Rose 2001). 
By this Rose (2001) means the researcher needs to carefully look at the image(s) because the 
image itself has its own effects. Thus, to interpret the visual material from the sample texts of 
Destiny Man, I make use of Rose’ (2001) method of visual compositional interpretation 
which can easily be integrated into Fairclough’s (1995) CDA method. Compositional analysis 
in this research involves an examination of the following important components when 
interpreting the visual material: 
 Content: looking at the content of an image is a starting point when analysing the 
visual composition of a text. Put simply: what does the image actually show? (Rose 
2001).  
 Colour: there are three ways of describing the colours of an image, namely; hue, 
saturation and the value of an image (Rose 2001).  
 Spatial organisation: there are two aspects of spatial organisation one needs to 
consider: first, the organisation of space within an image and second, the way spatial 
organisation of an image offers a particular viewing position to its viewer (Rose 
2001). Specifically, the first aspect looks at the volume of the image and the second 
looks at the space in which these volumes are placed. For instance, the viewer may be 
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placed at a bird’s eye view. This may suggest a particular discursive subject 
positioning of the viewer (Rose 2001). 
 Expressive content: “is the combined effect of subject matter and visual form” (Taylor 
1957:43-44). In short, the expressive content of an image refers to the general “feel” 
of the image. At this stage of the analysis it is important to describe the overall 
impression of the image (Rose 2001). 
3.7 Discourse practice analysis 
After completing the analysis of the texts found in Destiny Man, the second step in the CDA 
process is to analyse the discourse practice (Fairclough 1995). This dimension for Fairclough 
(1995) has two aspects: first, institutional processes (for example, editorial procedures) and 
second, discourse processes which are the changes the texts go through in production and 
consumption (Fairclough 1995). This study is primarily concerned with discourse processes. 
The best way to explain the concept(s) of discourse processes is through understanding the 
concept(s) of intertextuality/intertextual analysis. Intertextual analysis “focuses on the 
borderline between text and discourse practice in the analytical framework” (Fairclough 
1995b:16). In addition, intertextual analysis “looks at text from the perspective of discourse 
practice, looking at traces of the discourse practice in the text” (Fairclough 1995b:16). 
Linguistic analysis is descriptive in nature, whereas intertextual analysis is more 
interpretative. Thus intertextuality found in discourse practice assists me with analysing the 
sample texts of Destiny Man in order to find the underlying meaning of these texts.  
3.8 Social practice analysis  
The third and final step in the examination and process of CDA is the use of social practice. 
Social practice analysis involves the examination of three different aspects: the situational 
context, the wider context of institutional practices, and finally, the broader society and 
culture in which the sample texts are located (Fairclough 1995). My discussion in chapter one 
and chapter two provides such contextualisation. I argue that black men in South Africa have 
faced a long history of gender and class oppression along racial lines. Although the transition 
to democracy in 1994 came with a new government (ANC) that implemented new polices 
like BEE and AA and socioeconomic policies like GEAR and ASGISA which was intended 
to advance social equality and class position for black South African men. So it is at this 
stage of my analysis where I provide an explanation of the discursive practice, in relation to 
the broader sociocultural context. This will assist me in determining the ways in which the 
featured men found in my sample texts in Destiny Man are constructed and represented.   
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3.9 Feasibility of the study 
In the final section of this chapter I discuss the feasibility of this study. This will include a 
discussion on the ethical considerations, reliability and the validity found in this study. The 
feasibility of a study “refers to the ease with which the particular study can be completed and 
usually depends on the available resources needed such as budget, knowledge of the 
researcher, availability of data and time restraints” (du Plooy 2009:53). In terms of the time 
frame and budget, it is anticipated that this study will take up to 18 to 24 months to complete, 
thereby collecting and analysing the data. There is no budget needed for this study since there 
are no costs involved in the research process. The data will be analysed by the researcher. I 
begin this section with a discussion on the ethical considerations of this study. 
3.9.1 Ethical considerations 
As researchers, our responsibilities include the concerns of the subjects of our research (du 
Plooy 2009). Although ethical concerns were limited in this study, I interviewed the editor of 
Destiny Man – Kojo Baffoe. To this end, consent and permission to record the interviews was 
required (Appendix B). As the researcher, ethics in terms of honesty and trustworthiness were 
implemented throughout this study. In order to avoid bias responses, measures were taken to 
guard against the influence of prior beliefs or assumptions during the research process 
(Neuman 2003). Everything possible was done to be open and honest in all areas of the 
research process. There was no involvement of suppressing, falsifying, inventing findings or 
fabrication of data to meet a certain need(s) of either the researcher or the audience (Creswell 
2003). To ensure the study was trustworthy and dependant, the analysis process, sampling 
procedures, the collection of data was conducted by the researcher. Therefore, no intercoder 
reliability tests were necessary. Intercoder reliability is described as follows: “intercoder 
reliability is the extent to which independent coders evaluate the characteristics of messages 
or artefacts and reach the same conclusion” (Lombard 2010:1). However, experts were 
approached within the particular field of study to evaluate the entire research process and 
examine the final results. To understand and determine whether a study will be feasible or 
not, it is important to examine the concept(s) of reliability and validity.  
3.9.2 Reliability  
Reliability refers to dependability which means that when the same method is repeated under 
identical or similar conditions the same results will be produced (Neuman 2003). Within 
textual analysis, qualitative research lacks reliability as different researchers have different 
meanings and interpretations of the same text. The most important test of any qualitative 
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research study is its quality. A good qualitative study can help one “understand a situation 
that would otherwise be enigmatic or confusing” (Eisner 1991:58). Lincoln and Guba 
(1985:1) provide four basic criteria for judging qualitative research: credibility, 
transferability, dependability and confirmability.  
First, credibility involves establishing that the results of a qualitative research study are 
credible from the perspective of the researcher doing the research. As the purpose of 
qualitative research is to describe a particular phenomenon, the researcher is the only one 
who can rightfully judge the credibility of the final results of the research study (Lincoln & 
Guba 1985:1). Second, transferability “refers to the degree to which the results of qualitative 
research can be generalised to other contexts” (Lincoln & Guba 1985:1). The transferability 
can be enhanced by describing the research context as well as the main assumptions of the 
research thoroughly (Lincoln & Guba 1985:1). Third, dependability emphasises that every 
changing context of the research needs to be acknowledged and accounted for. Therefore, any 
changes and possible reasons as to how these changes may have occurred within the study 
were described. Finally, confirmability refers to the degree to which the results can be 
confirmed by others. Lincoln and Guba (1985:1) note that “the researcher can document the 
procedures for checking and rechecking the data throughout the study. Another researcher 
can take a devil’s advocate role with respect to the results, and this process can be 
documented”. Therefore, in this study I made use of the four criteria provided to achieve 
acceptable levels of reliability. 
Trustworthiness is a crucial component to ensure reliability in this study. Seale (1999:266) 
observes that “trustworthiness of a research project lies at the heart of issues conventionally 
discussed as validity and reliability” (Seale 1999:266). The four criteria provided by Lincoln 
and Guba (1985) to judge this study in order to achieve acceptable levels of reliability were 
utilised. Although all four components were utilised in this study to ensure reliability and 
trustworthiness, credibility was the main component utilised. “Credibility is essential to 
qualitative findings because the process of qualitative research could result in multiple 
interpretations” (Lindlof & Taylor 2002:1). There are two ways in which researchers can 
enhance the credibility of their study: triangulation and member validation, also known as 
member check or respondent validation.   
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3.9.3 Validity  
The concept of validity is described by a wide range of terms in qualitative studies. Validity 
is therefore, not a single, fixed or universal concept but rather “a contingent construct, 
inescapably grounded in the processes and intention of particular methodologies” (Winter 
2000:1). Although there are some qualitative researchers who feel that validity is not 
applicable to qualitative research, they have also acknowledged its importance in qualitative 
research (Golafshani 2003). For example, “validity is affected by the researcher’s perception 
of validity in the study and his or her choice of paradigm assumption” (Golafshani 2003:602). 
As a result, many researchers have developed their own concept(s) of validity and have often 
generated what they consider to be appropriate, such as trustworthiness (Golafshani 
2003:602).   
Validity depends on careful instrument construction to verify that the instrument measures 
what it is supposed to measure (Patton 2002:14). In qualitative research, “the researcher is the 
‘instrument’ and must ensure that the findings of the research are as accurate as possible and 
that bias responses are avoided” (Creswell 2003:195; Patton 2002:14). Reliability and 
validity should rather be conceptualised “as trustworthiness or quality within the qualitative 
research tradition, instead of the traditional meaning of reliability and validity” (Golafshani 
2003:604).  
In this study, validity was applied to steer clear of bias results. Specific precautions were 
taken to safeguard against the manipulation of preceding assumptions and principles 
throughout the research process. The entire research process was carried out in an open and 
truthful manner, as well as to refrain from being concerned with the restraining, fabrication or 
devising of particular findings in order to meet a particular requirement of both the researcher 
and the readers (Cresswell 2003). 
3.10 Conclusion 
In order to contextualise the research methods of this study, this chapter outlined the 
traditions of critical discourse analysis. This included the clear implications and importance 
of CDA as the primary approach employed in this study, as well as the basic principles on 
which it is based. This chapter also served to explain the research methods chosen to collect 
and analyse the appropriate data for the research topic. This included a detailed account of 
Fairclough’s (1995) critical discourse analysis (CDA) method. It also included a detailed 
explanation of how this research will be conducted by utilising the different research methods 
45 
 
applicable for this study. I also discussed the feasibility and any ethical considerations found 
in this study. In the following final two chapters, I provide the analysis and findings of the 
data which was made possible by the research methods discussed in this chapter.  
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Chapter 4: Findings (Editor’s note) 
4.1 Introduction  
The editor of a magazine has the power to shape and direct the publication’s form and 
content. For this reason, the editor’s role is an interesting and valuable ‘moment’ within the 
magazine to consider. It is particularly important in the case of Destiny Man’s editor, Kojo 
Baffoe, as he can be said to represent and indeed embody, the values and aims of the 
publication. The editor’s note, for which he is responsible, may also be understood as both 
providing a frame for, and an endorsement of, the overall content of the magazine. As such, 
he acts as a cultural intermediary, framing and endorsing the particular understandings of 
masculinity in relation to (economic) success offered by the magazine. A critical evaluation 
of the in-depth semi-structured interview with Baffoe provides the context within which I 
present a critical discourse analysis of the six editor’s notes found in my sample of Destiny 
Man. The purpose of this analysis is to identify the discourses which inform the texts, using 
the methods discussed in chapter 3. I begin this chapter with a brief discussion on the 
founding editor of Destiny Man magazine.  
4.2 The founding editor of the Destiny brand 
Destiny Man is the second magazine established by the Destiny brand’s founding editor, 
Khanyi Dhlomo. Born in 1973 in South Africa, Khanyi Dhlomo attended a well-established 
girl’s school in Durban. Her mother Nokukhanya Dhlomo was a teacher and her father, Oscar 
Dhlomo, was an active and well-known public figure in national politics. After high school, 
Dhlomo started studying towards a bachelor of commerce degree at Witwatersrand 
University (WITS). Whilst Dhlomo was still studying, she took on various media-related jobs 
such as reading the news on the radio at Metro FM. At aged 20, Dhlomo became the fashion 
and beauty editor of True Love magazine in 1993 and in 1995 she became the magazine’s 
editor (Gordon 2010).  
In her eight years as editor of True Love, Dhlomo married, had two children and completed a 
bachelor of Communications degree. In 2003, she left True Love and took on a position as the 
head of South African tourism in Paris where she studied towards a Master of Business 
Administration (MBA) at Harvard University (Gordon 2010). In 2007, Dhlomo returned to 
South Africa and established Ndalo Media. This led to the launch of Destiny magazine in 
2007 and later Destiny Man magazine in 2009: these are said to be “two thriving high-end 
magazines that combine business and lifestyle content to cater to successful, professional, 
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stylish and intellectually curious men and women” (InspiringWomen 2013:1). Dhlomo has 
featured twice on the covers and in the cover stories of Destiny, in November 2008 and 
March 2010. In the November 2008 issue, the narrative focused on her academic and career 
accomplishments. In the March 2010 issue, the ten-page feature focused on her wedding to 
Chinezi Chijioke.   
4.2.1 The editor  
The editor of Destiny Man magazine, Kojo Baffoe, arguably comes from a more privileged 
background than most black men in apartheid. He was born in Munich, Germany in 1972, but 
was raised and spent his formative years in Maseru, Lesotho, where he acquired a private 
school education at Machabeng High School. His German mother, Elfi Baffoe, passed away 
when he was an adolescent. She worked as a translator prior to her death. His Ghanaian 
father, Dr. Frank Baffoe, is an entrepreneur, economist and former lecturer. From both a 
personal and business perspective, his father has been profoundly influential. Baffoe grew up 
working for and with his father and a large part of his skills come from him. 
After high school, Baffoe spent a year in Germany as a Rotary Exchange Student, which gave 
him the opportunity to “get in touch with his Germanic roots”. Upon his return to South 
Africa, he began a bachelor of commerce, majoring in Economics, Marketing and Business 
Administration at the University of KwaZulu-Natal. After completing his degree, he moved 
back to Lesotho where he was involved in a number of family business ventures with Baffoe 
& Associates, a management consulting company. 
In 2000, he re-located to Johannesburg, initially consulting for an interior design company 
and later starting an IT consulting firm, Baffoe Kakana Consulting (Baka). Moving away 
from consulting he started working in fashion, event management and poetry – which he 
already started writing in his early teens. Since then, he has published two collections of 
poetry (Voices in My Head and And They Say Black Men Don’t Write Love Poetry) which 
have both been featured in publications in South Africa, Canada and Brazil. Since then, he 
has written and developed concepts for a number of publications and businesses, including 
TransAfrica Media, Maja Entertainment, Mail & Guardian, Design Indaba, Y Magazine, 
Alter Ego, Blackque, and True Love. He is currently the editor of Destiny Man.  
Since re-locating to Johannesburg, Baffoe has married and has two children, a 6 year old boy 
and 2 year old girl. He claims his two children serve as his inspiration and motivation for 
everything he does.  
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Baffoe has never featured on a cover or in the cover story of Destiny Man. In the interview 
with Baffoe, I asked him if he would ever consider featuring on the cover and cover stories of 
Destiny Man (Appendix A). Baffoe meekly answered:  
“my work is the profile and hold up others, not to push myself. The reason why 
people like Oprah and our CEO, Khanyi, can is because of their place in society and 
their accomplishments. I am nowhere near that level that a large number of people 
would want to buy a cover with my story. At least I don't think so. I wouldn't consider 
it. There are many more people out there who I feel we need to profile. Plus, I have an 
ed's note in every issue that allows me to share my thoughts”. 
4.2.2 The role of the editor 
The editor is the person who directly supervises the journalists within the writing or editing 
team of a magazine. The role of the editor involves more than just correcting spelling or 
grammar of the content found within the magazines pages but rather his role is to develop 
each issue’s editorial. This involves working with the other writers to finalise specific stories, 
angles and sources. Edmunds (2014:1) notes that the editor of a magazine “often has subject 
expertise and contacts that allows him/her to shape an article’s direction together with the 
writer, down to recommending sources of information, such as industry research, 
organisations and sources”. Because of this pivotal role, “editors are considered to be the 
gatekeepers; they decide what stories will be covered, whether the coverage appears in print, 
and if so, how it is reported” (Whitaker, Ramsey & Smith 2000 cited in Davies 2009:24). 
Formulating editors as gatekeepers suggests that they have access to the people of both sides 
of a fence who otherwise have limited opportunities to communicate (Davies 2009).  
The role of the editor is not just about gatekeeping, however – it goes beyond what gets kept 
out and what gets into the magazine. The editor also has a significant amount of influence on 
the kinds of representations found in it. For instance, Ferguson (1983) examines the role 
editors play in shaping notions of femininity, and argues that an editor of a women’s 
magazine can be viewed as the “high priestess” of the “cult of femininity”, “who represents 
herself in harmony with the image of the magazine” (Ferguson 1983:119). Although this is in 
connection with femininity and women’s magazines, the principle applies to the role of the 
editor in a men’s magazine as well – where the editor also represents himself “in harmony 
with the image of the magazine” (Ferguson 1983:119).  
In light of this, it is interesting to consider the role played in the magazine’s history and 
identity by the editor of Destiny Man. I would like to argue that Baffoe’s public persona 
encapsulates the character of the “Destiny Man”, and that he uses it to give a ‘human’ face to 
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the magazine’s producers. His persona also plays an integral part in the reader’s experience 
of the magazine. His life story, lifestyle and performance as a celebrity in many ways 
epitomises the Destiny Man image. His identities as a businessman, entrepreneur, poet, father 
and husband are periodically articulated to the magazine’s readers so that they have become 
synonymous with the Destiny Man image.  
For these reasons, I provide below the interview with the editor of Destiny Man – Kojo 
Baffoe. The interview illuminates the editorial position of the magazine as well as Baffoe’s 
role as editor of Destiny Man. This interview with Baffoe was conducted using a semi-
structured interview (Appendix A). Although the interview was conducted informally, 
consent and permission to record the interview was sought (Appendix B). I use a thematic 
analysis below to present the findings from the interview in order to identify and foreground 
emerging themes, ideas and concerns. The original transcript – the raw data – of the entire 
interview with Kojo Baffoe is placed in the Appendices (Appendix A). It must be noted that 
Kojo Baffoe’s words are spoken from his point of view and his position – his words are true 
for him – but he represents and works within a particular discourse of elite black masculinity 
which his words participate in constructing. 
4.2.3 Interview with Kojo Baffoe  
Ndalo Media (owned by Khanyi Dhlomo) and Media24 are the publishing houses that own 
both Destiny and Destiny Man magazine. The idea of Destiny Man stemmed from Destiny: 
“the first issue of Destiny Man was actually a supplement done in Destiny”. Although Baffoe 
wasn’t part of the Destiny Man team yet, he does “believe the opportunity, interest and space 
probably did come from the fact that Destiny (woman) was doing so well”. Baffoe joined 
Destiny Man on the 2nd of August 2010 (“the first Birthday issue of Destiny Man”) as the 
second editor after Jabulani Sikhakhane.  
Before joining the Destiny Man team, Baffoe worked for a small publication called Blackque, 
and he sees the work that Destiny Man does as distinct from that magazine: “Blackque 
magazine firmly positions themselves as a black men’s lifestyle magazine whereas Destiny 
Man is a men’s business and lifestyle magazine”. Destiny Man on the other hand “is more 
concerned about the things that affect and concern entrepreneurs and professionals as 
opposed to a particular demographic within the larger entrepreneurial space”. For instance, 
“the covers [and cover stories] are always very accomplished, but throughout the magazine 
our entrepreneurs, sportspeople, musicians and everything else who have built careers or who 
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are still building their careers”. For Baffoe, understanding what a successful or accomplished 
man consists of “is a difficult thing because we’re creating a society where people define 
success based on things, whereas I believe you define your own success”. Baffoe here 
elaborates on what he means by “defin[ing] your own success”:  
“we have created this society where success is defined from the outside in and is 
defined on the basis of things. The idea of success becomes very wobbly and for me if 
that man feels he is accomplished, he is on a particular path, he has certain milestones 
along the way, certain things that he’s done that he feels ‘okay this is an 
achievement’, then that I hold more in store than anything else”. 
Here Baffoe distinguishes between success “defined from the outside” which is based on 
“things”, and what he believes is a more authentic form of success derived from a man being 
“on a particular path” on which certain “milestones” count as a personal measure of 
achievement. The former success, based on visible material gain, is “wobbly”, that is, 
insecure and uncertain; the latter, an internal feeling or gauge that measures personal 
milestones, is what he “hold[s] in store” and values as a more sure indicator of success.  
By implication, then, any person, rich or poor, is successful if he is on a path towards 
personal goals, or milestones. However, Destiny Man does not speak to every man. Rather, it 
addresses:  
“a particular audience because if you try to open it up and have your content targeting 
everybody it becomes diluted and schizophrenic”.  
This choice of focus on one particular demographic is thus a strategic one for Baffoe. But this 
demographic represents one aspect of what is for him a heterogeneous group: “we always 
look at man being this singular homogenous idea which is as surprising as a lot of woman I 
talk to find it men aren’t homogenous”. This heterogeneity is characterised by an array of 
attendant masculinities: – “there are different masculinities. It’s not like a singular thing”. 
Here Baffoe echoes an argument he presents in The New Men, an article he wrote in 
November 2010 (Appendix C). Here, he draws on clinical psychologist Mthetho Tshemese 
who believes we need to understand that:  
“men belong to different institutions – such as family, church, work, clan, school, 
political party, etc – all of which have certain expectations of what a man is and what 
a man should do. One’s masculinity involves ‘performing’ these expectations, which 
then brings a sense of belonging and acceptance that is linked to one’s identity” 
(Tshemese 2010 cited in Baffoe 2010:33).  
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To reinforce this claim, he draws on Dr. Kgamadi Kometsi, a clinical psychologist and a 
national co-ordinator at the South African Human rights commission who highlights in the 
article: “there is a mistaken idea that masculinity is that which relates exclusively to men; this 
is not the case” (Kometsi 2010 cited in Baffoe 2010:33). Rather than masculinity being 
something that only pertains to men, “men and women can both be masculine. Masculinity is 
that which society has come both to prescribe and to associate with men and not with 
women” (Kometsi 2010 cited in Baffoe 2010:33). Although “masculinity” is habitually 
ascribed to men, women, too, have their share of “masculinity”, (and by implication, men 
have their share of “femininity”). Yet what “masculinity” is, or what it consists of is not set 
or unchangeable, which makes working with it: “the trick is that this is an evolving concept, 
meaning different things to different people at different times” (Kometsi 2010 cited in Baffoe 
2010:33). For Baffoe, the problem is that there:  
“has been a one-dimensional perception of masculinity and what it means to be a 
man. Now is the time to create a new masculine order which recognises that our core 
values, as human beings, are the same, regardless of gender” (Baffoe 2010:35).  
Here he argues that if we recognise that men and women have similar “core values” we 
should re-evaluate what it means to be a man and what men “do”: “in navigating how to be 
men, we have to unpack and then be comfortable in our new multi-functional role” (Baffoe 
2010:35). These “different masculinities” that Baffoe refers to include: a “traditional” African 
masculinity and a “modern” urban black masculinity.  
Baffoe argues that being a man now is about “balance”: “it is about finding that balance 
between call it tradition and the kind of modern world we are living in”. He positions himself 
as one who knows about the tensions between the conflicting expectations of modernity and 
tradition. However, he qualifies his understanding as one that acknowledges the values of 
‘tradition” and the advantages of retaining its positive aspects: “I am also a firm believer 
there are a lot of traditions, there are a lot of values that one grows up with that come from 
your culture, that come from your background and we shouldn’t be throwing out the baby out 
of the bathwater”. He thus advocates retaining valuable aspects of tradition in the move 
towards modernity. Indeed, for him, the contemporary ideal of masculinity or the idea of “a 
real man” “has actually become negative in a way”. This “negative” image that Baffoe refers 
to is illustrated in the example he gives of the “alpha male”:  
“when trying to kind of define what that real man is and I don’t know whether it 
comes from our history as a species because for a long time the alpha male you know 
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that was a man. Like if you’re an alpha male then you’re real, muscular, into sports 
etc. and for a long time that was the idea of what a man should be and if you fell 
outside of it then there was something wrong with you”.  
But for Baffoe, “the geek is as much a man as the sportsman”. He firmly believes that “the 
idea of real man, I think at the heart of is this idea of being constructive and focusing on the 
positive”. Here, in his attempt to escape the constrictions of labels, and the competing (and 
perhaps irreconcilable) values of tradition and modernity, he turns instead to a liberal 
understanding of the individual who is “constructive” and who “[focuses] on the positive”. 
That is, he avoids a critical approach to gender. Liberal approaches, while ideal, are limited in 
that they skirt the intractable aspects of the social which demand critique. 
Not only is Baffoe’s role as editor to ensure “that there is a clear editorial strategy” but “my 
job is to ensure the content is relevant”. He affirms this by asking the question: “do I feel it is 
relevant to our readers?” In his quest to produce a magazine that is “relevant”, Baffoe sees his 
role as necessarily having “to understand who we are speaking to and what their lives are 
like, what is concerning them and what is not concerning them”. That is, he and his writing 
team mediate popular concerns and issues for their (mature) readers: ultimately Baffoe’s job 
is to “ensure that it does speak to our readers and you know we don’t necessarily veer off the 
path, you know we’re not speaking to 19 year olds”. The reference here to “19 year olds” 
positions his attitude as one that is serious and considered, not frivolous. Coming up with the 
ideas for the content found within the pages of Destiny Man “usually comes from each one of 
us is engaging” and “trying to keep up with what is going on”. In addition, “we get press 
releases for days with ideas for profiles and stories”. “So between our engaging with the 
world around us and just trying to find stuff out and the stuff we receive all comes out of 
that”. This “formula” in choosing and deciding on the content is also evident in his editor’s 
note where he “spends time thinking about our issue, the people in it, the cover story and 
what is new”. He also uses the editor’s note as his “own [personal] little column”. 
Like most publications the magazine derives much of its income from advertising and 
cultivates a good relationship with its advertisers. When I asked for more information 
concerning their advertising revenue, Baffoe responded: “I wouldn’t be able to give that 
information that is internal business data”. Gough-Yates (2003:153) observes that: 
 “magazine editors, in particular, have the job of promoting to advertisers their 
potential as cultural intermediaries, who are in touch with the lifestyles of their target 
market groups because they were – quite literally – part of them”.  
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While the “sales team primarily deals with the advertisers[ing]”, Baffoe remains involved 
with the process of procuring advertising content. His primary role as editor in this process 
“is to kind of support across the broad, so for example, if the sales team is going to talk to a 
particular advertiser, then I may go with and talk to the content of the magazine”. So Baffoe’s 
role as editor is not just about “gatekeeping” – what goes into the magazine and what gets 
kept out – but the magazine is also personally tied to him, his image, his values and 
principles.  
This “tie” reaches in two directions. On the one hand, Baffoe sees himself, his own interests 
and experiences, as reflective of and invested in the lives of his readers – he is indeed the 
“everyman” of the magazine’s audience: “I would like to think that I live my life and the 
things that concern me, the things that interest me, the things I do are very much the lives of 
my readers”. On the other hand, his work is also one of mediating the content and image of 
the magazine to the readers: “my job is to represent the reader of the magazine and represent 
the magazine so my reputation and perceptions of me are tied to people’s perception of the 
magazine and it works both ways”. Indeed, his identity is so bound up in the image of the 
Destiny Man man that he is the embodiment of its principles and values: “I am to represent 
the magazine and I am in essence the face of the magazine”.  
Such identification with the magazine is understood by Ferguson (1983) as playing a 
significant role in the selection of representations found in it. Baffoe sees his principles and 
values as fused with, or mutually reflective of, those found in Destiny Man magazine:  
“you coming to talk to me, I am speaking for the magazine and so if the magazine 
stops reflecting or it goes out of sync with my kind of personal values as an 
individual. I have to go how comfortable am I with this and do I want to continue 
because then the brush it overlaps on to me and overlaps on to people’s perception of 
me”.  
That is, if he were to disapprove of the values espoused magazine, he would have to ask 
himself “how comfortable am I … and do I want to continue [working at the magazine]?” 
4.3 The editor’s note 
An editor’s note is typically found within the first several pages of a magazine. It can contain 
anything from the editor’s most recent experiences to his opinion on the contents found 
within the pages of the magazine. An editor’s note usually reveals something of the editor’s 
personality, which is part of the establishment of a connection with its readership. Thompson 
calls this relationship “personal intimacy at a distance” (Thompson 1995:219). In this case, 
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the editor’s note inside each issue of Destiny Man works as a “mini blog”, written by the 
editor of Destiny Man, Kojo Baffoe, who tells us a story – a narrative highlighting the main 
points of what to expect in the magazine. As such, these mini-narratives guide and shape the 
readers’ expectations of the content as a whole.  
All the editor’s notes in my sample have the words ‘Editor’s Note’ boldly placed at either the 
top or the centre of the page (Appendices D-I). A photograph of Kojo Baffoe smiling at the 
reader and wearing a formal, tailored suit and tie is positioned next to the content in each 
issue. Each editor’s note contains snippets of images of the first pages of the main articles 
found in the magazine. For instance, the first page of the main cover story in the January-
February 2012 issue is of Tito Mboweni – “Life after the Bank” is tightly compressed and 
placed neatly on the editor’s note (Appendix D). The rest of the space on the page is filled 
with other previews and images – from the sports to the business section – of what else the 
reader can expect inside the magazine. Minor changes of the layout of the editor’s note do 
occur over time and I highlight these. The magazine changed its editorial layout slightly in 
the course of the year from which the examples are taken. As noted in the interview with 
Baffoe “you will see that there is an evolution in terms of the look and feel of Destiny Man” 
(Appendix A).  
Not only does Baffoe provide a summary of what to expect in each issue but he also acts as a 
hero, using inspirational aphorisms and messages to encourage and motivate the reader to 
embrace ‘success’ which is ultimately ‘out there’ for the taking if only he would grab it. 
Inspirational statements like “do not let your circumstances determine your future” 
(Appendix F), “inner peace ensures outer success. Embrace it by embracing yourself” 
(Appendix E), “manifest your dreams consciously” (Appendix G) and “go out and change the 
world” (Appendix H) suggest how the reader might change their life circumstances and 
become successful. Phrases such as “inner peace ensures outer success” or “manifest your 
dreams” refer to a “New Age” subjectivity. Phrases like these are evident throughout the six 
analysed editor’s notes in this research. The editor thus positions the reader as an active 
participant, who engages with the contents of the magazine in order to make a success of his 
life. 
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4.4 January-February 2012 
(Kojo Baffoe, 2012, pg. 6)  
Having highlighted the key discourses informing the editor’s note and providing an analysis 
on the editor, I now turn to analysing the six editor’s notes in-depth individually. The first of 
these is the January-February 2012 editor’s note (Appendix D). What stands out in this first 
issue of the six editor’s notes I analyse is a sidebar of information highlighted in a blue box 
titled: Destiny Man Men Commandments. This sidebar of information is not evident in the 
other five editor’s notes I analyse. In addition, at the bottom of the page on the right-hand 
side is information as to how the Destiny Man reader can access and read Destiny Man from 
the digital platform, Zinio.  
Baffoe begins this editor’s note with a discussion on how the New Year begins and highlights 
the ‘monotony’ – the “strange sense of déjà vu” each New Year [specifically referring to 
2012] brings in terms of how one structures one’s daily life and routine. Statements like “how 
we structure our lives is all very silly, really”, “we wake up and go to work Monday to 
Friday”, “weekends are the time to let our hair down and do things we love” or “we hustle 
from January to November/December” suggest a life of monotonous and essentially 
meaningless routine, only broken by “weekends” in which we engage in meaningful 
activities, “things we love”.  
Baffoe offers a solution to this predicament: rather than struggling against this routine, submit 
to its demands: “life is all about going with the flow of it”. However, Baffoe encourages the 
reader to not lose sight of his “end goal”. It is no time rest once that goal has been achieved, 
however: “we should re-focus” and now “move on” to the next goal. Connected to achieving 
these goals is the idea of “relevance”. The theme of relevancy or “remaining relevant” in 
2012 is found throughout this issue.  
Previews of what to expect in the magazine are displayed to the right of the editor’s note: an 
interview with the cover celebrity, ex-Governor of the Reserve Bank Tito Mboweni, a 
discussion on the prison system in South Africa, an interview with brand South Africa’s 
Miller Matola and Proteas coach Gary Kirsten “who has redefined himself and his relevance 
in 2012”. To emphasise this theme, a sidebar of information titled “Destiny Man Men 
Commandments” is placed in a squared box below the editor’s note. As noted earlier, this is 
the only editor’s note out of all the sample texts that has such a sidebar. 
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4.4.1 The narrative 
In the mini-narrative Baffoe casts himself as the hero whose quest is to help the reader to 
“doing better, being better, living better and loving better” in 2012. One of the ways in which 
the Destiny Man reader can do this is “by simply being relevant”. Baffoe employs 
deliberative argument where he tries to convince the audience, that a man – a Destiny Man 
man – must remain relevant in 2012 in order to succeed, not only in his professional career 
(“If you sell a product, is it still relevant to your customers?”) but also in his personal life (“if 
you are married, are you still relevant to your spouse?”). As a further means of persuading the 
reader of the truth of this idea, Baffoe presents an ethotic argument, in which he states that 
remaining relevant is also applicable at Destiny Man magazine – “the key question is whether 
the content is relevant to you [the reader]”. Baffoe thus argues that in the same way that 
Destiny Man aims to remain relevant to them, then so should the readers remain relevant [for 
their own good]. Baffoe then links the idea of relevancy, or remaining relevant, to the entire 
content of the magazine, and thus demonstrates how “everyone” needs to stay “relevant”. For 
instance, Tito Mboweni gives Destiny Man “a preview” of what he now does, post-
retirement, “to stay relevant”, while another article looks at the life of a prisoner “who has 
found a way to be relevant” even though “he will always be seen as an ex-convict”. To 
conclude, Baffoe further encourages the reader to live by the “mantra” of: “How can I remain 
relevant?” The answer to this question of relevancy is applicable to everyone and to every 
circumstance: not only will it “always lead the reader down the right path”; it will help him 
“in raising his children, being a better partner, running a business and spending time with 
friends”.  
Below the editorial, highlighted in blue, is an information box in which the magazine 
advertises a short invitation to log onto “Destiny Man Men Commandments”. This mini-
narrative draws on biblical language, in which the magazine entices readers to “revisit our 
manhood”. It begins by directly addressing the reader as part of a wider group of men, 
signalling an exclusive belonging: “we men”.  As a group, “we men” have “always lived by 
our own rules”: “our own rules” again signals exclusivity, a selectiveness that has 
characterised men “since the dawn of reason”. Men have carefully fostered and have “passed 
down” these primordial rules, not only “from father to son” but also from “stranger to 
stranger” and from “friend to best of friends”: all men are linked in this unbroken chain that 
stretches from prehistory to the present. However, this link is now in danger of being broken 
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by “today’s current misguided ideals of masculinity”. There is a call to action: “it’s time” 
now for men to “revisit” their manhood.  
The solution is to “formalise” these ancient (and by implication venerable) “rules” into a 
“code of conduct”. By collectively ratifying “our rules” in this way, we can all “happily 
adhere” to them: all men will be able to agree what the “rules” are, and none will be misled. 
Indeed, these rules will be “indisputable”, not only because all men agree, but because they 
are “Commandments”. Like the Ten Commandments of the Israelites, these “Men 
Commandments” will define what men can and cannot do: “Thou Shalt and Thou Shalt Not”. 
The magazine here presumes a reader conversant and compliant with Christianity in which 
the Ten Commandments are used as an incontrovertible guide to moral action. As a result, all 
men will be able to “sing proudly” that it is “so good to be a Man!” By implication, at the 
present (misguided) time men cannot confidently claim that they are proud to be men.  
Men can now “revisit” their manhood by happily adhering to their own “man rules”. To 
achieve this “new found” masculinity and what it means to be a man, readers can simply log 
onto the Destiny Man website – www.destinyman.com/mencommandments. By following 
this link men also have the chance of winning prizes “fit for a king”. Through deliberative 
argument, Baffoe attempts to convince the reader that a desirable and sanctified masculinity 
can be found by simply logging on to the website and applying these “Men Commandments” 
to his life.  
4.5 September-October 2012  
(Kojo Baffoe, 2012, pg. 6) 
What stands out in this issue of the editor’s note is a larger photograph of the first page of the 
cover story placed above the header of the title “Editor’s Note”. This is not apparent in the 
previous editor note discussed, only smaller images of the previews of what to expect are 
visible. Such smaller images are also evident in the future sample texts I analyse.  
In the September-October 2012 issue, Baffoe discusses the importance of building and 
creating one’s own brand (Appendix E). He suggests the reader can do this by working 
“hard” towards understanding himself, who he is and figuring out his identity. Inspirational 
statements like “increasing knowledge of yourself”, “becoming a better you”, or “deciding 
what is best for you” supports this. Baffoe emphasises this by stating “it is by dealing with 
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what is within – our expectations, where we are going, who we are – that we are able to 
operate effectively when interacting with the external”.  
Previews of what to expect in the magazine include: cover celebrity CEO of Proudly South 
Africa (PSA) Leslie Sedibe who discusses how he has created his own brand and “amazing 
individuals” like Marcus Buckingham and past cover star Thebe Ikalafeng who were part of 
the DESTINY Forum in July to share their insights on how the reader can be better “brands 
and people”. The narrative concludes with a preview of what to expect in the next issue of 
Destiny Man (November-December 2012) with Russell Simmons “who shares his thoughts 
on success and self-mastery” (Appendix F).    
4.5.1 The narrative  
This editor’s note takes the form of a hero narrative in which Baffoe persuades the reader to 
create his own brand. This takes the form of a deliberative argument in which he attempts to 
persuade the reader that in order to build his own brand he must first discover who he is – his 
identity as a man. Statements like “dealing with what is within”, “where are we going”, or 
“who we are” support this. Baffoe links the concept of “building brands” to the entire content 
of the magazine and demonstrates to the reader the importance of first discovering his 
identity through hard work, which will ultimately then lead him to building his own personal 
brand. Proof of this argument is shown to the reader in the interview with cover celebrity 
Leslie Sedibe, CEO of PSA who “is clear on who he is” and “what he wants out of life”, a 
self-knowledge that has helped him to build his own brand as CEO of PSA.  
Other articles look at “inspiring adventurer and climber”, Sibusiso Vilane and tennis legend 
Rodger Federer as they discuss how they have built their brand. A discussion on the public 
health system in South Africa also employs the concept of brand building by focusing on 
“internal development and self-mastery”. The narrative concludes with inspirational 
statements that further aim to encourage and inspire the Destiny Man man to begin this 
journey of self-discovery and building his brand: “inner peace ensures outer success” and 
“embrace it by embracing yourself”.  
4.6 November-December 2012  
(Kojo Baffoe, 2012, pg. 10) 
In this edition, the visual composition of the editor’s note remains the same as the previous 
one discussed. The usual header “Upfront” runs along the top of the page on the left-hand 
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side (Appendix F). The title “Editor’s Note” is boldly positioned directly below the main 
snippet image of the cover story of Russell Simmons. Two smaller photographs of Robinho 
and Sivan Pillay are placed in the centre of the editor’s note directly next to a full black and 
white portrait of Baffoe. Here he is depicted in a formal suit casually “looking” to the reader.    
In this editor’s note I identify two recurring themes: the first is about “learning” from our 
own (and other’s) mistakes and, the second, is finding the determination to overcome 
obstacles. So it is ultimately up to the reader “to determine his fate”. Previews of what to 
expect in the content of the magazine further highlight these two themes: Russell Simmons, 
for example, shares his thoughts and insights on “success and self-mastery” despite past 
mistakes made. Featured guests like businessman, Sivan Pillay and football star, Robinho 
explain to the author how they have managed to fulfil their dreams despite being faced with 
“insurmountable obstacles”.  
4.6.1 The narrative 
In this mini-narrative, Baffoe is constructed as having more than one character function: the 
dispatcher and donor. As dispatcher in this narrative, his function is to encourage all men to 
be their own heroes and use the tools that Baffoe and the magazine give to overcome life’s 
disruptions. The reader may “stumble” on the path to success, and fall into unexpected 
“potholes”, but Baffoe suggests a range of tools that the reader can use to recover from these 
mishaps: the reader can “take the time to listen and engage”, “work hard” and “absorb the 
lessons from your own life”. Here Baffoe – the dispatcher and donor – plans action against 
such disruptions through his inspirational statements. Baffoe employs forensic rhetoric to 
ensure the reader that “a [past] experience is only a failure if you do not learn something from 
it”. Mistakes then are only “experiences” from which one can “learn”.  
As a further means of persuading the reader that you only fail if you do not learn from 
mistakes, Baffoe presents an ethotic argument in which he states that learning such lessons is 
also applicable at Destiny Man magazine where “we tap into the lessons others have learnt 
and we [at Destiny Man] share them with you [the reader]”. Baffoe then links the themes of 
“learning from our own (and other’s) mistakes” and finding the determination to “overcome 
obstacles” to the entire content of the magazine. In the cover story, Russell Simmons faces a 
struggle being involved with drugs but learns a lesson from this mistake and uses the magical 
agents of “perseverance”, “hard work” and “resilience” to arrive at his new equilibrium. 
Another man featured in the magazine who turns the lessons he has learnt to his own 
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advantage is businessmen Sivan Pillay, who changes his past circumstances of being a lowly 
factory worker and is now a professional businessman. Football legend, Robinho is cast as a 
victim hero, who could have easily “wallowed in misery” following a difficult spell at 
Manchester City in the English Premier League but instead, persevered and “found a home in 
Italy and started playing football there”.  
Baffoe concludes the narrative by encouraging the reader: “do not let your circumstances 
determine your future – mould them to fit your idea of what your life should be”. He denies 
that circumstances should in any way determine success; indeed, the reader is more of a hero 
if he “mould[s] those circumstances to fit [his] chosen fate”. In effect, whatever the reader’s 
economic, cultural or social circumstances, he should be able to achieve success if he is 
determined enough.  
4.7 January-February 2013  
(Kojo Baffoe, 2013, pg. 8) 
This editor’s note is the shortest of the six editor’s note analysed in this research study and, 
displays the usual layout of Baffoe’s photograph juxtaposed with the smaller images of what 
to expect in the magazine (Appendix G). The image of Baffoe is different to the usual image 
of a small block photo. A three-quarter length image of him is placed on the lower left half of 
the page. It is quite large, and cut out, and the column of words “wrap” around the outline of 
his body to the right. He is depicted dressed in a formal black suit with a white shirt and a 
vivid red tie. The photograph catches him mid-stride as he turns to face the reader, one hand 
in pocket. The image is outlined with a band of “shadow” to the left to make it stand out in 
way that suggests a three-dimensional image.  
Baffoe begins his editor’s note with a bold argument, that most of us – the reader included – 
would not be able to recognise the faces of the “top 50 CEOs”. Some may be able to 
recognise a name. In an admonitory manner he instructs you as reader to examine yourself 
and “look around” to see if you “know who is behind” the production of the objects you use 
in your daily life. Baffoe asks the reader if he is mindful of these “behind-the-scenes” people: 
“Do you know who is behind any of the things you are engaging with on a daily basis?” The 
answer to this question is found in the statements: “we place much emphasis on the concept 
of self-branding” or “focus more on accolades or glory” which suggests that the reader is not 
aware of the role these important people play. It is important, argues Baffoe, that the reader 
does not “operate in a vacuum”, cut off from the rest of the world without any connection to 
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other people. Rather, the reader should acknowledge the people on whose work their success 
depends: “those you influence as a leader are the ones who do the actual work”. While they 
work, it is your responsibility, like a captain, to “guide the ship”.  
Previews of what to expect in the magazine are placed at the top of the of the letters “Editor’s 
Note”: interviews include: cover celebrity, Mfundi Vundla who has changed the South 
African Television landscape, Ibrahim Rasool who has found his niche as US Ambassador 
and Tumi Molekane who has built a career as a musician.  
4.7.1 The narrative  
In this mini-narrative, Baffoe proposes that “behind-the-scenes” people are heroic. Such a 
person may be powerful, yet is content to be anonymous and unrecognised. Indeed, people 
“barely know he exists”. Instead of looking for “acclaim or public recognition” for his 
prowess, the person who “operates behind the scenes” works quietly and virtuously to assist 
others to achieve his goals. Like a sea-captain, such a man “guides the ship” while those he 
leads “are the ones who do the actual work”. Ironically, in the end, “when his work is done”, 
and his goal achieved, people will think that they “did [the work] themselves”. Here Baffoe 
employs epideictic rhetoric to persuade the reader that the “behind-the-scenes” people are 
worthy of admiration and acknowledgment – even though their efforts often go unnoticed.  
Baffoe then juxtaposes this humility with “self-branding”, on which we place ‘too much 
store”. Instead of being self-aggrandising, leaders should practice the virtues of modesty, and 
“doing good work”, because “your job title does not define you but what you do within it 
does”. Baffoe thus positions the importance of humility in business as crucial and argues that 
“leadership is not about titles, positions or flowcharts”. Baffoe believes that leadership is 
more about and concerned with “influencing” “one another”. Humility here is linked to “one 
life”, or person, and his ability to “influence” others. The idea of humility is then linked to the 
entire content of the magazine. For instance, the cover star Mfundi Vundla explains to the 
author how he has “changed the South African TV landscape”. He explains this in a modest 
manner: “quietly” and “without seeking the spotlight”. Baffoe also gives the example Gordon 
Igesund, who, regardless of the “the limelight”, considers that how he leads his football team 
is “far more important”.  
The work ethic Baffoe validates is highlighted in a variety of ways: “quietly changed”, 
“without seeking the spotlight”, “it is best not to rock the boat” and “creating great work and 
a strong foundation”. These statements suggest that the ability to remain humble is an 
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important trait in the business world, despite the fact that one is capable of “changing the 
South African TV landscape” or having “the best management record in South African 
football”, or being “US ambassador”. Such humility is a trait Kojo Baffoe personally values: 
as noted earlier in the interview with Baffoe, when asked if he would ever feature on the 
cover of Destiny Man, he meekly answered “my work is the profile and hold up others, not to 
push myself. I am nowhere near that level that a large number of people would want to buy a 
cover with my story” (Appendix A). Thus through ethotic argument, Baffoe is able to 
persuade and illustrate to the reader the importance of modesty. He concludes by exhorting 
the reader to be “vigilant” over what he believes and says: we live in a “world that has gone 
‘socially mad’”. This social madness refers to society who are on some form of social media 
platform i.e Facebook and Twitter and is willing to say what they feel about anything and 
everything regardless of the manner in which it is done. Their lives are consumed by this 
social madness. The solution here to overcome this social madness is to learn “lessons” from 
the examples set by the men who feature in this issue.  
4.8 March-April 2013 
(Kojo Baffoe, 2013, pg. 10) 
From this edition, the visual organisation of the editor’s note changes, compared to the four 
examples discussed above (Appendix H). The usual header of “Editor’s Note” is now 
shortened to “Ed’s Note” but is still boldly placed at the top of the page. Baffoe’s image is no 
longer a “free-standing” full length portrait in the middle of the page, but is here “squared 
off”, as a smaller, three quarter length portrait in black and white at the top right of the page. 
In the picture he is turning to face the reader with his hands loosely clasped in front of him. 
The caption “Editor – Kojo Baffoe” is directly below the image. As a result of this 
organisation, his signature, “Kojo”, usually found at the end of each note, is no longer 
included. What is also new in this issue as well as in future editor’s notes is a blurb that 
highlights a quote from the editorial text. For instance, in this issue, the blurb is situated on 
the right-hand side of the page below the excerpt from the cover article. The quotation reads: 
“once we believe in ourselves, we can risk curiosity, wonder, spontaneous delight or any 
experience that reveals the human spirit” highlighting the theme of self-belief found in this 
editor’s note. In contrast to the serious images of Ndwandwe and Baffoe, at the bottom left-
hand corner of the editor’s note is an image of a cut out figure laughingly peeking round the 
page. We can assume this is a representation of the artist mentioned in the note.   
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4.8.1 The narrative 
The quotation Baffoe uses here, and which is drawn to our attention in the blurb, is from the 
poet E.E Cummings. It suggests that it is only if we “believe in ourselves” that we can “risk” 
undergoing experiences such as “curiosity” and “wonder”. In this construction, only self-
belief enables us to boldly dare experiences that “reveal the human spirit”: they are otherwise 
inaccessible, perhaps even dangerous. While experiences of the “spirit” are now abandoned, 
Baffoe picks up the idea of belief in oneself to set up a binary opposition between the 
contrasting qualities of “arrogance’ and “self-confidence”. He begins with a forensic 
argument in which he defends the actions taken by the editorial staff at Destiny Man. He 
presents these actions as a sign of confidence and belief in the aims of the magazine, rather 
than indications of arrogant decision-making on the behalf of others. This is so because the 
labour of composing the content is both painstaking and time-consuming: the editorial team 
“spend[s] a great deal of time working”, which includes the mental processes of “listening, 
exploring and engaging”. This hard work is to “ensure” that the magazine “speaks” 
personally to the reader, who, rather than just a recipient of the content, is addressed as the 
magazines “partner”, a word suggesting equality.  
By extension then, the men featured in the magazine are not arrogant, but are justified in 
taking pride in their achievements and plans which are the result of self-confidence. While 
recognising that “one could interpret that confidence as arrogance”, Baffoe argues that the 
men featured in this issue of Destiny Man also share the magazine’s ethos, which rather than 
being characterised by arrogance, is one of self-confidence or self-belief. The outcome of 
such a “healthy” attitude is that one is assured of “being on the right path” (to success, or 
greatness) and that one is “capable of changing the world”. Indeed, people who are 
“tenacious” and who “believe in themselves” have a better chance not only of being 
employed but of increasing their chances of success “a hundredfold”.  
However, the achievements that the quality of self-belief make possible should not be for our 
own benefit alone. In the same way that the magazine presents itself as a means by which its 
readers can better their own lives, the celebrities they cover achieve of promoting the 
interests. For example, cover celebrity, Ezra Ndwandwe “believes he can change the way we 
perceive entrepreneurship”. The theme of self-belief is further evidenced in the content of the 
magazine. For example, up and coming alternative pop singer Jimmy Nevis speaks to the 
author about his music and tells him why he “believes his music will add value and should be 
heard”. The narrative is concluded with inspirational statements about “greatness” that 
64 
 
directly speaks to the reader and how he can gain self-belief in his own life. Here the idea of 
“greatness” is that it is inevitably out there for the reader if only he will pursue it. He can 
achieve this greatness by taking “responsibility”, being “positive”, having “hope” and 
“find[ing] the inspiration”. In doing so, he is able to achieve the self-belief he needs in order 
to be a confident and successful Destiny Man man. 
4.9 September-October 2013  
(Kojo Baffoe, 2013, pg. 10) 
This is the final editor’s note of my sample texts that I analyse for this chapter. The usual 
mini-photographs of what to expect in the magazine are placed in the content of the editor’s 
note.  What emerges in this issue and which is not evident in the other editor’s notes analysed 
are details that run along the left-hand side of the page, positioned adjacent to the photograph 
of Baffoe (Appendix I). These details include: who took the picture, the designer of Baffoe’s 
outfit, the location of where the picture was taken including the necessary details of the 
photographer who took Baffoe’s photograph i.e website and contact details. Directly below 
the photograph of Baffoe is the caption “Editor Kojo Baffoe”. To the left of the page is a 
blurb that reads: “if we all rely on someone else in the team, we will end up with no-taking 
responsibility” highlighting the theme of “taking responsibility” in the editor’s note.  
Previews of what to expect in the magazine further incorporate the theme of “taking 
responsibility” for the “the usual entrepreneurs, professionals and discussions”. The content 
of the magazine aims to open up the readers eyes of “taking responsibility” and “to do more 
than just pursue absolute self-gain at the expense of others” such as cover celebrity CEO of 
Transnet Brain Molefe and Communications Director of Agang Thabo Leshilo. Baffoe 
concludes the issue with the inspirational statement: “let us celebrate the miracles and turn 
the tide. It is time the light defeated the darkness”. Again, this phrase refers to “New Age” 
subjectivity. 
4.9.1 The narrative 
In the narrative Baffoe is constructed as the hero. Baffoe reflects on the year thus far and 
acknowledges “the good, the bad and the difficulty” the year has presented. Baffoe even goes 
as far as comparing the “bad and the difficulty” of the year to a “dark cloud”. This threat and 
gloom implied by this “dark cloud” is metaphorically used to describe the year, which for 
Baffoe has been “tragic”, “defeated” and “darkening”. Baffoe believes that the cause of this 
“dark cloud” is due to people in the work environment who “compromise their values and 
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principles” while they advance themselves professionally. They are more concerned about 
“amassing wealth” that they often forget and “avoid” focusing on those who, unlike them, 
have “nothing”. As the hero, he aims to persuade the reader through epideictic rhetoric to 
take “responsibility” and avoid ending up in a situation like this. Baffoe does however 
reassure the reader that there is nothing wrong with “basking in the fruits of labour”, 
“enjoying the good life” and “enjoying an obscenely lavish lifestyle”. However, this “lavish 
lifestyle” becomes a problem when it is “destructive”. Baffoe provides an example of when 
this may become destructive: “amassing wealth at the expense of others”. Baffoe suggests a 
way of overcoming this destruction if it is ever reached: the reader should “take a step back 
and question our (his) actions”.  
What is interesting in this issue – and is not apparent in the other five editor’s notes I analyse 
– is how Baffoe incorporates the theme of “taking responsibility” not only professionally but 
also personally. For example, Baffoe is constructed as the hero in his children’s life where he 
aims “to lay down a foundation” for them. Baffoe acknowledges and understands that his 
children “will follow the paths they deem most relevant to them” but wants to make sure that 
he is “helping” them so “that they at least have a choice” when making the decision on which 
path to choose. This theme of “taking responsibility” is evident throughout the content of the 
magazine. For instance, cover celebrity Brian Molefe believes “it is his responsibility to 
ensure efficiency and effectiveness” at Transnet whilst Communications Director of Agang 
Thabo Leshilo has already taken responsibility “of his past convictions”. 
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Chapter 5: Findings (Covers & cover stories)  
5.1 Introduction  
I continue my analysis and findings in this chapter by analysing the six covers and cover 
stories of my sample texts found in Destiny Man. The covers of a magazine work as 
advertisements, highlighting what readers can expect inside the magazine (Malkin, Wornian 
& Chrisle 1999). These covers also tell us something about the magazine’s identity. It is 
therefore useful to carry out an analysis of the covers and cover stories to form a general idea 
of the magazine’s identity, how it positions itself, signals its aims to, and sets up alliances 
with, the reader. The purpose of this analysis as noted in chapter 4 is to identify the 
discourses which inform the texts, using the methods discussed in chapter 3. I begin this 
chapter with a discussion on the most prominent features of the covers of Destiny Man. This 
will include the name “Destiny Man” and the magazine’s motto: Bold Distinguished You. The 
body of the chapter is concerned with analysing and discussing my six covers and cover 
stories in-depth individually. As the covers generally contain similar elements, the cover 
analysis is provided in one section. 
5.2 Covers analysis 
The cover of a magazine is a distillation of the magazine’s focus and concerns, an engaging 
synopsis presented to entice and engage the reader’s interest in and identification with the 
content and what it represents: “the cover of a magazine is the unified identity for a whole 
host of ideas, authors and designers who have created the eclectic of stories, articles and 
materials within each – some would argue, this identity extends to the readers as well” 
(Roman 2014:1). The look and feel of the magazine is quite thick, heavy, with very glossy 
paper – it is a high-end consumer magazine. The design of the magazine features includes 
bold typefaces. This look is best described as a ‘dense’ design. My interpretation of this 
design is that there is an attempt to make the magazine look “masculine”. These bold 
typefaces are imposing and connote the masculine characteristics of boldness and power. 
The Destiny Man nameplate is boldly placed at the top of each cover page with the tagline 
(logo) “Bold, Distinguished You” directly below it to the right of the page. The magazine’s 
website address – www.destinyman.com – can also be seen directly above the nameplate to 
the right of the page. This is evident in each of the covers analysed (Appendices J-O). In the 
centre of the cover is a portrait photograph of the individual featured in the cover article: but 
it is not just the face as in women’s magazines – it is often a three-quarter shot also showing 
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the body in a variety of poses. It does not allow for the intimate gaze directed at women 
models. (Malkin et al. 1999) note that the covers of a woman’s magazine usually contain 
some message about bodily appearance for example, a thin female body. However in 
contrast, the covers a of men’s magazine focuses more on the outside world, news, politics, 
hobbies and activities (Malkin et al. 1999). Roman (2014:1) observes that the purpose of this 
cover photograph “is to connect with the reader through eye contact and a recognisable 
celebrity face”. The cover photograph of the featured celebrity is then accompanied by a brief 
description of what the reader can expect inside the articles. I discuss this in detail later but 
for now, for instance, the first of my sample texts analysed (January-February 2012) depicts 
former Reserve Bank Governor, Tito Mboweni. A short description (“catchphrase”) of what 
the reader can expect inside the article is placed above his name: “life beyond retirement” 
(Appendix J). The rest of the space on the page is filled with previews of what else the reader 
can expect inside the magazine.  
These include a range of guests who are ‘CEO’s’, ‘coaches’ or ‘a jazz guitarist’. The name of 
these guests are given in is in bold caps, with their profession stated below. Beneath these 
statements is the topic that they will talk about. Each element – name, profession and topic – 
is distinguished from the other by a different font. Each guest, his profession and advice, is 
separated from the other by a thin white line. The advice seems directed at personal growth or 
change of some sort: as experts in their fields (attested by the professions name) they can be 
depended on to offer sound advice – which is also endorsed by the very fact that Destiny Man 
has chosen them to represent the values of the magazine. They, through the vehicle of the 
magazine, have something valuable to ‘say’ to the reader, and the cover is therefore inviting 
the reader to take the opportunity given (by buying and reading) to improve themselves and 
their businesses in the ways suggested.  
In this particular edition, the reader can also expect a “PERSONAL WEALTH REPORT” 
which is indicated by a white box to the right side of the cover page. The words and the box 
as a whole are made noticeable by the juxtaposition of a bright red cross. This red cross 
(denoting a first-aid box) provides a visual pun to anchor the verbal one: the “wealth report” 
is actually a personal finances “health report”, which provides the reader with “tips on 
building your bank balance” and “debt-busting advice”. As a palliative for this medicine you 
can also meet in this same space “SA’s 10 richest men”. In the same vein the reader can also 
find out how to recover quickly and effortlessly from a “career crash”: “STARTING OVER” 
promises to give advice about how to “[bounce] back” unscathed from such a set-back and 
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begin career life again. The ubiquity and universal relevance of the financial world is 
signalled again in the second feature “CELLING OUT: the price of SA’s prisons”. Here the 
double entendre in the “celling” refers both to the prison cells we expect to find in the article, 
and also to “selling out” a product – or someone. In the latter case, to be “sold out” is to be 
betrayed in some way. The link here is to the “price” of the prison system, and the reader is 
enticed by this complex interplay of meaning to find out in what ways he is being financially 
betrayed by South Africa’s prisons. At the very bottom and running across the width of the 
page is a thin narrow box, subtly emphasised by a slightly darker blue than the background, 
with the words “WIN KURT GEIGER VOUCHERS & ARAMIS FRAGRANCES”. “WIN”, 
in bright yellow, draws the reader’s attention to the possibility of such a luxurious prize of 
high-end fashion and consumer items, which is “WORTH R84 000”. 
5.2.1 Cover narrative 
All the covers of Destiny Man have the same standard elements which come together to tell 
us a story about the reader which runs through and defines the Destiny Man identity. Destiny 
Man frames the reader as the seeker hero – he is the “You” referred to in its tagline: Bold 
Distinguished You. The reader is on a quest of self-actualisation and self-realisation in order 
to achieve success, be it on a personal or professional level. In the interview with the editor of 
Destiny Man as discussed in chapter 4, Baffoe believes “[every]one defines their own 
success” (Appendix A). So success or fulfilment of this quest can be summed up as achieving 
the goals the Destiny Man reader sets out for himself.  
Each month, a “catchphrase” is printed directly below the title of the main cover story. This 
phrase sums up the main focus of that issue, and in effect directs what the hero should 
dedicate himself to for that month, so that he can become successful. For instance, statements 
like “My No 1 lesson? Manage your [financial] anxiety” (Appendix N), “It’s in the integrity 
of the management that matters” (Appendix O) or “Good businesses are built with passion, 
honesty and the desire to serve” (Appendix L). These “catchphrases” explain how the reader 
can manage his anxiety, maintain his integrity or [build] a good business. These previews on 
the page then offer strategies, in the form of advice, on how the reader can achieve in the 
implicit aims of these “catchphrases”. So for example, in the March-April 2013 issue, the 
reader can manage his [financial] anxiety through advice given by Ezra Ndwandwe by going 
away for a week, playing some form of sport, listening to music or ‘leaning’ on his support 
structure back home – his wife and family (Appendix N). In the September-October 2013 
issue, the reader can maintain his “integrity” in his business or in the workplace by taking 
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Brian Molefe’s advice (Appendix O). In this way the reader is positioned as an active 
participant, who engages with the contents of the magazine. 
5.2.2 Destiny Man 
The name “Destiny Man” is the key to the magazine’s identity and provides some useful 
insights into how its producers wish to represent the men in it. The Concise Oxford English 
Dictionary (2001:389) defines the word ‘destiny’ as “the events that will necessarily happen 
to a particular person in the future”, or “the hidden power believed to control this fate”. The 
word “destiny” can also be defined “as something to which a person or thing is destined”, or 
“a predetermined course of events often held to be an irresistible power or agency” (Merriam 
Webster Dictionary Online 2014:1). These two disparate meanings come together here in the 
masthead: the magazine readers will, guided by an irresistible power, inevitably arrive at a 
future time in which they realise their destiny. Success is this ultimate destiny – a fortune in 
both senses of the word. The magazine both bears witness to this process and aids its 
unfolding. In addition, the transitive verb of a man “is to be the person who controls or is in 
charge of something” (Merriam Webster Dictionary Online 2014:1). So a Destiny Man man 
can thus be understood as making a choice or taking a chance in his own life. This inflection 
is evident in the magazine’s positioning itself as a magical agent – a direction to self-
actualisation, whose advice the reader can adopt and use to achieve his goals in becoming a 
man in charge of his own destiny – a Destiny Man.  
5.2.3 Bold Distinguished You 
The magazine’s motto: “Bold distinguished you” exemplifies for the reader the destiny that is 
inevitably his, if he will only pursue it. So although the magazine’s producers and editor 
perceives success as something the reader defines for himself, the magazine, through its 
tagline, effectively defines the qualities of success for the reader. It is about being both bold 
and distinguished. To be bold is to be “confident and daring or courageous” (The Concise 
Oxford English Dictionary 2001:155). A person is distinguished if he is “marked by 
eminence, distinction or excellence” (Merriam Webster Dictionary Online 2014:1). As such, 
the magazine’s producers through its motto suggest that the Destiny Man reader can be 
someone who is both courageous and marked by excellence: he is bold enough to pursue his 
own destiny and by doing so he can distinguish himself from other men. The Destiny Man 
reader is assured that, in contrast to other less successful men, he can become powerful, in 
control, successful and able to act upon the world.  
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In terms of the featured cover celebrities, these men are selected to appear as cover subjects 
because of their professional achievements and not only their physical appearance or stature. 
However, although they are identified as economically powerful and successful businessmen 
and entrepreneurs, the main cover photographs of these men also highlight their successful 
masculinity – through the poses, expressions and dress associated with hegemonic 
masculinity. All six cover stories feature men who are wearing formal attire, tailored suits 
and ties which act as signifiers of professionalism, success and class. Such fashion is a means 
of personal, and class, distinction: it is “a method by which the upper classes promote their 
distinctive sense of superiority, and due to wider societal changes, other classes are becoming 
more affluent and are adopting the habits and lifestyles of the upper classes” (Simmel 1981 
cited in Galilee 2002:38). In this regard, Galilee (2002:47) observes that “the suit is the 
uniform of commerce, signifying power, and professionalism”. As a “uniform” it signals to 
the observer that the wearer belongs together in a certain class with others like him. In the 
March-April 2013 issue, Ezra Ndwandwe (Appendix N) is wearing a black suit and a black 
tie. In the January-February 2012, September-October 2012, January-February 2013 and 
September-October 2013 issues with Leslie Sedibe (Appendix K), Mfundi Vundla (Appendix 
M) and Brian Molefe (Appendix P), each man is wearing branded wrist watches. In the 
January-February 2013 issue, Mfundi Vundla (Appendix M) smiles at the reader in a tight 
fitting tailored blue collared formal shirt and waistcoat which accentuates his toned arms. 
This interaction then between the representations of these featured cover celebrities and the 
reader may be understood in terms of Lacan’s psychoanalytic theory (Bignell 2002). Lacan’s 
psychoanalytic theory seeks to explain how desire produces reality rather than desire being 
caused by a perceived lack in the real (Bignell 2002). Thus the reader “misrecognises” 
himself in these images found in the cover stories as they represent the viewer’s better self. 
They are the heroes the reader is positioned as desiring to become like. In other words, these 
images provide a ‘perfect’ representation of the Destiny Man masculine subject whom the 
reader is persuaded to become: he is encouraged to be bold, distinguished, successful and 
powerful.  
5.3 January-February 2012 – Tito Mboweni 
(Sheena Adams, 2012, pg. 28-32) 
Having highlighted the key discourses informing the covers of Destiny Man, I now turn to the 
six covers and cover stories and analyse them in-depth individually. The first of these is the 
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January-February 2012 cover story (Appendix J). This cover story is the longest of the six 
cover stories I analyse. The article is centred on former Reserve Bank Governor, Tito 
Mboweni and focuses on his life as a “pensioner”. It is the only article in the sample that is 
written by Sheena Adams, Destiny and Destiny Man’s business and lifestyle features editor. 
At the bottom of the first page to the left of the article is the name of the magazine: “Destiny 
Man” and the date of the issue positioned directly next to it – “January-February 2012”. This 
is found at the bottom of every page of the story. This format of the name of the magazine 
and the issue date is evident in every cover article I analyse.  
The cover story is signalled by the small header in the top left corner: “Cover feature: 
Upfront” with the by-line “Written by Sheena Adams” placed directly below it. The five page 
cover article begins with the headline: “Tito’s new clothes” positioned to the left of the page 
followed by a sub-heading directing the reader as what to expect in the cover article. The sub-
heading reads:  
“former Reserve Bank Governor Tito Mboweni speaks to us exclusively about life 
after the bank, his brand-new investment company, Mboweni Brothers Investment 
Holdings, and its plans concerning mining contracts, property deals and aviation”.  
What is interesting to note in this cover story is a possible proofing error made by the 
magazine’s producers, which allows a glimpse into the editing process. The mini-photograph 
of Mboweni found in the editor’s note has a different title to that found in the main cover 
story. In the editor’s note the article is titled: “The ex-governor’s new clothes” but in the 
main cover story it reads “Tito’s new clothes” (Appendix D).  
Adjacent to the first page is a full page shot of Mboweni partly smiling to the camera while 
wearing a bluish-grey suit with a checked blue and white collared shirt and a red tie that 
echoes the colour of the background. The third page continues with the story and has two 
smaller photographs of Mboweni placed at the top of the page. The photograph situated to the 
far left of the page is a black and white photograph of Mboweni smiling in a suit and tie as he 
looks out of the frame of the picture to the right into the distance. The photograph has the 
caption: “Mboweni arrives at a press conference in Johannesburg” to the right of Mboweni’s 
face. Another photograph is positioned directly next to it, of Mboweni in a black suit, 
stripped blue and white collared shirt and a red tie while he smiles to the camera and shakes 
the hand of AngloGold Ashanti’s (AGA) CEO, Mark Cutifani. The caption: “Mboweni and 
AngloGold CEO Mark Cutifani arriving at a presentation in Johannesburg” is positioned 
directly below the photograph.  
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The fourth page of the article is a continuation of the interview with Mboweni. A quote in a 
red squared box with white bold writing is positioned to the far left of the page: “about 90% 
of our economy is developed. Sure, a lot needs to be done in terms of industrial 
competiveness, but we’re moving; we’re not stagnating”. At the bottom of the page to the left 
is another small photograph of Mboweni while he receives his “honorary doctorate in 
economic science from the University of Cape Town”. This caption is placed in a pale grey 
squared box within the photograph. In this photograph of Mboweni he is wearing his 
graduation gown and cap while he gazes into the far distance and looks over to the audience 
and shakes the Professor’s hand.  
On the last page of the article, running along the top of each page is the usual header: “Cover 
feature: Upfront” which suggests that the featured subjects have nothing to hide and works as 
a pun on this being a cover story. A medium-sized photograph of Mboweni looking more 
serious is placed to the right of the page. Mboweni is wearing the same bluish-grey suit with 
a checked blue and white collared shirt and a red tie that was found on the cover page and 
second page of the article. At the bottom of the photograph a caption in Mboweni’s own 
words are printed in a squared black box and is highlighted in a white bold font – “the media 
would rather have something destructive on the front page than a serious statement by 
Matthews Phosa, Gwede Mantashe or President Zuma”. 
5.3.1 Narrative 
Titled “Tito’s new clothes”, the January-February 2012 article constructs Mboeweni as the 
seeker hero whose quest is to help and contribute to the success of high-profiled companies 
like “AGA”, “Nampak” and “Goldman Sachs” and thereby ultimately to promote the 
economic success of South Africa. Ironically, he fulfils this demanding role while he enjoys 
“early retirement” as a “pensioner”. The title refers metaphorically to this ‘new’ identity of 
Mboweni’s as his “new clothes”. The title puns on the well-known story of “The emperor’s 
new clothes”; through this intertextual reference Mboweni is likened to an “emperor” in his 
changed guise.  
The narrative is characterised by a tension between the eulogistic descriptions of Mboweni’s 
successes in the business world and his personal demeanour. A highly evocative description 
is given of his character at the beginning and end of the piece. Mboweni is described as 
“charismatic” and “funny”. He is also “charming”, putting everyone in the Destiny crew at 
ease with witty and “hilarious” anecdotes. Despite such charm, however, Mboweni also 
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comes across as arrogant when he arrives late for his scheduled “cover shoot” at Destiny 
Man. He is described as exhibiting no need to apologise for keeping the Destiny Man crew 
waiting, and he excuses his lateness by referring to the personal consequences of his (more) 
important international schedule: he had “fallen asleep after a particularly frenetic business 
trip to Ghana”.  
Mboweni’s manner continues to be contrasted with his business acumen. While his “track 
record” may be irreproachable, his manners are not as praiseworthy: he is “offhand” and has 
a “sharp tongue”. This careless attitude towards other’s feelings causes those around him to 
be angry. However, the author tries to soften the offence by explaining that, contrary to 
appearances, Mboweni is not “arrogant”, only “brusque”. In addition, the author explains that 
“those closest to him” are no longer effected by this seemingly offensive manner: inured by 
association, they are “unfazed”. By implication, she, and the Destiny Man crew too should 
not take offence. In addition, he makes his “very definite likes and dislikes” known to the 
author. These assured “likes” are for expensive consumer items associated with elite 
masculinity, such as “impressively cut suits” and “the odd expensive cigar”. His emphatic 
“dislikes” include “photographers” and “stupid questions” particularly from journalists.  
During his time as Governor, Mboweni faces a battle against “naysayers” – a “war” between 
two shareholders at the Reserve Bank: Michael Duerr and Mario Pretorius. Duerr accuses 
Mboweni of “bad corporate governance of the Bank” and Pretorius opens up a case against 
Mboweni for ‘racist discriminatory remarks’. Mboweni is represented as responding to these 
accusations carelessly and preferring to rather brazen it out than admit defeat. In these 
situations, Mboweni is constructed as someone who doesn’t like to take much responsibility 
for his actions. Instead, his response is to cover up the scandalous information and 
accusations about him and deflect the reader’s attention to everything that he does right and 
good for the economy. For instance, Mboweni tells of robust efforts to help the South African 
economy: he energetically “[battled] inflation” and “[shored] up the central bank’s reserves”. 
The two anecdotes that the author sets up about Duerr and Pretorius are more than simply 
setting up the villain of the piece. As it stands, the reader is let a bit puzzled by the reason for 
including these anecdotes – they do not seem to add to our knowledge of the man. They are 
examples of Tito’s pugilistic reaction to, and his high opinion of himself in the face of, 
people who do not trust him: the “naysayers”, who dare to impugn his reputation by calling 
him to account.  
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His position as Governor of the Reserve Bank is highly influential, and when his tenure ends, 
Mboweni is obliged to “cool off” for half a year. The implication is that the position of 
Governor would make him “hot” and thus immediate employment elsewhere dangerously 
illicit. Mboweni spends this time deliberating about his future and possible prospective 
working opportunities. This cogitation takes the form of mulling over which company woos 
him most sweetly: he “entertained offers” from a variety of companies and financial 
institutions who ask him to “join their boards”. Mboweni accepts three highly influential 
positions from industry giants, AGA, Goldman Sachs and Nampak. Mboweni modestly 
admits that providing “strategic advice” to these “high-powered” companies has proven to be 
“no easy task” but the advantage is that it allows him to be part of a “stimulating and 
intellectual environment”. This is in contrast to the way Mboweni describes himself earlier on 
in the narrative as “resting and thinking”.   
Mboweni continues his quest and focuses on more personal investment ventures together 
with his brother, Alto. These include “Mboweni Brothers Investment Holdings (MBIH)”, 
“MB Resources” and “MB Capital”. In Proppian terms, Alto – his brother – is characterised 
as the helper who supports Mboweni with MBIH. The company focuses specifically on 
finance, mining, real estate and aviation.  
5.3.2 Saving South Africa  
The first point that can be made about the narrative is Mboweni’s desire to provide and 
contribute solutions and/or strategic advice to AGA, Goldman Sachs and Nampak. His 
experiences, knowledge and expertise skills of the political and financial environment enable 
him to complement the business capabilities of these established high status organisations. In 
Proppian terms, Mboweni then offers them a magical agent by donating his experience, 
knowledge and expertise skills to these companies. He is both the hero and the donor who 
assists them to achieve their best and reach full potential.  
For instance, at AGA Mboweni believes that the global gold mining company needs to search 
for new opportunities to expand. In these enticing “greenfields” they will “get the ore out of 
the ground” and save themselves. He advises that this is possible if AGA expands to different 
parts of Africa like Tanzania, Ghana and Guinea as well as internationally to Australia, 
Columbia, Argentina and Brazil. No part of Africa, or indeed the world, should be a limit on 
their ambition. Such expansionist policies are also postulated to be beneficial for Nampak. In 
this case, Mboweni proposes that the company needs to extend to “new markets” in Africa, 
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like Ethiopia, Angola and Nigeria. This has already evolved into reality where Nampak has 
recently acquired full ownership of the Alucan beverage can plant in Agbara, Nigeria. 
Similarly, Mboweni provides strategic advice to Goldman Sachs and how they can develop 
their business specifically in South Africa and sub-Saharan Africa.  
In each of these cases, while Tito is constructed as the hero who assists the companies to 
achieve their best, he is at the same time the recipient of, and the focus for, the considerable 
economic, personal and social resources each company has at its disposal. He is represented 
as enjoying, indeed relishing, the beneficence of those he sets out to help. The philosophy: 
“look after me and I will look after you” emphasises this relationship Mboweni has with 
these established companies. This is in his favour and particularly helpful for Mboweni who 
is a “pensioner” – as he so often refers to himself throughout the narrative. Even though 
Mboweni doesn’t need the extra money due to his highly acclaimed position at the Reserve 
Bank, it is “nice” and allows him to “maintain” his lavish lifestyle like “travelling” the 
country.   
In addition, Mboweni pays attention to and offers possible solutions for the financial 
problems faced by South Africa, and Africa more generally. He stresses that one of the main 
issues South Africa is currently facing is the high levels (and rising) of poverty. He “warns” 
that the issue of poverty is primarily the government’s responsibility and they need to take 
active measures to decrease the problem: this can only be accomplished with the necessary 
“political will”, which needs to be “committed”. Although the problem of poverty is 
“serious”, Mboweni comforts South Africans by painting a “rosy” picture for them. He does 
this by describing South Africa’s current state of affairs through the use of positive 
adjectives: “going well”, “flexible”, “developed” and “moving”. In effect, South Africans 
should rather “identify” all the “many things going well” for South Africa and “celebrate” 
this. The interesting thing here is that Mboweni himself becomes associated with all these 
future heroic actions – the potential development is almost his doing, as if he, through his 
sage advice, will magically accomplish this outcome.   
5.3.3 Tito the pensioner 
It is notable in this article, that being a businessman is not constructed as Mboweni’s sole 
identity. Although Mboweni is characterised as a Proppian hero, who assists numerous high-
profiled companies to achieve success (and their best), the beginning and end of the narrative 
is framed around his ostensible retirement. However, both Mboweni and the writer represent 
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him being a “pensioner” – with its connotations of social retirement and gradual loss of 
physical abilities and economic constraints – as something humorous and not to be taken 
seriously: he can be “merry” about his retirement, which is “pseudo” rather than real. At the 
age of fifty two, more than a decade before most working people retire, and unlike the 
majority of real pensioners who face hard financial decisions, Mboweni can afford to recite 
“hilarious anecdotes” about shopping for Pick and Pay’s “cheap pensioner packs”.  
Instead of actually retiring – with the implication of staying at home and pursuing hobbies or 
doing community service, Mboweni is on the board for different companies and has also 
recently started his own investment venture with his brother Alto. Working for these high-
profiled companies enables Mboweni to utilise his time as a “pensioner” abundantly – and he 
enjoys it. He spends his free time travelling South Africa “getting to know his country” and 
often visits his “countryside residence” in his home province of Limpopo over weekends. 
Despite what appears to be a demanding schedule as a board member for three important 
companies, and the work of setting up his own business, he now has the luxury to enjoy 
considerable leisure on his weekends away as he “no longer works on Fridays”. 
5.3.4 Battle between Mboweni and the media   
An interesting theme that emerges from the narrative is Mboweni’s battle with the media. 
Mboweni the hero is frequently tested, attacked and interrogated, in terms of the twelfth 
Proppian function and engages in struggle with villains (the media) in accordance with the 
sixteenth narrative function. There are numerous examples found in the narrative about his 
battle with the media: Noseweek, for instance, makes Mboweni look bad and uncovers 
questionable information about his work with Goldman Sachs. Mboweni is accused of taking 
some of the commissions earned on the sale of South African government bonds for his own 
personal use. This business partnership between Mboweni and Goldman Sachs is described in 
the narrative as “fishy”. The word “fishy” here is typically referred to as something that tastes 
or smells bad. However, in this case, the word “fishy” is metaphorically used to describe 
Mboweni’s contract with Goldman Sachs which is suspicious and causes doubt.  
The media also make Mboweni look personally ridiculous and humiliate him when he sweats. 
Photographers are accused of purposefully publishing “unflattering and sweaty photographs” 
of the “pensioner”. It is for this reason that photographers “aren’t his favourite people” and 
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also the reason why Mboweni has banned them during important “press briefings”1. 
However, since his decision to take “early retirement”, photographers no longer “target” the 
ex-Governor.  
In addition, the media questions Mboweni’s private behaviour and personal conduct. The 
media are “prurient” here rather than looking for facts in the public interest. The media’s 
curiosity in “his private life” and “family” is constructed as inappropriate. Indeed, it is his 
“strict privacy” that provokes their scandalous prying. We can assume that it is as a result of 
the “disparaging and defamatory stories” the media publish about Mboweni, that he is in no 
way tempted to discuss any of it with Destiny Man, and the readers are left as much in the 
dark on this subject as before.  
On the other hand, Mboweni blames the media for some of South Africa’s ills: they are 
responsible for the “bad publicity” which leads to a (negative) “effect” on foreign “investor 
sentiment”, “doubts about our infrastructure” and “questions about health issues like 
HIV/AIDS”. The media are unwilling to quote serious statements by important ANC 
spokesmen, “Mathews Phosa, Gwede Mantashe or President Zuma”. Instead, in their desire 
for sensationalism, the media would rather have “something destructive on the front page”. 
Mboweni “stresses” that this type of behaviour by the media is damaging and they are 
unaware of the implications that it may cause.  
What is interesting in this section is that Mboweni is the one being accused of villainous 
behaviour; however, the writer of this article has to circumvent/sidestep these in order to 
present a picture of heroic excellence. As such, Destiny Man is also implicated in this larger 
battle between Mboweni and the media. Ultimately, the failings of the man are reduced to 
personal foibles – the magazine has no real interest in uncovering any truths about potential 
criminal activities (or indeed in any of the cover characters). 
5.4 September-October 2012 – Leslie Sedibe 
(Mzo Witbooi, 2012, pg. 30-33)  
In an article titled: “Heart on his sleeve”, the September-October 2012 cover feature focuses 
on the story of Leslie Sedibe, Proudly South African (PSA) CEO (Appendix K). This is the 
                                                          
1
  “His press conferences at the Reserve Bank were always entertaining, his speeches always had a joke, and his 
monetary policy comments could, at times, be slightly alarming but he was never boring. Especially if you were 
a photographer (they were eventually thrown out of his briefings altogether because he didn’t like the pictures 
they took)” (Grootes 2014:1). 
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first article in the sample written by Destiny Man’s features editor, Mzo Witbooi, who also 
writes the January-February 2013 issue with Mfundi Vundla. The cover story consists of four 
pages with the usual header: “Cover feature: Upfront” highlighted in a bold red font and the 
by-line “Written by Mzo Witbooi” placed directly below it in a faded white font.  
The story begins with a two-page spread: on the first page is the title of the article boldly 
placed at the top of the page in white accentuating the light blue skyline of Johannesburg in 
the background. Directly below it reads the sub-heading: “Proudly South Africa (PSA) CEO 
Leslie Sedibe’s tongue may be measured and mild when discussing most issues, but it turns 
sharp as a razor when it comes to football administration in this country”. The adjacent page 
contains a three quarter photograph of Sedibe wearing a dark blue formal silk suit over a 
white collared shirt and a matching dark purple tie that accentuates the colour of the 
background – a cityscape. The important point about this photo is that Sedibe is standing 
away and looking over his right shoulder at the viewer – it is not a full-on pose. In addition, 
he is positioned against a cityscape which is in sharp focus behind him and forms the 
background to the two-page spread. This is different to the other stories I analyse as they 
don’t have an image like this – they are more neutral.  
The story continues on the third page with a two-page spread: in the centre of the second 
page is a sepia-toned photograph of Sedibe smiling in a formal suit and open-collar shirt. The 
outfit is accessorised with what appears to be a black belt and silver wrist watch. The usual 
details of the photographs run along the fourth page poisoned inside the photo of Sedibe. On 
the third page the blurb: “I thought I was CEO to everyone, but I had senior people telling me 
to fire certain members of staff who were thought to be in the wrong ‘camp’ and replace them 
with their own preferred individuals. I refused to do that. I told them to put their instructions 
in writing, but they never did” is situated to the far left of the page. The story concludes on 
the fourth page with a blurb located to the far right at the top of the page and is separated by 
two thick orange lines: “The Proudly South African campaign is about building awareness of 
how consumers’ decisions impact on the bigger picture when they buy local goods”.  
5.4.1 Narrative 
An examination of the syntagmatic structure of the main narrative reveals that Sedibe is cast 
as the seeker hero whose quest is to create “economic growth and job creation” for South 
Africans. The author describes Sedibe as someone who is “thoughtful”, “patriotic” and 
“weighing up words carefully” in the beginning of the narrative. However, when the author 
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mentions the football association, SAFA and its administration, Sedibe’s tongue is “as sharp 
as a razor” and he “doesn’t hesitate to condemn” the local football administration. At his 
point of initial equilibrium, Sedibe is working at SAFA. His appointment as CEO came 
unexpectedly, as a result of the “unceremonious resignation” of the former CEO, Raymond 
Hack in 2010. As a result of this disruption, Sedibe faces a struggle and experiences a number 
of villainous acts at SAFA. These villainous acts include SAFA’s President, Kirsten 
Nematandani, “who talks to staff behind the CEO’s back”. He also experiences “manipulative 
tactics” from management which include “bugged cars” and “tapped phones” of employees. 
Furthermore, Sedibe has to deal with the pressure of SAFA’s failed attempt to secure a 
training camp for the South African football team and the “lack of leadership” to assist him 
overcoming this problem. In addition to such sabotage, Sedibe also had to deal with people 
who simply “don’t understand football governance at all” and this made fulfilling his role as 
CEO more difficult.   
He engages in direct combat with these villains and “lashes out” at them. Sedibe 
acknowledges and realises that he had been working for “a deeply divided association” which 
is “full of suspicion and bad vibes”. Sedibe was not able to overcome the negative 
environment he encountered at SAFA and instead he uses the magical agents of “passion” 
and “perseverance” to overcome the next obstacle, that of remaining defeated and not being 
recognised. This, he does at last and accomplishes with his new appointment at PSA where 
his talents are recognised. In terms of the 31
st
 Proppian function – Sedibe – the hero ascends 
the throne and is rewarded.  
His qualities are recognised and in September 2011, Sedibe was appointed “as CEO of PSA” 
where he has “found peace”. So instead of backstabbing and internal conflict which he 
experiences at SAFA, he has now come to a place free of strife. His wife – Sonia Sedibe – is 
constructed as a helper who supports him and “understands the challenges of my job”. Sedibe 
also finds help through mentors Pastor Musa Sono, Danny Jordaan and Irvin Khoza and gives 
them credit for some of his recent achievements.  
5.4.2 SAFA versus PSA 
The narrative sets up two binaries which contrast Sedibe’s experiences at the two 
organisations: SAFA and PSA. At SAFA, Sedibe experiences internal conflict, backstabbing 
and manipulation from management and even from the President of the football association. 
In addition, Sedibe questions his ability and role as CEO at SAFA. A general description of a 
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CEO’s role usually entails anticipating the needs of employees and customers as well as 
making important decisions which affect them. However, at SAFA, rather than making 
decisions as CEO, he has “senior people telling me to fire staff”. Sedibe also experiences a 
struggle – a few “niggles” – just before and during the World Cup. Although these niggles 
“were ones he inherited” from the previous administration, they were also directly related to a 
“lack of leadership” from the management at SAFA. This is evident when SAFA failed to 
secure a base camp for the team: “I’d only been at the job a month when the news broke that 
we didn’t even have a base camp”. In addition to this, South African supporters felt 
despondent about the South African’ team’s potential: “there was no vibe” surrounding the 
World Cup and “SA and its team weren’t ready”. Poor marketing during the World Cup was 
also a concern and lacked sufficient “marketing products” due to “Fifa’s tight trademark 
laws”.  
In contrast, Sedibe’s experience at PSA is completely opposite to SAFA: “the environment’s 
different” – “a fresh of breath air”, a metaphor implying that the environment at PSA is more 
welcoming, exciting, new and different. So instead of the backstabbing and manipulation he 
faced at SAFA, Sedibe now works in a “professional” environment. One of the main 
problems for Sedibe at SAFA was his questioned position and role as CEO. However, at PSA 
employees actually want someone to lead them: “people who say: Lead us – you’re the 
CEO”. He also has the “support” from employers who are “committed” to their work and this 
makes his job easier. Sedibe is said to have “found peace” and has regained his patriotism for 
his country which he lost at SAFA. 
Analysed using Lévi-Strauss’s model of myth analysis, the article transposes the negative 
abstracts concepts of bad leadership, inequity, deception, lies, injustice and polarisation as the 
main characteristics found at SAFA. On the other hand, by implication, good leadership, 
equity, truth, honesty, justice and unity are the main characteristics found at PSA. 
5.4.3 A rotten apple spoils the barrel 
Sedibe’s constant struggle with SAFA is foregrounded in the text. He has to engage in direct 
combat with villains who make him question his position and ability as CEO (for example, 
“senior people telling me to fire staff”) but he stands fast and holds by his principles, which 
include not bowing to political pressure and employing people based on merit rather than 
political association: “I was even told to hire a man who was over 60, but I refused because 
he had no skills”. His defeat of these villains is achieved by his “razor sharp tongue”, a 
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metaphor suggesting he is merciless towards SAFA. The Proppian narrative functions of the 
villains’ defeat are in this way accomplished. With his “sharp tongue” Sedibe exposes the 
truth behind SAFA and football in South Africa. SAFA and South African football is 
constructed as sick, “plagued by conflict, contradiction and confusion”. SAFA’s ills are 
attributed to a “hostile environment”, “manipulative [management] tactics” and “lack of 
leadership”. It is for these reasons that football in South Africa is “a mess” and “won’t go 
very far”. Sedibe “bluntly” states that the only way to repair the damages done by the football 
association is by “getting rid of the rotten apples”.  
5.4.4 “Passion” and “perseverance”  
The kind of masculinity esteemed in the Sedibe article focuses on the magical agents of 
“passion” and “perseverance” as central elements for success. He is represented, through 
forensic rhetoric, as having a long track record of hard work, as when it is said that his 
position at PSA was gained through his noticeable enthusiasm and determination to succeed. 
Sedibe is thus defended as a worthy recipient of his appointment at PSA. Sedibe fulfils his 
quest as hero at PSA by promoting “campaigns” which aim to “stimulate economic growth 
and job creation”. The objective of these Proudly South African “campaigns” is to increase 
the demand for “local goods and services” in South Africa. The problem in South Africa is 
that the purchasing market is “flooded with cheap Chinese goods” and hopefully, through 
these campaigns South Africans will support the “local market” more. This initiative will be 
done by “building [and creating] awareness” to educate consumers so that they can see how 
their purchasing decisions can “impact” “economic and job creation opportunities” in South 
Africa. In essence, these campaigns are “about changing [consumers] perceptions”.  
Sedibe also donates “passion” and “perseverance” while he was working at SAFA which lead 
to some positive outcomes during the World Cup. For instance, many believed that the 
infrastructure for the World Cup would not be ready in time – however, on the 9th of June 
when the whistle blew for the South Africa versus Mexico game all “stadiums, infrastructure, 
roads and accommodation – were actually on track”. In addition, Sedibe feared that on the 
first day of the World Cup many South Africans wouldn’t pitch and show their support but 
with months of hard work he is rewarded when “more than 250 000 people” come out and 
“[fill] the streets of Johannesburg and Soweto”. Despite all “his criticisms” about SAFA, his 
time there did serve a purpose and “wasn’t all doom and gloom”: being able to “serve the 
country” as CEO during the World Cup “was the greatest honour” for Sedibe.  
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The magical agents of “passion” and “perseverance” are further evident in Sedibe’s early 
professional working years at “EMI Records”. Sedibe started working at the record company 
as a “Legal and Business Affairs Manager”. Within “10 months” of working at the company, 
Sedibe was appointed as “Director of the organisation”. In addition, Sedibe is now looking to 
study towards “an MBA” and with “passion” and “perseverance” already on his side – Sedibe 
can achieve anything.   
5.4.5 A family man 
The article persuasively argues that a man can successfully have it all. He can travel around 
the country, be a successful businessman, pursue further studies, goes to church, raise 
children and have loving relationships. Sedibe is constructed as the manifestation of such a 
desirable subject. He is a working professional, CEO at PSA who aims to start studying 
towards an MBA. Sedibe has recently completed his Master of Laws with distinction. He is 
also a father who spends leisure time with his “five children, aged 19, 14, 10, 5 and 18 
months” and wife “Sonia Sedibe”. His wife is a South African actress who played Ntombi in 
the popular television series Generations. The Sedibe family try to spend as much time 
together as possible and usually take regular “holidays” to the “Kruger National Park”, “Sun 
City” and “Cape Town”. It is his wife – Sonia Sedbie – who helps him strike this balance 
“between work and home” and also helps him remain “grounded”. She thus assumes the 
character function of the helper in Proppian terms. Sedibe also maintains this balance 
between “work and home” by mentoring a “group of young people” on Sundays about 
“various aspects of life, including education”. By drawing on the present admirable character 
and reputation of Sedibe, the author of the article as arguer uses epideictic rhetoric to 
convince the reader that it is possible and desirable for a man to be successful in business and 
to have a busy and fulfilling private life.  
5.5 November-December 2012 – Russell Simmons 
(Kojo Baffoe, 2012, pg. 36-40) 
The five page cover article of the November-December 2012 issue of Destiny Man 
(Appendix L) focuses on business and personal life achievements of Russell Simmons. Kojo 
Baffoe, the editor, is the author of this article, as he is for the September-October 2013 issue 
with Brian Molefe, and the March-April 2013 issue with Ezra Ndwandwe. Baffoe spoke 
warmly to me of his encounter with Simmons when he interviewed him at a cocktail dinner 
for one of the Destiny Forums held in March 2012: 
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“we had an event last year called the Destiny Forum, we had two of them and the 
second one was a cocktail with Russell Simmons and Russell Simmons and I came up 
in Hip Hop and I’ve always been interested in that space so he is one of the people I 
have always admired in terms of what he has done as a businessman etc. and I had the 
opportunity to interact with him and interview him with a live audience because a lot 
of times that is how we run our events so as opposed to somebody getting up and 
speaking I will kind of facilitate a discussion with him. We sat on stage for an hour 
and asked him questions down particular areas of his business and then also 
interviewed him and wrote about him for the mag. So I think that was a highlight as a 
business”. 
It is notable from my interview with Baffoe that there are certain similarities between Baffoe 
and Simmons and obviously a connection with the “serial entrepreneur”. Simmons, like 
Baffoe, was brought up and surrounded by the sounds of Hip Hop – a music genre with its 
roots in the struggles of marginalised black American men living in the poverty-stricken 
ghettoes of the world’s biggest economy. Like Simmons, Baffoe is an entrepreneur and 
businessman who founded Baffoe Kakana Consulting (Baka). I can therefore understand why 
this interview with Simmons was one of his professional highlights: it is not just about 
Simmons and the ‘brand’ but a deeper underlying connection that he shares with Simmons.  
Out of the six cover stories I analyse in this research study, this cover story is the only one 
that features a black American man; the other five feature black South African men. The 
reason I chose to include Simmons in this analysis is that not only is he an elite black man but 
he is Baffoe’s personal role model. In analysing the article that Baffoe writes about this 
esteemed role model, we can deduce what are the qualities of successful masculinity that 
Baffoe as editor chooses to highlight for his readers.  
The cover story is signalled by the small header highlighted in red wording in the top right 
corner: “Cover feature: Upfront” with the by-line “Written by Kojo Baffoe” placed directly 
below it in a faint black font. The article begins with a double page spread with the title 
“Magnate with a Mantra” in large black caps on the left followed by a boxed sub-heading that 
reads:  
“Hip-hop’s wildly accomplished serial entrepreneur Russell Simmons is somewhat of 
an enigma. He’s a mogul who meditates and whose business brilliance has made him 
a best-selling author and sought-after speaker worldwide. He speaks to us about 
success, self-mastery and finding that elusive “white space”.  
The page to the right consists of a three-quarter portrait photograph of Simmons causally 
standing with his arms folded, while he looks directly to the camera and smiles. Here 
Simmons is dressed in casual attire: a pair of blue jeans, with a dark blue V-neck buttoned up 
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jersey and a blue, white and purple checked collared shirt. Simmons accessorises his outfit 
with a pair of light brown Buddhist prayer beads loosely wrapped around his left wrist. In 
addition, Simmons wears a black New York Yankees cap on his head. This photograph of 
Simmons wearing this casual attire is also placed in a close up shot of Simmons on the cover 
page. In this cover image, Simmons smiles to the camera while he rests his chin on his right 
hand – accentuating the light brown Buddhist prayer beads. This casual look that Simmons is 
depicted in differentiates him from the other featured men in the cover analysis as these men 
are represented wearing formal business attire. Running along the left-hand side of Simmons 
photograph are the details of the photograph: the photographer, photographers assistant, 
grooming, the producer, clothing and the website of the clothing brand, 
www.argyleculture.com.   
The cover story continues overleaf with another two-page spread: on the bottom left is a 
small cut out full length black and white photograph of Simmons walking.  Here Simmons is 
listening to music on his iPod and is partly dressed in formal attire: a black pair of loosely 
fitting pants with a smart white collared shirt, black bow tie and a matching black suede 
jacket. He tones down his formal outfit with a pair of informal black and white Adidas 
sneakers. On the right page there are two photographs of Simmons taken at the time when the 
editor – Kojo Baffoe interviews him at the event in the Destiny Forum series held at the 
Hilton Hotel in Sandton. In both photographs Simmons is wearing the same casual attire and 
accessories found on the cover and the second page. The larger photograph of Simmons is 
positioned across the centre of the two-page spread. Here he is wearing a small microphone 
headset and the image captures him at a moment of concentration.  The second smaller black 
and white photograph to the far right shows Simmons laughing while he looks directly at 
Baffoe. To the far right of the page is the blurb: “Just about every company is built because 
someone wants to give someone something that they need. And all it takes is a little bit of 
imagination to come up with what that thing is”.  
The final page concludes the article with a photograph of Simmons and his two daughters. 
The caption of this photograph reads: “Simmons with his daughters Ming and Aoki Lee 
coming out of Fred Segal in Hollywood”. Once again, Simmons is photographed wearing 
casual attire while he smiles to the paparazzi who capture the photograph from a low-angle 
shot. In this photograph, he wears a pair of loose fitting black jeans paired with a light blue 
shirt and white vest, a black leather jacket and a pair of white sneakers. He accessorises his 
outfit with the same black New York Yankees cap and black Buddhist prayer beads around 
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his neck. To the far left of the page is the blurb: “Entrepreneurship and good business are 
built predominantly with passion, honesty and the desire to serve”. The article concludes with 
a chance for the Destiny Man reader to win Russell Simmons book, titled: “Super rich: a 
guide to having it all”. This is located in a squared box highlighted in a red back ground with 
white writing at the bottom of the page and includes a mini image of the front cover of his 
book.  
5.5.1 Narrative 
The narrative focuses on Simmons’ public life as a “businessman” and how he pursues his 
“passion” as an “entrepreneur”. An examination of the syntagmatic structure of the main 
narrative reveals that Simmons is cast as the seeker hero whose quest is to rescue and “serve” 
the “underserved” or “not served at all” from their lack of knowledge, understanding and 
discipline. His point of initial equilibrium is not given; instead we are told of the disruption, a 
state of being characterised by a stagnant physical, intellectual and spiritual life. The 
challenges and struggles that Simmons faces are not explicitly represented as such in the text, 
they are instead offered in the editor’s note of this issue: instead of enjoying his enviable 
wealth and social status, Simmons “could have ended up dead or in jail due to drug abuse” 
(Appendix F).  
Simmons comes to a point of recognition at which he desires to follow his passion “to serve”. 
In order to do this, he uses “passion”, “honesty”, “creativity” and “strength” and attempts to 
achieve a new equilibrium by finding his “white space”. By finding this “white space”, 
Simmons becomes the co-founder of the hip hop music label “Def Jam Records” and secures 
“the first ever hip-hop brand endorsement deal with Adidas for the legendary rap group, Run 
DMC”. This is the beginning of his quest as a “serial entrepreneur” and “businessman” with 
the start of numerous projects like “Rush Communications”, “Rush Foundation” and 
“UniRush”. Simmons’ main and largest business focus at the moment is with the media firm, 
Rush Communications.  
Simmons continues his quest and publishes his first book in 2011: “Super Rich: A Guide to 
Having It All”. In “Super Rich” Simmons shares his insights and strategies on how to get past 
perceived obstacles to happiness. By so doing the implicit promise is that you as reader will 
be able to live your life with friendship, compassion, laughter, love, a sense of fulfilment, 
and, of course, money. Simmons reportedly receives “a star” in Business Week for his book. 
Receiving such recognition are the points at which Simmons, the hero, is recognised in 
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Proppian terms. Throughout his business pursuits, Simmon’s is assisted by his family – his 
brother, two daughters and “ex-wife” Kimora Lee all of whom function in the narrative as the 
hero’s helpers.  
5.5.2 The accumulation of wealth  
The article endorses the capitalist accumulation of wealth and frames this as a significant 
marker of a man’s success. Through the use of particular naming techniques and positive 
predication, it is suggested to the reader that the accumulation of wealth, accomplishments 
and business successes by Simmons is admirable. For example, Simmons is said to be worth 
approximately $325 million – and is the third richest figure in Hip Hop, after Sean “Diddy” 
Combs and Jay-Z. Simmons is not merely successful but “wildly accomplished”; he is not 
satisfied with one business interest but instead, like a “serial killer” not satisfied with one 
victim, he is a “serial entrepreneur” who needs more than one business success to feel 
fulfilled. In addition, because of his “business brilliance” he is a “best-selling author” and he 
is “sought-after” as a speaker “worldwide”. To emphasise his financial standing Simmons is 
likened to Motown impresario, Berry Gordy – an African American record producer and 
founder of Motown records who is an entrepreneur and celebrity millionaire like Simmons. 
Simmons and his ex-wife, Kimora Lee are said to have sold their Phat Fashions brand to US 
apparel giant Kellwood designs for $140 million (“about R1.1 billion”). In addition, 
Simmons “sold his final stake in Def Jam for an estimated $100 million” (“about R800 
million”). The article thus draws from and endorses capitalist discourses of liberated 
expansion in pursuit of unlimited amassment of profit, both by the individual and businesses.  
5.5.3 A business mogul 
In the narrative, Simmons is praised for his success in the public sphere and not in the home. 
The author as arguer praises him through use of epideictic rhetoric by drawing approving 
attention to the various roles that Simmons juggles. Simmons uses the magical agent of his 
“unwavering passion” to make this possible. The various roles that Simmons juggles include 
running his own media company, Rush Communications, and helping ordinary American 
citizens to “save” their money through the “financial service company” named “UniRush”. 
Interestingly, all of these businesses names like UniRush, Rush Communications and the 
Rush Card derive from his own name Russell – he is his companies. At UniRush, for 
instance, Simmons can do everything, for everyone, at once. He is the hero personified.  
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In addition, Simmons supports emerging inner city youth with exhibition opportunities 
through his “Rush Philanthropic Arts Foundation (RPAF)” and “Argyleculture” – a fashion 
brand – which targets urban male and female graduates. So here the author employs a 
forensic argument and describes the actions associated with emphasises the active that 
Simmons has worked in fashion, music, TV, produced, edited, been published, speaker and 
workshopped his way around the world discussing issues of spirituality and life. As part of a 
deliberative argument the reader is also told of Simmons plans for the future. This includes 
his upcoming movie Friday – “an urban comedy written by DJ Pooh”. In addition, Simmons 
has “also created a yoga brand called Tantris” and aims to “finance 10 smart budget movies”. 
The picture thus painted of Simmons draws attention to the wide range of his interests and his 
versatility in taking advantage of a variety of business opportunities. 
5.5.4 Finding your “white space” 
The narrative told in the article relies on a new age spirituality discourse (also referred to as 
the new age movement)  in which it is believed that a subject must look within his spiritual 
self – to “know” himself in order to reach his full potential. This is referred to as self-
realisation – the fulfilment and development of one’s potential. From such a view, a man’s 
achievement and success are dependent upon his level of introspection and not the 
socioeconomic or political structures and factors external to him. In the article this level of 
introspection is referred to as “white space”, “meditation”, “stillness”, “Christ consciousness” 
and “esoteric philosophies”. The theme of “white space” is evident throughout the article and 
in latent terms refers to a state of mind, a set of practices, like “yoga” and “meditation” both 
of which Simmons “relies” on heavily throughout his daily routine. The importance of this 
“white space” is evident in the birth of his yoga brand “Tantris”. If these two facets are absent 
in his life, he doesn’t “have a day-today routine”. So for Simmons, success depends on 
finding his “white space”. So as one of his business lessons, it is to have “a little bit of 
imagination”. Thus, in order for him achieve this “little bit of imagination”, Simmons 
meditates “as it eliminates” “the noise and lets thoughts settle”.  
Simmons believes that this “white space” is “a hole” missing in the markets “that needs to be 
addressed”. In Proppian terms Simmons is the hero that ‘fills this hole’ by birthing the 
concept of “UniRush” and the “Rush Card” – a prepaid Visa debit card, made possible with 
the assistance of Visa (a multinational financial services corporation) – the helpers and 
donors. Simmons heroically helps “150 million Americans” to save money when they 
purchase this “Rush Card”. Not only is Simmons pedantic about creating this “white space” 
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through “meditating” and “yoga” as a means to achieve success in his business practices, 
ethics and principles, it is as important for him to maintain family relationships: he meditates 
with his two daughters “every day”.   
5.5.5 More than a businessman  
Also emerging from the analysis of the article is that being a “serial entrepreneur” is not 
constructed as Simmon’s sole identity. He is also represented as a paternalistic subject who’s 
“family is extremely important” to him. In Proppian terms, he is the helper who cares for his 
two daughters’ and who responds to their needs to have their father close to them. Thus 
Simmons plans on “moving to LA” so that he can be “closer” to them whilst he is still able to 
continue with future projects such as making “smart budget movies” and “mid-range 
movies”. He is also a father who enjoys performing parental duties such as driving his 
daughters to school. He also wants to be able to meditate with them “everyday”. In addition 
to his relationship with his two daughters, Simmons maintains a good relationship with the 
“mother of his children” Kimora Lee: despite being divorced “for about three years” he 
considers her to be “one of his closest friends”. Indeed, like any other enterprise he makes it 
[his] “business” to “be best friends with the mother of [his] kids”.   
5.6 January-February 2013 – Mfundi Vundla  
(Mzo Witbooi, 2013, pg. 30-33) 
Mfundi Vundla, a South African media personality, is the subject of the January-February 
2013 cover article (Appendix M). Titled “The Godfather”, the article tracks Vundla’s quest to 
become a writer. This is the second article written by Destiny Man features editor, Mzo 
Witbooi, and it is the shortest of the six cover stories analysed in my research. It contains the 
usual elements of the header and includes different photographs of the featured subject.  
The cover story begins with a two-page spread: on the left page is a half-length portrait of 
Vundla in a formal dark grey suit and a dark blue collared shirt with a matching dark grey 
waistcoat; his outfit is accessorised with a striking silver watch on his left wrist. He rests his 
arms on his legs while his hands are clasped loosely together as he poses for the camera. 
Vundla is represented in this photograph as informal and relaxed but alert. He gazes directly 
at the reader in scrutiny. The article begins on the right page with the title: “The Godfather” 
with an image of an old cinema film projector above it to the right. The sub-heading, placed 
directly below the main heading, reads: “unlike many former Struggle heroes who were 
deployed to positions of power when they returned from exile to post-apartheid SA, Mfundi 
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Vundla – creator of South African Broadcasting Corporation (SABC)1’s Generations and 
founder of Morula Pictures – worked his way to the top”.  
The article continues on the third page with a close up low-key lighting shot of Vundla in 
which he observes the reader with a direct and interrogative gaze. He wears the same formal 
suit and dark grey waist coat with a dark blue collared shirt. The blurb: “The idea of setting 
Generations in an advertising agency was inspired by the time I spent at HerdBuoys. When I 
pitched the concept at SABC, I was up against well-known guys – including the late Gibson 
Kente – but I beat them” runs in to the close up photograph of Vundla. The article ends on the 
fourth page with a blurb situated to the far left of the page: “I like the SABC. I just don’t like 
some of the people who run it”. To the right of the page, is a sidebar of information titled: 
“Unsung Hero”. Directly below this title in a circular frame is a small black and white 
photograph of Vundla in which he smiles at the reader in the same formal attire as the 
previous photographs of him analysed.       
5.6.1 Narrative 
Vundla takes on the character function of a seeker hero who goes in search of a career as a 
writer. Through a syntagmatic narrative analysis, we learn that the narrative’s initial 
equilibrium is characterised by Vundla living in the USA. Initially, Vundla’s intent was to 
stay in the USA for a couple of years while he finished off his studies, but instead, his stay 
there turned out to be 21 years. In this time he achieved a degree in “politics and English” 
from the University of Massachusetts, a well-known institution. On the strength of these 
qualifications, which give him “skills in TV writing” and which supported his quest to 
become a writer, on his return home “after apartheid” he “approached the SABC for an 
opportunity”. However, the promise of this equilibrium is disrupted in his encounter with the 
SABC. Instead of encouraging him, the SABC “were fearful and suspicious” of him, because 
he had been “educated abroad”. Thus the SABC assumes the character function of villain, 
disrupting his ambitions in any way possible: they did “everything in the book” to try 
“sabotage” Vundla’s ambition. Not intimidated, through persistent effort, Vundla “honed his 
skills as a writer” and undaunted did not “give up”.  
Instead, he sought help in his quest to be a writer by contacting a “family friend” who also 
happened to be “a board member at the SABC”. His “family friend” is constructed as the 
donor who “puts him in contact” with the right people, in this case with Quentin Green, the 
“Head of Television” at SABC. Green advises Vundla to focus on “soap operas”. Green thus 
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assumes the character function of dispatcher. His wife is also constructed as a donor who 
helps him by sending him books about soap operas. Vundla, who naively “didn’t know a 
thing” about this popular television genre, doggedly reads them “from cover to cover”. As if 
this is not enough, he spends time at his mother’s house “watching soapies all day everyday” 
and resolutely masters his understanding of “how they were structured”. His “mother”, 
“younger brother Peter” and “his partners” are cast as the helpers who support Vundla 
throughout this quest.  
With the help and support of family and friends, he pitches the concept of the television 
drama series, Generations to the SABC and beats the other “well-known guys” like the late– 
and illustrious – Gibson Kente2 whom he “goes up against” as rivals in the cut-throat 
entertainment industry. Having succeeded in winning his pitch, Vundla is faced with another 
struggle, to find the extra “capacity” needed for script-writing the series. At first, in what 
appears now as a characteristic single-mindedness, he “writ[es] all the scripts himself”, but 
then goes on to achieve his master-stroke, by founding the production company Morula 
Pictures
3
. 
Despite the success of Generations, the SABC are once again constructed as the villains as 
they “only ever granted him one-year contracts”. This institutional policy seems “very 
unusual” to Vundla, who compares the SABC unfavourably to broadcasters in the West 
where having such “a hit series” guarantees the security of a “multi-year contract”. 
Regardless of the ongoing struggle with the SABC, Vundla is depicted as managing to reach 
an enduring new equilibrium. This equilibrium is characterised by a variety of 
accomplishments which include having “a stake” in Postmasters, a technologically proficient 
“digital post-production company”, in addition to which he has continued to make 
“remarkable strides” in the local film industry. These successes include a long list of popular 
productions such as “SABC1’s Jozi H, e.tv’s Backstage, How to Steal 2 Million and Magic 
Cellar”. They also include of course the unrivalled popular success of Generations and the 
economic success of his production company Morula Pictures. In this way, the hero is 
recognised, in accordance with the twenty-seventh Proppian function.  
 
                                                          
2
   “Gibson Kente is known as the father of township drama. He wrote and performed plays which reflected 
township life, and trained and inspired hundreds of black actors and singers at a time when black creativity was 
viewed as a threat and suppressed by the apartheid state” (McGregor 2004:1). 
3
   “Generations was suspended from SABC1 at the end of September after months of wrangling between 
Mfundi Vundla and the actors over salaries. The soapie is expected to return in December 2014” (Raba 2014:1). 
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5.6.2 Vundla “The Godfather”  
The title of the article, “The Godfather”, sets up a double entendre that serves to characterise 
Vundla in two very different lights. The first meaning, anchored by the stylised image of the 
film projector, derives from the 1972 film “The Godfather”; and the second more implicit and 
related idea derives from the Christian role of the godparent. “As the South African godfather 
of South African soapies”, Vundla is depicted as fulfilling both these roles in the television 
industry. The main character in the iconic film “The Godfather”, Michael Corleone, is played 
by Al Pacino: as the head of the mafia he is both feared and respected for his ruthlessness, 
decisiveness and determination. Vundla is thus likened to this famous character, whose 
energy and ambition are evident in Vundla’s single-minded ambition to become a writer, and 
his ongoing struggle with the villainous SABC. He unequivocally states that he doesn’t like 
“some of the people” who run the SABC. Indeed, he does not simply dislike the SABC staff: 
he does not trust their judgement. In his opinion, they “don’t know what they’re doing”. 
While they might be “politically connected”, they are “unskilled”, and this ignorance has led 
to the SABC’s “failure”, like other South African, parastatals, such as Eskom and SAA.  
As a result, the SABC cannot, or will not, support more shows “like Generations”. This 
inability is a “tragedy”, but not just for him: there should be “eight or ten guys like me” to 
“create more jobs”. In this way, Vundla emphasises his distance from such questionable 
practices, and in contrast he is represented as honest and hard-working and has a conscience 
for the entertainment industry: not only was it “a struggle” to get where he is today – his 
success “didn’t simply fall into his hands”. Vundla ultimately modifies his oppositional 
stance to the SABC by declaring that he likes the organisation – “I just don’t like some of the 
people who run it”. His belligerent stance is also directed at e.tv, with whom he also “had a 
fight”. His pugnacious and truculent attitude towards institutional authority is also implied in 
the attitudes he is shown displaying in the portrait photographs of him as I have previously 
discussed.  
However, a godfather is also a person who is entrusted with the care and guidance of a minor. 
Vundla fulfils this role as a “godfather” – a “father figure” who directs, helps, shapes, praises 
and gives opportunities to people around him and who works for him. Vundla is constructed 
as the hero and donor by providing students with the opportunity to further their studies to a 
“post-graduate” degree with the exception that they pass their “Bachelor’s degrees with 
distinction”. Vundla’s generosity towards his staff is evident in the narrative: he open-
heartedly describes his producers as “remarkable” and his staff as “a beautiful crew”. Indeed, 
92 
 
his head writer and protégé, Bongi Ndaba, who joined his company a decade before as an 
intern, is “one of the best”: not only is she “very sharp”, she’ll soon “take over the show”. In 
Proppian terms his “crew” take on the character function of helpers and future heroes. Vundla 
acknowledges that the “resounding success” of Generations is not solely because of him – 
modestly, he states that ‘it’s not just Mfundi Vundla”. While he may have “come up with the 
idea” of Generations it is now independent, and is “running by itself”. In effect, together with 
his helpers, he has won, for himself and for his company and its employees, a long-standing 
battle for survival in the face of the SABC’s hostility. 
5.6.3 Self-starting hard worker and unsung hero 
The article on Vundla focuses on intent and hard work as central elements for his success. He 
is represented, through forensic rhetoric, as having a long-track record of hard work. The 
article draws attention to repeatedly: “Vundla’s success didn’t simply fall into his hands”, and 
he “honed his skills”. In addition, “I wasn’t going to give up”, “I read them from cover to 
cover”, “watching soapies all day, everyday” and “I wanted to understand” foreground 
Vundla’s mental processes, emphasising his will to succeed. The verb “honed” is usually 
used to describe the sharpening of knives, other cutting tools or to perfect or make more 
intense or effective. The term “honed his skills” thus suggests that Vundla is hard-working, 
perfecting or sharpening his skills in the television industry. Furthermore, despite these 
considerable achievements, he is not resting on his laurels: Vundla is also “currently” 
working on a film “about Zimbabwean-born jazz diva” as well as “trying to secure rights to 
serialise a novel for M-Net” – a South African entertainment channel.  
This heroic representation of Vundla’s struggle, work ethic and vision is complemented by a 
less known “unsung” aspect of his history outlined in the prominent right-hand side-bar of 
information found on the last page of the story. Titled: “Unsung hero”, this narrative ascribes 
to him a different yet complimentary heroism, demonstrated by the ways in which he 
furthered the aims of South Africa’s political liberation while he was abroad. First, by his 
enrolment at the University of Fort Hare he is equated with other prominent and well-known 
“struggle heroes” such as Nelson Mandela.  He then “fell foul” of the state and was expelled 
from the institution “for anti-state agitation” and moves to the “USA”. Initially, on his return 
to South Africa from exile in the USA, the enemy he meets at the state institution are 
“products of the apartheid regime” who are “fearful and suspicious” of him. As a result of 
their narrow-minded mistrust, they “sabotage” his attempts to get his pitches noticed and 
regard him as a ‘moeoge”, who wouldn’t understand their pitiful attempts to undermine him: 
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“I’d submit stories and they’d get lost... just like that”. He retaliates by making strategic use 
of personal connections within the organisation.  
5.7 March-April 2013 – Ezra Ndwandwe 
(Kojo Baffoe, 2013, pg. 32-35)  
In a story titled “A legacy to last”, Ezra Ndwandwe is the focus of the March-April 2013 
cover feature (Appendix N). The four page cover feature is centred on Ndwandwe’s desire to 
“change the way we perceive entrepreneurship”. This is the second article written by the 
editor, Kojo Baffoe. The usual header: “Cover feature: Upfront” runs along the top of the 
page and is situated to the right of the page. This is then followed by the by-line: “Written by 
Kojo Baffoe” found directly below it. This usual header is found on the second page of this 
issue’s article.  
The first page includes a full page portrait of the subject wearing a black suit and collared 
white shirt while he casually stares at the camera. Ndwandwe is represented as confident and 
relaxed while he bends forward and rests his left hand on his left leg. He leans his right elbow 
on his right leg while gently supporting his right cheek with his hand. This confident and 
relaxed representation of Ndwandwe is also evident on the main cover in a three quarter 
photograph with low-key lighting. He wears the same formal black suit and collared white 
shirt but in this photograph he pairs it with a matching black tie.  
The story begins on the second page with the sub-heading directly above the title of the 
article. It reads: “Entrepreneur extraordinaire is a human turbocharger who’s determined to 
ignite the spirit of independence and the ethic of self-sustainability around SA”. To the far 
right at the bottom of the page is a blurb in red that reads: “I wanted to become a doctor, but 
realised very quickly it was not for me. I hate needles and the sight of blood”.  
The story continues on the third page with a blurb situated directly in the centre of the article 
and reads: “When you can manage your anxiety, you can manage many other things. 
Uncertainty about your own pay cheque (and those of your staff), the rent, your car and other 
expenses can be crippling”. The final page of the article depicts merrily laughing Ndwandwe 
in a photograph to the right of the page in a tilted squared box. In this photograph he looks 
out of the left frame of the photograph into the mid-distance. Ndwandwe is wearing the same 
black suit and collared white shirt depicted in the previous photographs of him. Ndwandwe 
rests his right hand on his right leg while he poses for the shot. 
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5.7.1 Narrative 
Through a syntagmatic narrative analysis, we learn that the narrative’s initial equilibrium is 
characterised when he is sure of his desire to become a doctor but soon realises that “blood” 
and “needles” are not for him. He then in true bildungsroman style overcomes a whole series 
of obstacles as he struggles to understand his true nature and mission to be an entrepreneur. 
He is the classic victim hero at the start of his journey, but then becomes a seeker hero on 
behalf of others.  
Soon after realising that becoming a doctor was not a good fit for him professionally, 
Ndwandwe moved to one of the largest fast-moving consumer goods company in South 
Africa, Unilever – as a hardworking product developer. Ndwandwe possesses two degrees: a 
degree in life sciences from the University of Witwatersrand, majoring in “chemistry, 
microbiology and biochemistry” and an “MBA”. In terms of the eighth Proppian function, 
Ndwandwe lacks or desires something more while he works at Unilever. Ndwandwe comes 
to a point of recognition and leaves Unilever and takes a job at “Reckitt & Colman” – another 
top “fast-moving consumer goods company” in South Africa.  
It is while he is working at Reckitt & Colman as a development chemist that he discovers his 
interest in and ability for something quite different to science. Bored by the “lack of 
prospects” in a field which no longer challenged him he discovers his talent – “knack” for 
“strategy and management consulting”. This enabled Ndwandwe to move forward 
professionally to other highly acclaimed and responsible positions at an “international 
consulting firm” and then, later “a Depot Operations Manager” at SA Breweries, one of 
South Africa’s biggest companies. Despite this “wealth of experience” that he gained, 
Ndwandwe still felt “unfulfilled” and “discouraged”. It is at this stage; having also gained an 
MBA that Ndwandwe reaches another point of recognition and decides to leave the corporate 
world in search of his quest to fulfil his role as an entrepreneur. Believing that he “could do 
better” on his own, he makes a stake on his natural talent as a “born entrepreneur” and leaves 
the corporate world to start his own business, Ndwandwe Consulting. It is this realisation of 
his true identity, untrammelled by the constraints imposed by others, that marks the 
beginning of Ndwandwe’s quest as an entrepreneur and businessman to use his talents to help 
others become entrepreneurs like him.  
No longer “confined” by working for others, and “on his own”, his desire is to enable others 
to “follow in his footsteps”. He begins by helping individuals who are all “at different stages 
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of their career cycles” to find their entrepreneurial feet. While they need their concepts 
“translated” for them as they struggle aimlessly in a venture “cul-de-sac”, Ndwandwe appears 
as an independent authority who has the luxury of being able to dispense his expert advice 
“pro bono”. He also launches a television show in 2012 titled The Big Break Legacy (BBL). 
The show is likened to the internationally syndicated and highly popular music and reality 
show Idols but instead the show focuses on business: “an Idols-type show for businesses”. 
The show “challenges”, “explore[s]”, and “demystify[ies]” business ownership in South 
Africa and “expand[s]” and enables entrepreneurs to develop their entrepreneurial skills 
within “their communities”. 
Although the television show is now a resounding success and will launch “Season 2” soon – 
this success wasn’t always the case in the beginning. When Ndwandwe started the show, he 
faced a struggle to find sponsors to fund the show: “the biggest challenge” for Ndwandwe 
was to persuade potential funders to “buy into” the show. It was a difficult process to get a 
positive response and he “admits” to having “knocked on many doors” before MTN “came 
on board” as a title sponsor. As for his future plans, Ndwandwe hopes to one day incorporate 
an additional educational component to BBL, begin an “entrepreneurial academy” and further 
his studies to a “postdoctoral”. Throughout his business pursuits, Ndwandwe is assisted and 
supported by his wife who functions in the narrative as the hero’s helper and biggest 
supporter.  
5.7.2 “Entrepreneur extraordinaire” 
The first point that can be made about the narrative is how it foregrounds Ndwandwe’s 
passion for entrepreneurship. The article constructs Ndwandwe as an “entrepreneur 
extraordinaire” and a “human turbocharger”, a metaphor suggesting he is full of energy, 
power, driven and ambitious. Such is his ambition that one role is not enough: he enjoys 
managing many roles simultaneously as an entrepreneur, businessman and judge for his 
television show, BBL. A transitivity analysis highlights such a construction, with an emphasis 
on his material processes. Ndwandwe is said to have an “unrelenting schedule” with 
“multiple commitments”. These include: Ndwandwe consultancy, Dual Point Holdings, Dual 
Point Consultants, Dual Point Mining, Dual Point Media and BBL. The author as arguer 
praises Ndwandwe through use of epideictic rhetoric by drawing approving attention to the 
various roles that Ndwandwe juggles. Predication mostly in the form of adjectives used to 
describe Ndwandwe as “fervour”, “successful”, “determined”,  “strong”  and his actions 
“productive” and “effective”. This is also implied in the photographs of him. Ndwandwe 
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appears confident, relaxed and professional in a tailored black suit, white collared shirt and 
matching black tie. As noted earlier, “the suit is the uniform of commerce, signifying power, 
and professionalism” (Gaililee 2002:47). The black suit that Ndwandwe wears in these 
photographs is an expensive consumer item typically associated with elite masculinity and 
connotes authority and decisiveness. 
5.7.3 Knowledge is power 
The article espouses the position that education is essential for any entrepreneur or 
businessman who currently has their own business/businesses or is in the process of starting a 
business. Ndwandwe argues that there are two basic skills one needs to run a successful 
business: “book wisdom” and “street wisdom”. These two knowledges are in contrast to one 
another. Book wisdom is needed to accomplish an array of analytical tasks like “map out 
strategies”, “do forecasts” and “look at markets”. Street wisdom on the other hand enables 
entrepreneurs to do the practical work of running a business: “to hustle”, “push boundaries” 
and “not take ‘no’ for an answer”. Consequently, Ndwandwe is in the process of launching 
“an entrepreneurial academy”. The “entrepreneurial academy” will be made possible, and 
their functions legitimised through the association with, and help of, a well-known tertiary 
institution, “the University of Pretoria’s Gordon Institute of Business Science (GIBS)”. 
Despite its association with this institution, the entrepreneurial academy will not be 
exclusionary or elitist, but will instead “nurture” anyone who is “promising”, whatever their 
background. In Proppian terms, GIBS are then characterised and constructed as the helpers 
and donors. Furthermore, the academy hopes to provide students with the two basic skills 
Ndwandwe feels strongly about: book wisdom and street wisdom. Combining these two 
important skills will enable students “to launch and maintain a successful business” as they 
embark on their journey towards becoming successful and established entrepreneurs like him.  
Ndwandwe also plans to promote the concept of the “entrepreneurial academy” and introduce 
it to high schools in “Gauteng, Limpopo and Mpumalanga”. This will be made possible with 
the help of Ndwandwe’s company, Dual Point Media, his television show, BBL and the 
State’s “Department of Basic Education”. The consultancy company has approached “the 
Department of Basic Education” who have agreed “to incorporate the concept into the 
curriculum for Grade 10, 11 and 12”. The concept of the “entrepreneurial academy” at a high 
school level aims to help “young South Africans” “go beyond academic theory” when it 
comes to understanding entrepreneurship and business. Instead, Ndwandwe hopes that the 
academy will help pupils for it to “become a natural way of thinking”.  
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The importance of education is also made central to the narrative in Ndwandwe’s own life 
story. As mentioned earlier, Ndwandwe has obtained a degree in life sciences and has studied 
towards an MBA. These two degrees have shaped the way Ndwandwe handles and conducts 
business and entrepreneurial practices today. For instance, his degree in life sciences has 
“taught him to be analytical” an important aspect for any businessman or entrepreneur. Being 
analytical enables Ndwandwe to visualise, articulate and solve both complex and 
uncomplicated problems. His MBA has assisted Ndwandwe to “look at business holistically” 
and not just parts of a business.  
This inductive argument presumes that men are disadvantaged because of a lack of education 
and that there is a causal link between men’s education and their entrepreneurial or business 
success.  
5.7.4 A balancing act 
Also emerging from the article is the importance of a “strong support system” and finding a 
balance between work and play for Ndwandwe. For a busy man like Ndwandwe – who runs 
different companies and has his own television show it is “crucial” to “manage his time 
carefully”. He finds this support and balance through the long-standing support of his wife 
whom he has been married to for “11 years”. Ndwandwe’s wife encourages him to take 
regular breakaways from his “unrelenting schedule” and “multiple commitments”. He often 
breaks away to the “bush” where he sits quietly in order to “work out” his life. Thus 
Ndwandwe’s wife is constructed as his helper, who helps him to balance his many 
commitments and supports him in the process. Ndwandwe praises his wife for this continual 
commitment and support and attributes to her the extent of his success: “she is the reason I 
have been able to achieve this much”. But it is not simply support – she “lets me be” and does 
not judge him. She is the ideal partner “without criticisms”. As a busy entrepreneur such 
support is crucial because without it you are likely to make mistakes, and “respond to 
someone else’s anxieties”, which are not always productive. In addition to his wife helping 
him find a balance, Ndwandwe enjoys leisure activities such as playing “tennis at least once a 
week” and listens “to an array of music”. This helps him to “unwind” and “manage” his 
“anxiety” from work pressures.  
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5.8 September-October 2013 – Brian Molefe 
(Kojo Baffoe, 2013, pg. 32-35) 
Destiny Man’s September-October 2013 cover story (Appendix O), the final article analysed 
in this research, features Brian Molefe, a well-known South African businessman. The article, 
titled “The life of Brian”, focuses on his experiences as CEO of Transnet. This is the third 
article written by the editor, Kojo Baffoe. The article opens with the usual double page 
spread, with a portrait of Molefe on the right, and on the left a large header, followed by sub-
heading directing the reader as what to expect in the cover article:  
 “when he joined Transnet in 2011, CEO Brian Molefe was tasked with improving its 
efficiency and profitability and renewing its infrastructure. We catch up with a man 
who does not balk at challenges and runs a public enterprise very much according to 
business principles”.  
The entire spread is emphasised by a pale blue-grey background, which backlights the full 
page half-length portrait of Molefe on the right. Molefe is depicted sitting facing towards the 
left page. He is dressed in a formal dark blue suit and a light blue collared shirt, with a tie in a 
slightly brighter tone of blue that echoes the colour of the background. He is leaning on his 
right elbow, with his right hand touching his face; his left hand is on a table surface and his 
wrist is decorated with a conspicuous silver watch. The blurb, a verbatim quote, “I was in a 
debating society which forced me to think through topics and question” is superimposed on 
this image towards the bottom right. It stands out in white upon the dark blue of Molefe’s suit 
and is marked by the very large, stylised quotation marks.  
Another portrait of Molefe appears on the third page, this time in black and white with 
pronounced low key lighting. The face is in sharp focus on a blurred grey background. 
Molefe is wearing a pair of frameless glasses and laughing as he looks out of the frame of the 
picture to the right. Within the frame of the photograph is a drop-down box in dark grey 
headed by the words “Transnet fact file”. The final page of this feature contains a brief two-
part discussion in a sidebar: the first part titled “Looking ahead” focuses on the future for 
Transnet; the second part, directly below this, titled “Molefe the man” takes a look at how he 
spends his free time on Sunday mornings where he takes “his Harley Davidson Fat Boy out 
on the road”.   
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5.8.1 Narrative  
The blurb introduces Molefe as a man who runs Transnet, a state enterprise, on “business 
principles”. This juxtaposition between “business” and “state enterprise” frames the narrative 
that follows, in which Molefe takes on the character function of a seeker hero who, as CEO, 
acts to rescue and restore this state-owned rail, port and pipeline company. A third factor is 
included in this relationship in the first words of the article, which foreground his identity as 
a struggle activist. It is his history as struggle activist that brings Molefe, a businessman, to 
spend “most of his working life in the public sector”. The narrative sets out the events and 
actions that shaped his life trajectory. Through a syntagmatic narrative analysis, it is possible 
to identify Molefe’s state of equilibrium at a time when he was young and lived in Ga 
Rankuwa Township with his mother, a teacher, and father, a social worker. This equilibrium 
was disrupted by a killing which he witnessed: a young boy, a neighbour, was shot “without 
reason” by apartheid police. This incident propels him to question his experiences and to 
become an “anti-apartheid activist”. As a young member of the ANC he was provided with 
work and educational opportunities after the transition to independence. Nelson Mandela – 
soon to be the first black President – is constructed as the young hero’s dispatcher, as he 
encourages him to “go back to school”: as not every activist can “go to parliament”, he needs 
to become educated in order “go into the civil service” and thereby “build the systems [of 
state]”. A scholarship is the magical agent, given by Tito Mboweni – who is cast as the helper 
and donor.  
A long list of exemplary education qualifications and work-related experiences within the 
sphere of the global and national elite are enumerated in order to demonstrate how Molefe 
comes to occupy his illustrious post as Transnet’s CEO: “a post-graduate diploma in 
economics in London”, and a “BCom and a Master’s in business leadership from Unisa”; 
training “as Foreign Exchange Dealer at FNB” and later working at the “Development Bank 
of South Africa”, before joining the “Northern Province Premier’s Office and the National 
Treasury”. In 2003, he was appointed “CEO of Public Investment Corporation (PIC)” and 
was later appointed as CEO of Transnet in 2011.  
5.8.2 “Steadying the ship” 
This move is the point at which Molefe as hero is transferred to the general location of his 
quest in accordance with the fifteenth Proppian function. Here, as CEO, he immediately joins 
in battle with the villain: Transnet is described as a company without “cohesive leadership”, 
which had left the parastatal “eroded” and “demoralised”. This state of affairs is attributed to 
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Transnet being run by an “Acting CEO”, who had been left in charge “for a prolonged 
period”. To this questionable set of circumstances is added other “senior executive managers” 
who were also “acting”. This series of problems is associated with Siyabonga Gama4, who, 
while “tipped by some to be the next Transnet CEO” was “suspended” and facing “a court 
case”. As hero, Molefe is given the task of repairing this disruption. This happens very 
rapidly: within “three weeks” he restores order to the leadership of the company: the Gama 
incident was “resolved”, and “everyone” had a “permanent job”, including the executive.  
The tactics by which Molefe is able to “ensure” that Transnet recovers its status and can play 
“a significant role in the economy” are two-fold. The first tactic is to address problems with 
staff. In order to rescue them from the deleterious effects of poor leadership, he works to 
inculcate a variety of expectations and attitudes amongst the employees, who, through of lack 
leadership, villainously take advantage of the system. He gives an example of train drivers 
who are paid overtime: if they have financial obligations such as having to “pay school fees”, 
they “never arrive on time”. Using an array of technical terminology associated with 
marketing and business management, he introduces “performance contracts” for employees, 
which are complemented by “100-day performance appraisals”, which make sure employees 
“wake up”. He constructs a worker’s performance as depending on “targets” and 
“incentives”, even if these are not in their ultimate interests: if correct incentives are devised, 
he argues, employees  will “want” to “perform” and will “do everything they can” to 
“increase profitability”, even at the personal price of “retrenching and cutting costs”. His 
quest then is to ensure that “on the ground”, whatever their own desires, employees 
“understand” Transnet’s “vision and objectives” and thus meet the profitability and efficiency 
targets of the organisation. 
The second tactic is to work with Transnet’s technical and economic infrastructure. Here, 
congruent with his position as a state employee, Molefe acknowledges the importance of the 
state’s role: “I strongly believe government has a role to play in the economy”. Molefe admits 
that he did not always think in this way: previously he thought it was “not possible for a 
government-owned entity to be effective and efficient”. However, he is now “liberated” from 
this thinking. Rather, what is important is “integrity” and “being held to account”: the state 
and private companies are constructed as similarly holding “management” to account. 
                                                          
4
 “Siyabonga Gama was found guilty by an internal disciplinary hearing of wrongfully awarding a significant 
tender to a company owned by former Communications Minister Siphiwe Nyanda. Gama's case received wide 
public attention as it was claimed he awarded a R50 million contract to a cabinet minister when he had a limit of 
only R10 million” (Grootes 2012:1). 
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Included here are a further range of actions that draw on vocabulary from business 
management: “market demand strategy”, “operations revenue”, “borrowings”, “capital” and 
“gearing”. These activities and objects are presented in a positive light: they are Molefe’s 
“biggest triumph”.  
5.8.3 Don’t mince your words  
Molefe’s forthright and outspoken character is constructed as central to his success as 
Transnet CEO. As CEO of PIC he learnt to be “a frank, no-nonsense and forthright 
individual”. Such an individual “neither suffers fools gladly, nor minces his words”. This 
“candour” that Molefe displays stems from his time as an anti-apartheid activist, a role which 
was sparked by witnessing the senseless death of his young neighbour, who was killed by the 
police “for no reason”. At the boy’s “spectacular” funeral the liberation songs which called 
for the lives of the apartheid oppressors marked his political awakening – they “struck a 
chord” with him. This aptitude for reflection was honed by his time in a school debating 
society which provided him with the opportunity to improve his self-confidence and thereby 
enabling him to “think through topics” and “question [himself]”. As a result, Molefe is now 
not only “frank” but a “no-nonsense” individual. Indeed, he is constructed as impatient of 
people who lack his clarity as he does not “suffer fools gladly”. In addition, he is unafraid to 
speak his mind and does not “mince” his words. These qualities are described as “refreshing” 
and are contrasted with undesirable characteristics found in the public sector, such as 
“evasiveness” and “diplomacy”, which merely serve to “obfuscate” the truth. For all his self-
assurance, Molefe is not presented as unreasonable. We are told that in Transnet’s more 
rarefied atmosphere, he has cannily changed his tactics as the forthright behaviour” once so 
useful in the corporate world can now “unnerve people”. As a result, he has had to “tone 
down somewhat” since moving to Transnet.  
5.8.4 Transnet on the rise 
A lexical and transitivity analysis reveals two interrelated constructions of Transnet. First, 
Transnet is personified as a living agent, to which material and mental process are attributed: 
in all these processes, human agency and decision making is elided and the plans and 
outcomes presented as natural and unquestionably positive. Transnet “sees itself” both as a 
player and a “leader”, not just in South Africa but “the continent”. It “supplies” rail goods 
and services: a list of diverse African countries is enumerated to show the range of its reach 
and influence. It has “focus points” and “establishes” and “explores” new areas of interest 
and wishes to “improve” its efficiency. Second, interwoven with this construction of the state 
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enterprise as an autonomous decision-making being, is the association of Molefe with 
Transnet by the use of the third person plural “we”: the word “we” suggests here that Molefe 
is Transnet. “We”, for example, wish to “capture” the electricity generated by braking 
locomotives. In all these constructions, Transnet or ‘we” operate with extreme efficiency and 
focus: “finalise”, “strengthen”, “explore”, “solidify”,  “capture”, “register” evoke a sense of 
purposeful and authoritative direction.  
The extreme efficiency and focus that Transnet displays and works towards has resulted in 
the company being involved in numerous projects, including infrastructural developments 
and purchasing large equipment. The list of achievements and plans is tremendous, 
encompassing a huge array of infrastructure over an enormous geographic spread: “terminals 
for fuel lines between Durban and Johannesburg”, “a manganese terminal at the port of 
Ngqura”, “seven new tandem cranes for the Durban and Cape Town container terminal 
ports”, “containerised refrigerators for Cape Town and on rail”, “the operation of the line 
between Ermelo and Richards Bay”, “the Maputo Corridor” and “a 70km line between 
Lothair in South Africa and Sidvokodvo and Switzerland”. The manner in which these 
impressive projects is accomplished is constructed to amaze: Transnet is “building”, 
“finalising”, “purchasing”, “improving”, “strengthening”, and “exploiting” its resources and 
projects. The reader is left in no doubt as to the awesome efficiency and staggering reach of 
this impressive parastatal colossus. 
Transnet’s impressive level of efficiency has also enabled the freight company to be involved 
in, and apart of possible future and mammoth developments. One of these is highlighted in 
the sidebar of information found to the far right of the final page titled: “Looking ahead”. 
South Africa’s continual problem and lack of energy and electricity is no stranger to 
Transnet. As such, and because railway is Transnet’s niche, they have figured out a way to 
possibly reduce the electricity that is lost by trains braking “around the country”. For this to 
be achieved, “train drivers to drive a particular way”. If this colossal development 
materialises, and is successful, it may have a positive impact and contribution to the current 
challenges South Africa is facing with energy supply and demand. In effect, Molefe’s heroic 
role will once again be fulfilled.  
In the next section, I provide a final conclusion and discussion of this study. This will include 
a critical discussion of the key findings and possible recommendations for future research to 
extend the value of this study. 
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Conclusion  
Magazines are discursive spaces that offer readers possible subject positions from which they 
may construe and experience social life. They are produced and read in the context of a wider 
social practice. This study focuses on the discourses from which producers draw in 
constructing the representations of the featured men in Destiny Man magazine. The primary 
aim of this study was to interrogate the representations of black men in the editor’s note, 
covers and cover stories of Destiny Man and to offer an analysis of the subject positions that 
this magazine constructs for its male readers.  
The reconfiguration of the new black man in South Africa as depicted in the featured men in 
Destiny Man has emerged with rather sharp disruptions, violently and abruptly. This is 
largely due to the rapid transition to post-apartheid in 1994. After the 1994 elections, South 
Africa witnessed the emergence of many new policies implemented by the new government 
(ANC). This resulted in the rise of the new black-middle, elite class. I ask the question then: 
who is this new black man? The answer here is found in the cover celebrities of Destiny Man 
magazine – a co-option that reinforces the neoliberal subject. The neoliberal subject “is the 
main form for black men to be recognised as an economic citizen and participant of the 
market” (Sauer 2010:18). This description and understanding of the neoliberal subject is 
easily found in the cover celebrities of Destiny Man. They are constructed as the ‘modern 
man’, the ‘new hero’, and the ‘economic man’. The new black man has emerged largely as a 
result of the liberation struggle and this is constantly foregrounded in the text.  
Black South African men were legally excluded from participating in the political, economic 
and social life of the country during apartheid. However, the elections that took place in 1994 
also resulted in a new and more liberal government (ANC) that implemented policies (BEE 
and GEAR) which ensured that black men (and women) worked/participated in the economy 
in particular ways, ways that served white interests. These policies also created more job 
opportunities for black South Africans, and allowed black men to find professional work. As 
a result, black entrepreneurs, businessman and professionals like the featured men in Destiny 
Man owe their economic success and economic empowerment in part to the liberation 
struggle. However, the liberation struggle is overtly mobilised to justify and validate used as 
a validation stamp for their overwhelming status and success. This stands in stark contrast to 
the poverty of the majority of men who continue to be excluded from participating in the 
post-apartheid economy.   
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The editor of Destiny Man, Kojo Baffoe, plays a significant role in shaping and representing 
these constructions found in the editor’s notes, covers and cover stories of Destiny Man. It is 
evident that the men featured in the editor’s note, covers and cover stories that Destiny Man 
privileges, amongst others, a neoliberal subject. Both the reader and the men featured in these 
texts are represented as self-motivated men who will inevitably achieve their goals if they 
choose to pursue them. Their representation mostly as seeker heroes, points to this. These 
masculine subjects are constructed as fully engaged citizens who are interested in public 
affairs and aim to extend their knowledge and participation in public life. They are 
internationally acclaimed businessman, entrepreneurs and professional men. They are high 
earners who learn different business skills and often times spiritual ideas from countries 
across the world, as in the case of Russell Simmons (Appendix L). They can balance a busy 
private and public life. They are therefore active, intelligent and bold public figures. 
Interestingly, although these featured men are selected to be in the editor’s note and on the 
covers and in the cover stories for his career accomplishments and their successes rather than 
their bodily appearance, there seems to be a concerted effort to emphasise that he is 
masculine through the poses, expressions and dress associated with hegemonic masculinity. 
These men each wear formal attire, tailored suits and ties which act as signifiers of 
professionalism, success and class. This type of formal fashion is a means of personal, and 
class, distinction and signals to the reader that the wearer belongs together in a certain class 
with others like him. For example, Ezra Ndwandwe wears a black suit and a black tie 
(Appendix N) and Mfundi Vundla wears a tight fitting tailored blue collared formal shirt and 
waistcoat which accentuates his toned arms (Appendix M). 
Materialism – the amassment of wealth, and the ability to consume, and afford expensive 
consumer items – is represented as a central part of this post-masculinity within a South 
African context. The ability to choose from various ‘brands’, and indeed to be a brand, is 
equated with freedom for the masculine subject. Interestingly however, although assuming 
that a man’s attitude and a level of hard work and dedication determines his level of 
‘success’, there is also a suggestion that these featured men achieve their goals and success 
with the support and love of the women in their lives. These women include both wives and 
mothers – as in the case of Vundla (Appendix M). These characters, and the roles they play, 
however, are marginal to the main narratives which emphasise the heroic nature of the men, 
whose success is largely their own. Indeed, the businesses and corporations they work for 
provide much of the material and emotional support they need, such as the luxuries and perks 
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enjoyed by Tito Mboweni (Appendix J). The emphasis given by the Baffoe to “balance” is 
starkly overshadowed by the focus on the characters’ relationships with their business and 
entrepreneurial activities. The amassment of wealth and consumption is also evident in the 
men featured in Drum and Bl!nk magazine in the post-apartheid era: men were constructed as 
the breadwinners and centred around a man’s ability to provide as the head of the household. 
Now, however, it appears that success in the business world is achieved largely for its own 
sake: it has become a measure of a man’s intrinsic worth.  
My overall interpretation of the texts analysed in this study is that Destiny Man proposed 
particular kinds of discursive subjects in its sets of representations, both in word and image. 
The images and copy validated particular kinds of masculinity and thereby endorsed certain 
subject positions. However, through the display of such images and narratives, Destiny Man 
also offered its readers certain subject positions from which they can interpret and identify 
with the representations in the magazine. Although arguments can be made about the 
constructions of the text and the discursive subject positions they offer, this study was unable 
to identify how readers in fact use these representations. A reception analysis of this text may 
be a fascinating area for further study. 
This study contributes to a small, but logical and consistent, body of research focused on the 
link between discourses found in men’s magazines, and the construction of masculinity. The 
main contribution of this study is that it expands on the existing literature and contributes to 
the body of knowledge within the field of Journalism and Media Studies, especially within 
the research area of discourses and the construction and representation of masculinity in 
Destiny Man magazine. The valuable contribution made by this study is due to the method 
employed to address the aim of the research. It demonstrates the value of employing a critical 
discourse analysis research approach as the preferred method for studying human 
subjectivity, such as representation. This study hopefully provides a contribution to the field 
of Journalism and Media Studies through highlighting the range of discourses that inform 
ideas of masculinity within a pre- and post-apartheid South African context. In addition, this 
research on this popular text provides a current update of the constructions of masculinity 
within a contemporary men’s magazine.  
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Appendices 
Appendix A 
1. Who came up with the idea of Destiny Man? Was the success of Destiny (woman) a 
significant factor or not? 
The founder of Destiny Man, is also the founder of Destiny [women] which is Khanyi 
Dhlomo so Ndalo Media is the publishing house that owns both publications as well as now a 
couple of other publications and some custom publications like Sawubona magazine. The 
first issue of Destiny Man was actually a supplement done in Destiny. I wasn’t part of the 
team yet but I remember reading it. So yes, I do believe the opportunity, interest and space 
probably did come from the fact that Destiny (woman) was doing so well.  
2. How did you come to be the first editor?  
I wasn’t actually the first editor of Destiny Man – Jabulani Sikhakhane was the first editor. I 
came on board on the 2nd of August 2010 (the first Birthday issue of Destiny Man) as the 
second editor of Destiny Man. Before Destiny Man, I worked for a small publication in 2008 
for about ten months called Blackque. On a side note, there is a big distinction between Bl!nk 
and Blackque where both publications firmly position themselves as black men’s lifestyle 
magazines. Whereas we don’t position ourselves as that, we are a men’s business and 
lifestyle magazine and that is why if you look at the content of Destiny Man, it is across race 
groups and is more concerned about the things that affect and concern entrepreneurs and 
professionals as opposed to a particular demographic within the larger entrepreneurial space.  
3. What have been some of the highlights of your time as editor? 
I think one from a personal level there are two parts from a personal level. One kind of I’ve 
done a lot of different things, I’ve worked in a lot of different industries in my life. I’m like 
the professional jack of all trades and when I joined Destiny Man it kind of made sense like 
the fact that I’ve worked in news, I’ve been in fashion, I’ve, you know management 
consulting, IT, publishing, I used to have a shop selling cosmetics and hair products in  
Lesotho. So I have had a very kind of varied working background and kind of walking in here 
going okay that’s why because I have to engage in a broad range, you know of topics because 
we cover such a broad range. So for me, from a personal level oh it makes sense. Secondly, 
also personally I was going through, I’d been going through an extremely rough patch and I’d 
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been contemplating actually leaving Jo-burg and so, we had an event last year and I sat at the 
event and it shows you that life kind of goes at its own flow because three and a half years 
ago I was thinking of moving back to Lesotho which is where I grew up and I was probably 
going to commute because my son and my wife were here and my wife still had stuff she had 
to do here and then all of a sudden I get the job and that just changes – call it the trajectory of 
the last three years of my life.  
In terms of the actual work, for me everything is very much a continuation – a building on 
what has happened before. So I think the fact that I am still here after three years is a 
highlight, the fact that we are growing, it is a gradual process, we seem to have a relationship 
with our readers who are extremely loyal. So when they come on board they come on board 
and I always say my job is to try get guys to open up the magazine because I believe it has 
content that is relevant to their lives. We had an event last year called the Destiny Forum, we 
had two of them and the second one was a cocktail with Russell Simmons and Russell 
Simmons and I came up in Hip Hop and I’ve always been interested in that space so he is one 
of the people I have always admired in terms of what he has done as a businessman etc. and I 
had the opportunity to interact with him and interview him with a live audience because a lot 
of times that is how we run our events so as opposed to somebody getting up and speaking I 
will kind of facilitate a discussion with him. We sat on stage for an hour and I asked him 
questions down particular areas of his business and then also interviewed him and wrote 
about him for the mag. So I think that was a highlight as a business because the Destiny 
Forum was a lot of people didn’t think, I’m sure a lot of people didn’t think it could be pulled 
off. But like I said, for me it is a very gradual thing, I mean the beauty of my job is that I get 
access to people’s stories and I love reading other peoples biographies and autobiographies 
because there are so many lessons in other people’s lessons and sometimes, what is it? The 
wise man learns from the mistakes of others. So ja, those are some of the highlights but the 
big thing is that we are still here, we are still growing and we are still finding our place in 
society.  
4. What role do you as the editor of Destiny Man play in constructing the look (style), type of 
content and overall “message”? 
That’s kind of at the heart of my work, ensuring that there is a clear editorial strategy. We’re 
a decent sized team so I work within context in the team so my job is to ensure that the 
content is relevant. I always say a large part of my job is to deal with intangibles – you know 
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to deal with a particular article. Do I feel it is relevant to our readers and therefore, I need to 
constantly be in engagement and understand who we are speaking to and what their lives are 
like, and what’s concerning them and what’s not concerning them. I ensure that our content 
speaks to that. So like I said, you know we have a clear idea of who we speak to and it is the 
entrepreneur and the professional and it’s ensuring that our content is always within that 
space.  
The art department will come with ideas with regards to the look and feel. Whenever I look at 
every issue, whenever I look at every article, I consider every component to it. I mean you 
will see there is an evolution in terms of the look and feel but it’s also not like you know with 
this issue we actually, it will really be cool to do A, B and C and then you just change stuff 
and do that. It’s always a very gradual process. I mean the last time we did a major kind of 
new look and new design, we spent probably six months on that whilst we were still putting 
out issues. So it’s very much a collective thing. We have a particular look, we have a 
particular aesthetic that is evolving and we not going to put somebody like Jay-Z, for 
example in a T-shirt but because of who we are speaking to and because of the environment 
of the people we are speaking to that’s why you kind of, for example, how like the fashion 
and how people are dressed for our shoots. Also, for a lot of people because business is an 
important aspect, you know we talk to Fresh but we also talk to him about his business. You 
don’t always see him in a suit but even that suit reflects him, his personality. So like I said 
it’s a kind of team thing so you will find when a shoot is happening I don’t go on every shoot 
but because we all have an idea of who we’re speaking to and our look and our feel it just 
gets implemented like that and what will happen normally when deciding on a cover, you 
know there will be references in terms of what we are looking to do with that specific person.  
So there will be that, there will be references, we will go with this reference but once the 
shoot is even done, I mean yesterday for example with Destiny where they had a couple of 
options for their next cover and they kind of went around and asked all of us which one do 
you like? Which one do you prefer? I may be the editor but I don’t operate in isolation. I’m 
merely kind of, to a certain extent I’m the thread in it. There’s the managing editor dealing 
with operations, there’s different writers, there’s the art department, there’s sales, there’s 
marketing – all of those things plug into each other and if you take one of those things out of 
the equation, it doesn’t work.  
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5. When writing your piece for the editor’s note for Destiny Man, how do you come up with 
the content? What drives your thinking?  
It’s always a build up for me. I usually spend kind of time thinking about our issue, thinking 
about the people in that issue, the cover ect. and just kind of what’s new, what I’m thinking 
about, what comes to mind. I use for example; I know a lot of people just use your editor’s 
letters: hey this is what’s in the coming magazine, in that issue. I use it as my own little 
column as well as kind of. So it will generally be around yeah the people in the mag as well 
as you know what I’m thinking about at the time. I always try to have a thread that runs 
through it. So I can’t remember what I did for our current one but for example, the one we 
did for Ezra Ndwandwe and he’s in the entrepreneurship space and so I think I talked a lot 
around that: around entrepreneurship but also education and my views on that sort of stuff. So 
that’s usually how it comes about.  
6. That being said, would you ever consider being on a cover or in a cover story of Destiny 
Man? 
My work is the profile and hold up others, not to push myself. The reason why people like 
Oprah and our CEO, Khanyi, can is because of their place in society and their 
accomplishments. I am nowhere near that level that a large number of people would want to 
buy a cover with my story. At least I don't think so. I wouldn't consider it. There are many 
more people out there who I feel we need to profile. Plus, I have an ed's note in every issue 
that allows me to share my thoughts. 
7. Can you be more specific about the role you play as editor – obviously you make decisions 
about the content and form of the publication, but I am thinking more generally now about 
the “voice” or “vision” you present to your readers.  
Like I said it’s working with intangibles. So it’s working with ensuring that the content 
particularly what the content is reflecting. I’d like to think that I lived my life and the things 
that concern me, the things that interest me, and the things I do are very much the lives of my 
readers. So it is just ensuring that because you want to reflect and interact with your readers 
lives but you also want to be able to expose to you know kind of new thinking and new things 
that are happening – it is a balance between those two things.  
So how I would describe a Destiny Man is, for the average man from when he wakes up on a 
Friday morning so waking up this morning until you go to bed on Monday night. So it’s 
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coming to work, what clothes you’re going to wear, it’s what did you shower with, it’s what 
car did you drive to getting to work, what are you going to interact with, to going out for 
drinks in the evening, where you going to go, what are you actually going to drink, to going 
away for the weekend, watching sports, your relationships, spirituality. So we kind of cover 
that breadth call it like a 360 view of a man’s life. So my job is to ensure that it does speak to 
our readers and you know we don’t necessarily veer off the path, you know we’re not 
speaking to 19 year olds. So it’s also being able to recognise sometimes ideas or content 
comes in to recognise that okay that actually speaks to our audience or it doesn’t speak to our 
audience.  
I think the other thing that’s important to add and you’d probably check out is our sites 
because we view ourselves more and more call it like a content portal with different legs. Our 
site just actually went through a re-design and re-launched two weeks ago but you know just 
like we put all the prep into the attention of the magazine, there’s actually a team that writes 
solely for online and then all of us has a responsibility to write for online. For example, my 
two writers – the senior features writer and junior features writer – they are both into cars and 
stuff so they do the wheels section for the mag but they also do a lot of stuff for the wheels 
for the site. I write on tech on the site and just kind of general things that crop up. So part of 
that idea is that is the site is an extension of the magazine as opposed to driving you back to 
the magazine. Then it’s important that also the tone carries across the different platforms.   
8. In 2012 you were interviewed for “The Expatriate”, where the title of the article was Kojo 
Baffoe – The real Destiny Man. In what ways might you personally exemplify the qualities 
and characteristics of the Destiny Man? 
They decided on the title, I did have an issue cause there were one or two facts they didn’t get 
right. Look, my job is to represent the reader of the magazine and represent the magazine so 
my reputation and perceptions of me are tied to people’s perception of the magazine and it 
works both ways. So I am to represent the magazine and I am in essence the face of the 
magazine. So what I always say is what I think for me as a human being, I guess as the kind 
of human being I am, I don’t have to work at it you know. I think I do reflect our reader to a 
certain extent but all I can do is be me, is represent myself in the best possible light and by 
doing that I think I represent the magazine because like I said my life is very much my 
readers life. I’ve got two kids, I’ve got a wife, I’ve got friends, I’m into sports, I’m into 
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different things and so all the things I am interested in are what we talk about and what we 
engage with as a magazine. 
9. Tell me about the “real man” in South Africa – who is he, what does he want, and what 
are the main challenges facing him? What is “success” for such a man? 
That’s why I gave you that article (Appendix C). You will see there’s a clinical physiologist 
that I had the opportunity to engage with some years back. He used to work on the TV show 
called Sonke which was a men’s show on SABC 3. This idea of a real man and engaging with 
this psychologist Dr. Kgamadi Kometsi because he did some writing and some thinking about 
this idea of masculinity and we always look at masculinity and we always look at man being 
this singular homogenous idea which is as surprising as a lot of woman I talk to find it men 
aren’t homogenous. There are different masculinities. It’s not like a singular thing. So when 
trying to kind of define what that real man is and I don’t know whether it comes from our 
history as a species because for a long time the alpha male you know that was a man. Like if 
you’re an alpha male then you’re real, muscular, into sports etc. and for a long time that was 
the idea of what a man should be and if you fell outside of it then there was something wrong 
with you. I look at society and if you walk out of the street now you will see different kinds 
of men. For me, there is no singular one that’s above the others. I think the more important 
thing is, particularly in this country but just as a human being, the most important thing: are 
you building or are you destroying? So the image of a real man, because now that image of a 
real man has actually become negative in a way.  
So for me, you are a real man if you are constructive. You can take different shapes and 
forms and you can be interested in different things. The geek is as much a man as the 
sportsman – even hard to just categorise. We always feel this need to give labels and stuff and 
for me I try to fight that. For example, I was an athlete and was very sporty growing up and I 
was an athlete and my dream was to run in the Olympics in 100 metres and I played more 
sports in school and from this perspective then I would be a jock but at the same time I 
always loved books and to read, I’ve always loved poetry. Also, even the idea of a metro-
sexual which I have also always fought, just because I look after myself why does it mean I 
have to be categorised. So there’s certain things I will do like I go for manicures, so 
whenever I go for a haircut I go for a manicure because I feel better about myself and looking 
after myself. So I will go for a massage when I get the chance but I don’t consider myself 
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efemitive just because I do those things. So the idea of real man, I think at the heart of is this 
idea of being constructive and focusing on the positive.  
I just interviewed Bafana Khumalo whose part of the Sonke Gender Justice Network where I 
went to a men’s dialogue on gender-based violence and one of the things he talked about 
which I found interesting was that five out of six men are not abusive and yet the one out of 
that six defines the rest of us. So after a while you get instances where you feel bullied, you 
try to do positive but you get bundled in with everybody else and then after a while you like 
why bother if that is what is going to happen. So the idea of a real man I would put being 
constructive at the core of it and that’s even being a human being.  
10. Would you say a real man is someone who is successful or who has achieved success? 
Success is a difficult thing because we’re creating a society where people define success 
based on things, whereas I believe you define your own success. So I may not be a multi-
millionaire but does that mean I am not successful? There are certain things I have 
accomplished in my life that when I look back on for me there are positives. So in terms of 
my life where I am today, I have had ups and downs like every other person but according to 
what I am trying to achieve I believe I’ve been successful to this point. The problem is 
because we have created this society where success is defined from the outside in and is 
defined on the basis of things. The idea of success becomes very wobbly and for me if that 
man feels he is accomplished, he is on a particular path, he has certain milestones along the 
way, certain things that he’s done that he feels okay this is an achievement, then that I hold 
more in store than anything else.  
I had a moment last night when looking at my kids and I’m like I realised how blessed I am 
and my kids are young so they could still turn out as psycho’s or something but I was sitting 
there and I feel blessed that they have come into my life because they kind of chose me. To 
this point, I think I am doing alright, so I think I’m doing alright as a husband and as a father 
– that for me is a measure of success but it’s not success as a destination because it’s 
constantly evolving. Like I’m here, if I had to leave, would I deem my time here as successful 
and what are the measures I would use? For me, the measures I use one, are people buying 
the magazine but also is the magazine having an impact on them and their lives. For instance, 
I talked to a guy who used an article we had published for an assignment he had to use in his 
honours programme and he said that the article put the entire area and entire topic into 
perspective for him. So he used that article as a foundation when he was struggling to put his 
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assignment into perspective. Or a guy who had hit the lowest points and I got a letter from 
this man who at the time was into drugs and his then girlfriend bought him a copy of the 
magazine with this article in it and a year later he has a great job, engaged to get married and 
they are working towards buying a house and a car and it was all because of that story. So for 
me those stories say that we are successful in what we do.  
11. Destiny Man is aimed at a fairly elite audience. In what ways can you say the content of 
the magazine is also applicable to the majority of working-class men in South Africa? 
Okay when you say working-class is that what you mean working-class? When you say 
working-class does mean the blue-collar worker, the labourer etc? I guess where the content 
would be of relevance, of interest is being aspirational so a lot of young guys and students 
will read the magazine, a lot of young guys will engage with the magazine because these are 
people where they want to go, where they want to get to. I mean like the covers are always 
very accomplished but throughout the magazine, our entrepreneurs, sportspeople, musicians 
and everything else who have built careers or who are still building their careers. I do want to 
say one of the things for me that is important for us as a publication and this is where I guess 
the kind of black/white thing comes in but it’s really to show that we’re all capable, we can 
all reach those spaces. We’re basically saying you come from, look at this person, this person 
comes from your neighbourhood, this person comes from the same kind of circumstances that 
you come from but look where they which means it is not impossible, it means that you can 
do it as well.  
Our current cover is with Given Mkhari and he has just launched Power FM, there is a lot of 
attention around him and he comes from semi-rural area in Limpopo. So it’s saying now he 
owns an investment company called MSG Afrika Investment Holdings and was also part of 
Capricorn FM, he’s just launched Power FM and he made a bid for Top TV. So for me, yeah, 
that’s the thing. I guess that’s what people can gain but at the same time we are speaking to a 
particular audience you know because if you just try to open it up and have your content 
targeting everybody it just becomes diluted and schizophrenic. Even if we say kind of fairly 
elite, everybody keeps on saying that the black-middle class or the middle-class in general in 
this country is exploding but also the middle-class across the continent. You can find the 
magazine in various places across the continent. We do get people engaging with us for 
example guys in Botswana. I get a lot of emails from guys in Botswana on our site, guys from 
across the continent who engage with our site and with us. 
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12. In some of the editor’s notes you have written, you speak about the role men must play in 
building the post-apartheid nation. Can you elaborate on this here for me? 
Well I mean look, in a general sense, the only way we’re going to move forward in this 
country and in any country and in any society is if everybody is working towards creating a 
positive goal. So in this country, unfortunately, you know like I was saying earlier, you look 
at the levels of violence against woman and children and you look at the number of fatherless 
children out there. I can’t remember how many million they said last year but somewhere in 
the region of between 5 and 9 million, whatever it is. The society in this country has a lot of 
challenges and part of it. I mean even the idea of family – the family was broken by apartheid 
and some of these things are legacies of apartheid but also at some stage you have to go okay 
where do we as men draw the line, where do we start working towards a different idea or 
goal. So men do need to play a role, men do need to have the conversations amongst 
ourselves.  
This men’s dialogue I went to, the premise was that if we’re gonna start to address some of 
these ills in our society we also as men need to get together amongst ourselves and look at 
how we start to change the perceptions. I remember Kumalo was saying how they were doing 
workshops in Soweto and one of the men was like when he cooks, because he cooks for his 
family he closes the curtains because of how he will be perceived by the community – and 
you know people say you’re weak or whatever. Or another guys was saying how when a 
friend comes and visits and he is in the kitchen cooking, he rushes to the living room, puts off 
his pots, rushes to the living room and opens up the paper like he had been chilling there all 
along. But the other side for example, he gave the example of a couple where the husband 
often did the cooking and his wife’s mother, he’s mother-in-law asked: what are you doing? 
why aren’t you cooking? – to the wife, to her daughter. So I mean it’s not, it’s something that 
we’re all feeding into and I listened to a couple of podcasts and I found one interesting where 
American Social Scientists was talking about how our lives are just structured. So when a 
child is born, what happens? When the child goes home from the hospital, the man is driving 
and the woman sits in the back with the baby. Already that starts to give a particular kind of 
impression about roles. So I try to be very neutral about it and look at it as us as human 
beings but at the same time men do need to step up in some instances. I also believe for those 
of us who may feel that we’re positive and that we’re trying to contribute, in some instances 
we need to pick up the slack for those who aren’t. One is hold them accountable and two pick 
up the slack. Otherwise it just becomes this self-filling thing.  
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13. What is the stimulus when coming up with ideas for the content of Destiny Man? 
It is very broad – you know each one of us is engaging, trying to keep up with what is going 
on. We get press releases for days with ideas for profiles and stories. So between our 
engaging with the world around us and just trying to find stuff out and the stuff we receive all 
comes out of that.   
14. What are your relationships with advertisers?  
Well I mean look we have a sales team who primarily deals with advertising. You know a lot 
of my work is to kind of support across the broad, so for example if the sales team is going to 
talk to a particular advertiser, then I may go with and talk to the content of the magazine. 
Also, a lot of times you will find that we’ll, I guess you can call is a campaign, so it’s not just 
advertising in the magazine but it’s doing some stuff online, its editorials, it’s kind of a whole 
solution. So as a team and the different departments will add their two cents including the 
editorial to come up with proposals. I personally have very little input but you have to 
remember it’s about who you’re speaking to. So certain advertisers wouldn’t necessarily 
come to us. So if for example, if somebody is making out Tastic Rice, advertisers won’t 
necessarily come to us to advertise because they may not feel we are targeting the people they 
want to target because they want a broader mass type of situation. So with advertising it’s 
kind of just works out because advertisers will look at who our audience is and the 
demographics and then look at advertising within that basis. 
15. What does it mean to be a "modern" man and how do such men cope with the demands of 
tradition in South Africa? 
Look I think, I guess from an African perspective it’s not just a South African thing but I 
think South Africa is grappling with it a bit more. It is about finding that balance between call 
it tradition and the kind of modern world you’re are living in because I am also a firm 
believer there are a lot of traditions, there are a lot of values that one grows up with that come 
from your culture, that come from your background and we shouldn’t be throwing out kind of 
the “baby out of the bathwater”. There are certain practices and certain rituals which we can 
all look at and go okay does it make sense but at the same time it’s important that we’re not 
just kind of blindly go okay this is the way the modern world works, therefore, I am going to 
operate like that. So for example, I come from a very cultural background where my father is 
originally from Ghana so I was bought up with a lot of Ghanaian values. My mother was 
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German and my father lived in Germany for 15 years so there’s elements of him that is very 
German but then I grew up in Lesotho and I came to University in South Africa and I work 
and live in South Africa now. So a lot of what I personally do is about the values and 
principles and there are a lot of things – I will pick and choose what I feel works and what I 
feel doesn’t work. There’s certain things that I consider like consider my duty to and my 
responsibility to look after my family. But at the same time my wife has earned more than I 
have over 11 years of marriage, probably 6 of those years and I have no issue, I don’t sit and 
look at the things. I was talking to a colleague yesterday and I was saying the thing about we 
both go out and work and whatever comes back is for the family because I don’t define 
myself as a man on the basis of the salary I earn or the car I drive or any of those things. It’s 
more about am I able to provide for my family? For some people it may seem a contradiction 
but for me it makes perfect sense because as a family you know we’re a unit. So there’s those 
kinds of things where I guess one of my colleagues says you get all African and you start to 
confuse people but there are certain values that I was bought up with as an African that I 
think are important. For example, it is not about gender-inequality, it is about me and my 
role. My wife is a profession and I interact with a lot of woman who are professional etc. 
Your job, okay I’m not going to sit and say this is this person’s job and therefore that job 
encroaches on kind of my manhood or my masculinity. Just like I will go and get a pedicure 
or manicure and I will go for massages because it makes me feel good about myself. So I 
guess the modern man is the man whose I guess engaging with these things but also finding 
their way through it. 
16. Do you think your principles and values are instilled in Destiny Man and its image? 
I think my joining Destiny Man and Destiny Man before had a particular vision, there was a 
particular value set to it and because those are lined with my personal values and what I think 
is important in the world and what I think my role is in the world because there’s that synergy 
between the two because I am so tied to the magazine it can’t just be a job. It doesn’t matter 
what direction the magazine wants to take I will just go with it because I am just getting a pay 
check. If somebody walked in and say okay now we are gonna become a skin magazine, the 
question is? Does that tie to my personal values because I have to go out and sell it, I go out 
and speak for it. You coming to talk to me, I am speaking for the magazine and so if the 
magazine stops reflecting or it goes out of sync with my kind of personal values as an 
individual. I have to go how comfortable am I with this and do I want to continue because 
then the brush it overlaps on to me and overlaps on to people’s perception of me. 
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